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Here are the “Sanitary Maintenance” 


Products which will do it for you: 


OIL SOAPS LIQUID TOILET SOAPS 
LIQUID SCRUBBING SOAPS 
FLOOR WAXES FLOOR SEAL GYM FINISH 
FURNITURE CREAM & POLISH DISINFECTANTS 
INSECTICIDES BOWL CLEANER FLY SPRAY 
PASTE TYPE MILD ABRASIVE CLEANER 
MOTH SPRAY DE-GREASING COMPOUNDS 


DEODORANT BLOCKS 
© 
SEE—Our Representatives For Practical Sales Help—Rooth 25 


N.S.S.A. Convention Exhibit-Sherman Hotel-Chicago-May 8-1! 


THE DAVIES-YOUNG SOAP COMPANY 
BOX 995, DAYTON 1, OHIO 
WE SUPPLY JOBBERS ONLY 


SEND THIS COUPON at once for complete’ « 
yp ecrivrvs Literature, Samples and Prices 
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EAVY tallow accumulations which 


taxed storage facilities brought a 

further break in prices to the lowest 
point since 1941 as April trading opened. 
The low tallow and grease figures were re- 
flected in a general weakening in all fats 
and oils markets. As tallow touched five 
cents, some buying by small soapers was 
reported, but large users were conspicuous by 
their absence from the market. In some three 
months, tallow prices have dwindled to exactly 
half of their former values. How and why 
tallow has failed to be a good purchase during 
recent weeks is something of a puzzle, except 
that nothing ever looks good in a declining 
market. 

As might be expected, buyers of soaps are 
eyeing the tallow market in anticipation of its 
effects on soap prices. But we are inclined 
to believe that a true reflection of five-cent 
tallow, according to pre-war standards, will 
not be seen in soap prices for some time 
to come, if at all. The rapidity of the tallow 
decline, as usual, has left most soapers holding 
the bag. The tallow in their tanks is mostly 
nine and ten-cent tallow. Lower soap prices 
will come, but in our opinion, not to the extent 
which buyers may expect. 


HE National Renderers Association has 
taken exception to our editorial in 
the February issue which urged repeal 

by Congress of the three-cent excise tax on 
coconut oil. In a printed statement, recom- 
mending that the tax be increased, not re- 
pealed, they state: 

“The coconut oil excise tax (3 cents per pound on 
the first domestic processing), suggested for repeal 


in the above editorial, is a foundation stone of the 
fats and oils tax laws passed by Congress in 1934 and 
1936. The legislation was passed at the insistence of 
domestic producers and processors of fats and oils 
at a time when substantial imports of foreign vegetable 


and a il fats and oils were coming into the U. S. 


market disastrously low prices and displacing 
Ameri production on a pound for pound basis. 
Just pr to the passage of these taxes, we had 3 
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cent tallow, 7 cent lard, 4 cent cottonseed oil, 6 
cent soybean oil, 4 cent peanut oil, 5 cent corn oil, 
2 cent fish oil (menhaden), and less than 20 cent butter. 

Imports of coconut oil in 1947 amounted to 870 
million pounds, an all-time record; this compares 
with a pre-war average of about 700 million pounds 
per vear. Coconut oil is used in the United States 
primarily in the manufacture of soap but also is 
utilized in the production of shortening, margarine, 
and other food products; in each of these uses, it 
directly displaces domestic fats and oils on a pound 
for pound basis. 

Repeal of this tax could easily result in a decline 
in domestic fats and oils prices of substantially the 
full amount of the reduction. Present day prices of 
domestic fats and oils are directly related to recent 
importations of foreign fats and oils such as the 
coconut oil imports listed above. This tax should be 
increased; not repealed!” 

Nothing, we can assure NRA, is further 
from our wishes than again to see three-cent 
tallow and seven-cent lard. But we do not 
feel that cheap and plentiful coconut oil was 
the sole factor in depressing prices to these low 
levels. During the early thirties, many com- 
modities were being thrown away below cost. 
We cite the current market with tallow around 
five cents and coconut oil at fourteen. What 
drove tallow down recently to less than half 
its former price level in about thirty days? 
Was it cheap coconut oil? Obviously, not. 

Because coconut oil is the most widely used 
imported vegetable oil, numerous market sins 
have been placed at its door these many 
years. It has for years been the oil and fat 
‘whipping boy” in Washington and has taken 
the rap for all imported oils. However, it so 
happens that this oil is the most important 
raw material for every small soap maker in 
the country, not because the soaper chooses 
it to be this way, but because of the chemical 
composition of the oil which cannot be duplicated 
by any domestic fat or oil. So, every time 
Congress socks coconut oil, it likewise socks 
every last soap maker in the U. S., and more 
particularly the small soapers. 

To avoid a recurrence of three-cent tallow 
ever again, we are in strong accord. But we 
do not feel that a heavy punitive tax on one 





































oil alone is either the logical or fair method 
to assure this. Skipping for the moment, any 
consideration of the original congressional 
intent in adopting the three-cent tax and the 
fact that the Philippines are no longer a part 
of the U. S., 
where one commodity has been singled out 


we can recall no other industry 


for punitive legislative treatment as in the 
case of coconut oil. This is why we believe the 
tax should be repealed now,—and the subject 
reconsidered from scratch on a more logical 
and sensible basis. 


LYCERINE prices were cut some 
thirty-odd per cent by leading refiners 
late in March. This drop of fifteen 

cents per pound is the single largest reduction 
ever recorded in the history of the soap industry 
as far as we can determine. The decline was 
not unexpected. In fact, large buyers had 
been anticipating a cut for several months 
and on the whole were prepared for it. But, 
we do not believe that a reduction of this 
extent all in one swoop was expected,—even 
to meet the competition of synthetic glycerine. 
Several tonnage users indicated that a series 
of five-cent cuts spread back over a month or 
two would have been more to their liking. 

The reaction to this record price slash 
varied according to the viewpoint of the com- 
mentator. Buyers felt that the decline was 
long overdue, that they had been mulcted 
for months by an excessively high price, and 
that refiners are still addicted to the policy 
of ‘“‘all the traffic will bear.’ Brokers, dealers 
and refiners seem to feel that the move wiil 
give a much-needed stimulus to demand, will 
bring heretofore reluctant users into the market 
and will tend for all-around stability. Refiners 
appear to take the attitude that they have to 
make hay while the sun shines, make the profit 
while they can, and that large buyers would 
show them no consideration whatever if they 
could buy synthetic glycerine of suitable grade 
a half-cent cheaper. They apparently have 
not forgotten the markets of twenty-odd years 
ago when glycerine prices did not warrant 
refining and soap lyes went down the sewer. _ 

All told, the new lower prices for “‘natural’’ 
glycerine, now on a par with the synthetic, 
should tend to stabilize the market and remove 
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much of the uncertainty from buying opera- 
tions. What may follow in market movements 
is di flicult to foresee. Soapers, by the character 
of the price cut, may be serving notice on 
synthetic producers that “natural” glycerine 
intends to remain fully competitive. But, be 
that as it may, the cut was really a cut, and 
no foolin’,—for each and every tank car of 
refined rolling today is being invoiced at 
exactly twelve thousand dollars less than a 
month ago. 


ONFIRMING general belief in the 

soap industry, a recent study by the 

American Newspaper Publishers As- 
sociation of grocer inventories in twelve major 
markets indicates a continuing rise in the use 
of synthetic detergents at the expense of laundry 
soaps. Naturally, the greatest increase in 
detergent consumption has come in the hard 
water areas and mostly at the expense of 
laundry bar soaps. Soap sales to consumers 
in recent years have been growing so fast, the 
ANPA also states, that market saturation may 
be near, which could foreshadow the keenest 
competition in years in the always highly- 
competitive soap field. 

Success in their invasion of the soap market 
in hard water areas by the synthetics has been 
inevitable in our opinion, and even in the face 
of wide improvements in laundry soaps in 
recent years. That many of the synthetics 
have their weaknesses, particularly for heavy 
duty work, is quite apparent, but their ad- 
vantages for most household operations out- 
weigh such weaknesses. Synthetic product im- 
provement also tends to eliminate one by one 
the disadvantages where they exist. As long 
as price differentials between soaps and synthet- 
ics are not too pronounced, the latter we feel 
are destined to keep the market trend in their 
favor. 

As for market saturation, we have noted 
expressed beliefs in this direction for twenty 
years. But the long range sales curve has 
continued upward. Right now, the entire 
soap and detergent market is in such a state of 
flux that we doubt that any clear-cut view of 
factors indicating saturation could be obtained. 
Frankly, we feel that true market saturation is 
still years ahead of us. 
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What the retailer thinks about 
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ENTALLY, if not actu- 
ally, the average inde- 
pendent grocer keeps 
synthetic detergents in the “back 
room” because of lack of information 
and interest. At least one grocer 
really does keep his supply of syn- 
thetic detergent washing powders 
out of sight in his back stock room, 
while the soap powders and flakes 
are prominently displayed in the 
front of his store; and at least four 
others have both synthetic detergent 
and soap powders almost inextricably 
mixed with packages of spaghetti 
and other foods. The foregoing con- 
clusion is suggested by a recent 
check of synthetic detergents, their 
sales, consumer reaction, and the 
attitudes of the independent grocer, 
which was conducted in residential 
areas of Brooklyn and Queens. 
Although the scope of this 
study was too limited to warrant 
drawing broad generalities, some of 
the conclusions it suggests are so 
pointed that they may well be indica- 
tive of a more widespread situation. 
The che k-up was conducted in the 
New York counties of Kings and 
Queens, and interviews were held 
with some twenty retail grocery 
owners Or managers to determine 
consumer buying preferences .and 
habits in connection with synthetic 
detergent washing powders, the pos- 
sible influences which determine 
these habits and the attitude of the 
retailer toward this particular stock 
item. The stores covered were care- 
fully selected to represent as far as 
possible all types of independent retail 
outlet and various consumer areas, 
ranging from low-income tenement 


districts and b yarding houses, 
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If interviews with 20 glrocers mean any- 
thing, he knows nothing and cares less... 


By Florence W. Brewer 


through small homes and family 
apartment areas, to high-income 
localities such as Forest Hills. 

Two qualifying factors are 
involved in this study which should 
be understood at the outset. First, 
while an effort was made to obtain 
interviews with large chain store 
managers and reports from central 
chain store offices, this was found to 
be impossible due to overall policy 
restrictions. Second, the new syn- 
thetic detergent powder, ‘Tide’, 
(Procter & Gamble Co.) had not 
been introduced in the New York 
market at the time of the survey, 
nor had the half-price sale of ** Vel” 
(Colgate-Palmolive-Peet Co.) started. 


Also, the stores covered were not 
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located in “hard water areas.” In 
other words, the study was timed for 
the period when there were no 
unusual influences being brought to 
bear on prospective consumers in 
the form of a large-scale advertising 
campaign for a new brand or special 
general sales, nor did it include an 
area in which a synthetic detergent 
powder would be a “natural.” 


Few Understand Synthetics 

NE of the outstanding impres- 

sions gathered from this investi- 
gation was the general |ack of in- 
formation and _ understanding of 
the product. Only one of the grocers 
interviewed understood what was 
meant by an introductory question 
about “synthetic detergents” and 
the interviewer had to explain the 





, MUNC 
pond FAMILY'S BONELESS BAKED BEANS sumateene 25 
Y LINEN FEED TO YouR CAT Too! [FoR LUNCHES 6; a 
WHIRL | | ware | | ware YELL YELL Drift] |Drift 
- rT) oa > 5 © 
©/16 0 FE - 2: B/E nog 
2 e ol re) 
/?\ ug 
TRIDE] [TRIDE 7 (Ht 
cere EEZE! \SmeEzE 
=, = = /\ ° ° | 
‘ $ wo 
cm > 
9 
Lon 


“Soapless soap? Never heard of it! Somebody is pulling your leg, Mrs. Drench!” 
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t . 
‘erm to all the others before proceed- 


i : ; > : 
ng with the inquiry. None of the 


grocers interviewed understood the 


varving qualities and 
detergents 


the different brands of 


and only two stated that the de- 
tergent type of washing powder was 
used regularly in his own home. 


None of the grocers, in the course 


of the interviews, mentioned any 
of the specific advantages of the 
detergents, such as hard water usage, 
avoidance of a 


greater economy, 


“ring,” efficacy in dissolving grease, 
and “‘kindness to hands.” 
Apparently, from the figures 
gathered, the average grocer offers 
his customers a choice of three or 
four brands of detergents and eight 
to ten flakes and 
powders, (the actual averages shown 


brands of soap 
were three brands of detergents and 


nine brands of soap flakes). 


YNTHETIC detergents have 

been on the market now for at 
least seven years and during that 
time have been extensively adver- 
tised, yet the survey revealed that 
80°, of all customers in the stores 
covered still buy soap flakes and 
powders and that most customers 
are reluctant to try the comparatively 
new detergents. It would be interest- 
ing to determine, if possible, the 
probable reason or reasons for this 
lack of consumer interest in a prod- 
uct so widely and expensively ad- 
many and 


vertised for so years 


which has many advantages over 


the traditional washing powders 
made with a soap base. 

At the time of the study, a 
one “Fab” 


Palmolive-Peet Co.) had been over 


cent sale of (Colgate- 


for several weeks and it seemed 


that an inquiry into its success and 
following 


the number of “repeat 


indicative. Two of 
taken 


Of the others, eight 


sales” might be 


the stores had not part in 

this sale at all. 

reported that the results had been 

poor and that those customers who 
“Fab” 


sale period had gone 


during the 
back 
usual s ap powders or chips as soon 
“Fab” 


However, five 


had purchased 
to the 


as the price of returned to 


normal managers 


had experienced excellent immediate 
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yurposes of 
pur} 


results from this sale and in each 


case had found that most customers 
who experimented with the new 
product at that time came back for 
more afterwards. 

In a more general vein, when 
asked whether a customer who tries 
one of the detergents likes it and 
continues to buy it, the same five 
benefited from the 


managers who 





HIS article is the first in a 
series of several we are 
planning to publish along the 
same line. In studying the house- 
hold market for synthetic deter- 
gents we are having representa- 
tives of Soap & Sanitary Chemi- 
cals in various sections of the U.S. 
investigate the retailing of prod- 
ucts offered and report on their 


findings. 











**Fab” sale found that their customers 
reacted favorably to detergents after 
the first trial. One of the managers 
who had not had the one cent “Fab” 
sale reported similar results on com- 
peting brands of detergents, while 
the other one just “did not know.” 
It is an amusing sidelight that one 
manager who found his customers 
reacting unfavorably to experiments 
with detergents, said, ““They sit by 
the radio and they listen! They 
do what it tells them. 
‘Rinse’ ’’ (Lever Brothers Co.) One 


grocer claimed that price was prac- 


They buy 


tically the only consideration with 
his customers, but the others felt 
that advertising in newspapers, 
magazines and radio was the most 
influential factor. It may be that 
more extensive and continuous ad- 
vertising of the soap-base powders 
than of detergents is the controlling 
factor in these consumer buying 
habits. 

Almost without exception, the 
stores which had the greatest success 
with detergents were either located 
in comparatively high-income neigh- 
borhoods or were the better type 
of store, clearier, smarter and more 


up-to-date looking. 
This last generalization was 


borne out also by an inquiry into 
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whether or not sales of synthetic 
detergents had increased durinz the 
last two years, or, in other words, 


since a return of more or less normal 


conditions after World War II. Two 
managers claimed that these sales 
had decreased and seven said they 


had stayed just about the same. 
Thos 


had noted increases in the volume 


while one didn’t know. who 


of detergents sold reported percent- 


age increases ranging all the way 
from 10% to 100° (“a little.” 
10%, 50%, 60% and 100°, but 
again these were the stores which 
were in themselves more progressive 


in appearance or which catered to 
the upper income bracket customer. 
Also, it may be significant to note 
that 


creases in detergent volume were the 


the stores which reported in- 
stores which sold the greatest propor- 


tion of detergents in comparison 
with soaps. 

Investigation as to the hest- 
selling brands of detergents is of 
interest only for the impartiality 
of the results. Of the store operators 
questioned, three found “Dreft” 
(Procter & Gamble Co.) to be the 
best seller, three “Vel,” and three 
“Fab,” 


about the 


several said all detergents 


sold same and the rest 


didn’t know. Each of the three who 
found “Fab” to be best-selling de- 
this success to 


tergent attributed 


the one cent sale and its effects. 
The managers who sold more 
*Dreft” and “Vel” had no explana- 
tion to offer except vague references 


to advertising. 


NQUIRY as to the proportion 


of shoppers who ask for washing 


powders by brand name _ brought 
almost equally diverse results. Only 
fifteen of the stores could comment 
on this aspect of the study, as the 
balance were of the self-service type 


in which the manager cannot guess 


what may be in his customer's mind. 


Four stores found that practically 
100°, of their customers asked tor 
brands and ten more said that 80°; 
or 90% knew exactly what they 
wanted when they entered the store. 
The other managers had fou ynly 

of their customers ask for 


10°; 





Apr 1949 








etic 
the 
rds, 
mal 
[wo 
sales 
they 
me, 
W ho 
ume 
ent- 
way 
Be.* 
but 
hich 
sive 
l to 
ner. 
rote 
in- 
the 


son 


PSt- 
ol 
lity 
ors 
ft” 
the 
ree 
nts 
est 
ho 
le- 


to 





this type of merchandise by brand 
name 

One of these stores, in a low- 
income neighborhood, said that 80% 
were influenced entirely by price 
considerations and 10% took the 
salesman’s suggestion. However, the 
other manager said 20% of his sales 
were determined by price and that 
the other 70° of his customers took 
whatever he gave them. He had an 
excellent opportunity to illustrate 
this during the interview. A woman 
shoppe! asked for “‘sardines.”’ The 
manager selected one of about ten 
brands which she quietly accepted. 
He said quite triumphantly, “See! 
The ladv asks for sardines. I give 
her what I want her to have and 
she takes it. The same with soap!” 
Obviously this one case is an excep- 
tion. but it does show the extent to 
which a competent and intelligent 
store manager can build up customer 
confidence in his suggestions. 

When the outline for this 
study was made, it seemed probable 
that consumers might seek the advice 
of store managers concerning the 
merits of such a relatively new prod- 
How- 


results show that fifteen 


uct as synthetic detergents. 
ever, the 
managers (including the four self- 
service stores) were never asked for 
their opinions. Four were occasion- 
illy asked for advice and either 
evaded a commitment if possible 
or repeated what another customer 
had told them. The one other grocer 
made what seemed to the interviewer 
to be the most intelligent response 
of any, and the simplest. When a 
customer asked whether he recom- 
mended these new washing powders, 
he suggested that they try a box and 
see for themselves. This man was 
one of those who reported excellent 
reaction from his customers to the 
first use of a detergent. 


[he general impression to be 
drawn from these facts would appear 
to be the almost complete ignorance 
among retailers of the characteristics 
of synthetic detergents as compared 
with soap powders and an equal 
lack of interest in either item. For 
instance, during the period of this 
check, only one window display 
incorporating synthetic detergents 
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was observed in either chain or 
independent grocery stores. Not 
one of the grocers interviewed made 
any effort to promote the sale of 
either detergents or soap powders 
and every one stated flatly and 
sometimes bitterly that the gross profit on 
both items in comparison with other 
merchandise carried was extremely low. 
Two actual quotations on this matter 
of profit were succinct and revealing, 
“Tt stinks!” and “It’s lousy!” 


SIDE from the question of profit, 
which, however fundamental 

in arousing the interest and effort 
of a retailer, is of course chiefly up 
to the manufacturer, the outstanding 
need among the independent grocers 
would appear to be simple informa- 
tive selling aids either in the form 
of literature or from the manufac- 
turer’s representative. Advertising 
may promote the initial interest of 
a consumer, but intelligent advice 
from a store owner or retail salesman 
can supply an effective and inex- 
pensive impetus to buy. This im- 
pression is confirmed by the comment 
of a buyer for one of the large chains 
with many stores in the area covered. 
He felt that the soap companies 
should provide informative folders 
for distribution to clerks in retail 


stores. 


If the synthetic detergents 
are to be brought out of the in- 
dependent retail grocer’s “back 
room,” it must be done by the 
manufacturer. Without either 
knowledge of the product or the 
stimulus of the profit motive, that 
is where *he grocer will leave them 


as long as he can. 


Again, a reminder that this 
survey was made in a soft-water area 
must necessarily influence conclu- 
sions, as must also the fact that the 
sampling of opinion was extremely 
small even though probably repre- 
sentative of the areas covered. Good 
soap works well and always has 
worked well in those areas studied. 
Under different water conditions, 
considerably more consumer interest 
and in turn grocer interest would 
probably be aroused in synthetic 
detergents. As it is, the attitude 
of the store owners toward all soaps 
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and detergents as shown by the 
few opinions gathered here probably 
carries more significance than the 
question of what they know and 
tell their customers about the newer 
detergent products. 


Cleaners at Chi. P. A. Show 
& Co., 
New York, occupied a booth at the 


Lightfoot, Schultz 


recent trade show held in Chicago 
and sponsored by the Chicago Pur- 
chasing Agents Association. The 
company displayed its line of 
powdered hand soaps and dispensers, 
as well as bar soaps for showers in 
industrial _ plants. J. 
Chicago manager, and O. O. Badde- 


Compton, 


ley, were in charge. 

G. H. Packwood Mfg. Co., 
St. Louis, showed its line of **Pax” 
industrial skin cleaners, including a 
recently developed waterless cleanser, 
**Paxsold,”’ Staffing the booth were 
H. B. Lamping, Ed Tracy and Jack 
Reilly of the Packwood Chicago 
office. 

Culligan Zeolite Co., North- 
brook, Ill., demonstrated its de- 
mineralizing and rust control service 
for industry and water chlorinating 
R. E. O’Connor 


of the sales department represented 


units for home use. 


the firm. 


Turco Products Co., Los 
Angeles and Chicago, had an exhibit 
of soaps, industrial cleaners, floor 
wax, paint strippers, sprayers, dis- 
pensers and other products. C. F. 
Devine, Chicago division manager, 
W. L. Donovan, district sales man- 
ager, were in charge, assisted by 
Clayton Johnson, George Keane and 
George Gilgenbach. 

Pesticide Co., Chicago pest 
control concern, introduced a new 
roach control spray, “R.C.L. Roach 
Liquid,” a product featuring residual 
toxicity. 

Oakite Products Co., New 
York, presented its extensive line of 
sanitation specialties. 

Sanitary Institute of America 
was represented by its executive 
secretary, E. D. Szold, who ex- 
plained the services of his organiza- 
tion’s members in providing sanitary 
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wiping rags for industrial use. 


























































Powdered Soap Products 


Part Il 









e XYGENATED” 


powders based on the in- 


soap 


corporation of sodium 
perborate, are also in considerable 
demand. Perborate is best added 
to a soap of the coconut-tallow type 
(not to one made from high I.V. 
fats), 


cent fatty acids, together with sodium 


incorporating about 35 per 


silicate, which to some extent helps 
to stabilize the perborate. The per- 


centage added runs from five to 
15, it being mixed in with the well- 
powder just prior to 


dried soap 


packaging. Unless the powder is 
dry, 


set in fairly rapidly. 


decomposition will begin to 
Good grades 
of phosphates tend also, like the 
stability. <A 


typical formula would be: 


silicates, to promote 


Soap (coconut/ tallow )... 350 Ibs. 
Pe ee ys Bi 
Water. ...ss: iso “ 


When dried and ground, mix 
with the thoroughly dry powder the 


following: 


Sodium metasilicate.......... 40 
Tetrasodium pyrophosphate (dry) 10 
Sodium perborate............ 40 


As the pyrophosphate absorbs water, 
it must be perfectly dry when added 
to the dry mix. The atmosphere 


in the filling room should not be 


humid. Containers should be sealed 
as airtight as possible. 

By way of comparison and 
contrast, the following official figures 
for some German powders 
(taken from B.1.O.S. 
Report No. 25) 


some interest: 


soap 
Miscellaneous 
without 


are not 


German Washing Powder (1937) 
Anhydrous soap content 50 per cent 


Soda ash..... —_— | 
Water..... oS 
Sodium silicate 

(38-40° Be)...... “ « 





40 





Net filling weight per pack- 


age: 250 and 500 grams. (It seems 


probable that the water content 
would actually have been higher 
and the soap content somewhat 


lower, even in 1937.—J. M. V.) 
German Washing Powder (1944) 
Synthetic detergent 
(““Mersol”: aliphatic 
sulphochloride). . . per cent 
Soda ash....... — - = 


Sodium silicate 


(38-40° Be)...... : +. 
**Tylose HBR” (Cel- 

lulose glycollic acid 

roe ae 
Wccrviteacscxes Ga: 


Net filling weight per pack- 
age: 250 and 500 grams. 


German Laundry Powder 1 
Soda ash. . 65 per cent 


Sodium silicate 


(38-40° Be)....... _ and 
Fatty acidsassoap.... 3 ** “ 
Water.... we oo 


German Laundry Powder 2 


eee 


45 per cent 


Sodium metasili- 


Cs ceteccexeters — * 
Synthetic detergent 

<— ge = = 
Sodium sulphate..... 15 “ “ 
J ae iT * * 


Detergent No. 2 (above) was a 
wartime economy product, specially 
prepared for cleaning the heavily 
soiled clothes of mechanics and other 
process workers. Both 1 and 2 above 
are obviously, by reason of their 
high soda content, intended for con- 
trolled laundry work and not for 
domestic use. 

Mention has already 
made of the old-style concrete floor 
Other 


include the simple grinding together 


been 


cooling method. processes 
of brittle-dried soap chips, soda ash 


and soda crystals etc.; wet mixing 
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—— 


carried out with the same materials: 
the chilling roll and drying chamber 
method; and the various types of 
spray drying process. 


Such 
modified to 


processes are naturally 


suit existing factory 


conditions. Thus, in factories that 
specialize only in soap flakes and 
soap powders of a fairly high soap 
content, one finds that the chilling 
roil and continuous dryer system js 
mostly employed. From the dryer 
the chips are fed (a) through a 
sacking spout into suitable contain- 
ers. This in the case of laundry 
chips; (b) to the flake mills, for 
transformation into polished flakes; 
and (c) to the hopper of a suitable 
soap powder mill. The latter grinds 
and screens the powder, ready for 
into cartons or bulk 


filling con- 


tainers. 
In the course of time, various 


means have been tried to reduce 


the time of drying and improve the 


uniformity and solubility of the 


finished soap powder. Thus, the 


blowing of cold air through the 


soap mass, both before and _ after 


the addition of soda ash, has been 
claimed to result in a quick drying 
Probably 


develop- 


and voluminous powder. 
the greatest commercial 
ment in this direction has been the 


introduction and perfecting of spray 


processes. 

The technical and patent 
literature on spray drying is com- 
prehensive, and it would take a 


complete volume to describe such 
processes in detail, and to discrimi- 
nate between those that are already 
out of date or commercially restricted 
and those that are negotiable for 
efficient installation. By regulating 
temperature, pressure, and the 


amount of soap admitted to the 


drying chamber through the spray- 


anules 


ing nozzle, diflerent sized 
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By J. M. Vallance 


London 





may be obtained. Moreover, pro- 
duction may be vastly increased by 
employing some variation or other 
of the spraying process, as opposed 
to the method of drying and grinding, 
which is suited mainly to the factory 
with a small output. Although a 
properly sprayed soap powder is 
voluminous, readily soluble, and 
“fattv’ to the touch, it would not 
be correct to assume that ordinary 
pulverized powders must necessarily 
be characterized by grossly unequal 
particles, sandy touch or a dusty 
or gritty appearance. As they have 
to compete with the sprayed type, 
it is nevertheless essential that they 
should themselves maintain the high- 
est possible standard of uniformity, 
solubility and so forth. 

A spray dryer used in some 
medium-sized soapworks in the U.K. 
is the Kestner plant. In this the 
soap mixture in the crutcher is 
passed through a_ steam-jacketed 
pipeline to a patented centrifugal 
atomizer nozzle, which projects the 
particles into a current of hot air 
supplied by an air distributor, the 
dried powder being then continu- 
ously discharged. Soap powders 
containing about 25 per cent anhy- 
drous soap and 30 per cent or more of 
soda ash, together with water, need 
only be spray-cooled ig order to set 
firm and dry, owing to the water 
present beingtaken up by the soda- 
ash as water of crystallization, and 
in such cases the air used is not 
pre-heated. The disposition of the 
drying chamber, fans and _ heater 
can be arranged to suit the space 
requirements of individual buildings. 
A moderate-sized plant capable of 
producing 70 tons of soap powder 
per 24-hour day may be constantly 
housed, for example, in a space 
36 ft. x 25 ft. x 45 ft. high. Particle 
size and packing density can be 
varied within limits by simple adjust- 
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New type spray dryer, made by Bowen Engineering, Inc., Garwood, 


N. J., which can be used in producing powdered soap products. 


ment of atomizer speeds. Certain 
spray-dried soap powders can give, 
by this and other methods, a very 
low weight per unit volume type of 
hollow spherical particles, these thin- 
walled spheroids giving up their 
water almost explosively in a con- 
current or countercurrent draught 
of hot air or gas. 

Specific reference may be 
made to the Lamont, Carleton Ellis 
and Procter & Gamble patents gen- 
erally; also to the Lever & Unilever 
patents in this field; as well as to 
those of Clayton, Loffl and Baker 
Perkins. These variously relate to 
preferred methods of spraying, to a 
combination of chilling roll and 
modified spraying techniques, to a 
method of spraying into a vacuum 
chamber, to the air-conditioning of 
spray towers and to the preferred 
consistency of the pre-sprayed soap 
paste etc. The following patents are 
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of outstanding interest but there 
are many others: U. S. patents 
2156863, 2159397, 2133666, 2046449, 
2037006; British patents 486819, 
605995, 581203. 

When the soap powder 
emanating from the spray chamber 
is still too hot for filling into con- 
tainers or for hopper storage, it can 
conveniently be run off on a conveyor 
belt, which may further be broken 
at certain stages, allowing the pow- 
der to fall on to the belt below—a 
simpler version of accepted drying 
chamber technique. 

Filling is carried out with 
bagging machines, carton fillers etc., 
due precautions always being taken 
to keep the atmosphere reasonably 
free from dust particles. Automatic 
dust collecting equipment is an essen- 
tial feature of any properly run soap 
powder plant. Collectors of the 
Visco-Beth type are frequently fa- 
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vored for this job in the U.K. These 
have a positive shaking and scaveng- 
ing action, and work on a balanced 
system whereby, owing to the high 
resistance of the connections on the 
suction side, a separate fan is in situ 
discharging direct to the collector 
inlet expansion chamber. The main 
suction fan discharging the cleaned 
air through the vertical duct to 
atmosphere may have the bedplate 
extended to carry the motor, which 
also drives the collector top mechan- 
ism by means of a belt. With some 
of these plants, where small diameter 
branch pipes are required, the col- 
10/12” 


cases, 


lectors are working under 


W. G. of 


where the collector is serving a unit 


suction. In other 


such as a dryer or grinding mill, 


the suction would be much lower, 
but in neither case is the efficiency 
of the machine as a collecting agent 
impaired. 

Of British mills for grinding 
soap powder, one that calls for 
brief mention is a pin-disc mill of 
the horizontal, high-speed centrif- 
Another popular 


mill, fitted with 


ugal type. type 
is a vertical pin-disc 
an oscillating feed shoe, magnetic 
separator and easily interchangeable 
grids 
Scouring Powders 

S' ‘OURING powders have a ready 

sale as general purpose cleaners 
They considerably in constitu- 


tion, as 


vary 
as in their physical 
characteristics. While a few are 


coarse and gritty, the majority are 


well 


of consistently good texture and 


appearance, characterized by mild 
abrasiveness and well defined, though 
secondary, detergent properties. It 
is these Jatter which are specially 
cleaners 


recommended as general 


for pots, pans, dishes, glass, sinks, 
baths, marble and even floors. 

At the time of writing there 
are no official specifications in the 
U.K. for This 
lack of over 


preparations as marketed has led 


scouring powders. 


any sort of control 


to the introduction of some ex- 
tremely poor products—mere hetero- 
geneous mixtures of sand, silica, 


chalk, etc.—side by side with the 
more reputable consisting 
of soap, alkaline salts and selected 


42 


brands 











abrasives in carefully standardized 
proportions. Legislation for the pro- 


tection of the consumer and the 
honest manufacturer has long been 
advocated in the field of soap prod- 
ucts; and it might well begin with 
scouring powders 


Ihe U. S. 


Soap Scouring Compound, with its 


specification for 


three to 10 per cent anhydrous soap, 
six to 10 per cent sodium carbonate 
as Na,CO, cent 


siliceous abrasive, would be generally 


and 60-90 per 
acceptable to most British manu- 
facturers of repute, although some 
would doubtless prefer a somewhat 
higher figure for soda ash. On the 
other hand, others are continually 
seeking to reduce the harshness of 
soda ash, and its action on aluminum, 
by partly replacing it with borax, 
bicarbonate and modified sodas. 

Ihe small per cent of soap 
used may suitably be in the form of 
a cheap, filled soap powder, pref- 
facilitate 


erably of a low titre to 


solution in cold water. Whatever 
the proportion of alkali incorporated, 
the pH of a five per cent dispersion 
of the powder in water should not 
exceed 10 and should preferably be 
less. Powdered alkalies should pref- 
erably be the lightest, flufhiest grades. 

Fine silicas, amorphous silicas, 


powdered feldspar, volcanic ash, 
pumice and pumicite etc. are com- 
monly found as abrasives. Reputable 


should 


only carefully selected and standard- 


scouring powders contain 


ized abrasives. Scratch tests on 
polished and painted surfaces should 
be used to supplement laboratory 
sieve analyses, in order to ensure 
that the abrasive powders exhibit 
the desired uniformity, particle size 
and degree of hardness. Mere pre- 
dominance of soft particles does not 
always ensure the non-scratching 
action of sharper, harder impurities. 
A powder passing 75 per cent 
through a 300 mesh but retaining 
three per cent of sand on a 60 mesh 
has been found to cause more damage 
than one passing only 35 per cent 
through a 300 mesh and the rest 
through 200 and 100. 

lo distinguish effectively be- 
tween some of the abrasives offered, 
one needs to be a geologist, as well 
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as a soapmaker, a factor that 


not lend itself readily to proper 
standardization. The only plan that 
really works out in practice to 


likely 


vidually and keep it duly recorded 


test out each material indij- 


for future reference. It should be 
noted that, for scouring powders of a 
gentler type, mild abrasives such 
as china clay, chalk, whiting and 


various diatomaceous earths may 
be used. 

The processes involved in the 
manufacture of such scouring pow- 
ders simply entail thorough mixing, 
followed by filling into cartons or 


bulk 


carried out wet in heavy-duty crutch- 


containers. Mixing may be 
ers, or more simply by dry grinding. 

Scouring powders examined 
by the author showed approximately 


the following constitution: 


A B 
Soap, anhydrous 3.5 15 
Sodium carbonate 12 20 
Sodium silicate trace 
Trisodium phosphate | 
Abrasive, insoluble 76 7? 
In other powders examined, 
up to six per cent china clay, 10 


per cent powdered borax and two 
per cent sodium tetraphosphate were 
The 


these various powders showed wide 


found. apparent density of 


variation. Generally speaking, the 
preferred product is one with a low 
ratio of weight to volume, and one 
that shows the least sign of settling 
down in the containers. 

Vegetable abrasives and fillers 
are not popular in the U.K. For 
those who use them the advice of 


Cotton and Frankenfeld is worth 
considering (7. Econ. Entom. 39, 419, 
1946): 


containing 


Commercial soap powders 


50-60 per cent of corn 
meal and 40 per cent of soap may 
insects, 


Addition of 


four per cent of pine oil to this soap 


become infested with par- 


ticularly flour beetles. 


prevented insect infestation. 


It is worth noting that a 


special hand cleaning compound 


containing approximately 75 per 
cent of borax and 25 per cent of dry 
soap was found in the laboratories 
Ltd. to 


possess desirable fungicidal proper- 


of Borax Consolidated, 


(Turn to Page 98) 
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Prices slashed by soapers to meet synthetic 
figure ...sharpest glycerine reduction by 
refiners in history ... now expect broad- 
ened buying and stable market ... glyc- 
erine remarks by Dalton before AASGP. 





ce nn 


O SURPRISE was evinced 
when glycerine refiners cut 
their prices sharply late in 

March. The cut had been freely 
predicted and anticipated for a 
month prior to the actual reduction. 
The extent of the cut, however, 
from 39c down to 24c per pound in 
tanks,—was something of a surprise, 
the sharpest single price reduction 
in about thirty years. Back in 1919, 
following World War I, when the 
second-hand glycerine market was 
anything up to a dollar-filty per 
pound, the price crumbled to less 
than half of this practically overnight. 
But as a formal price cut by refiners, 
the 15c per pound reduction last 
month is the largest on record. 
Competition from Shell syn- 
thetic glycerine was apparently the 
basic reason for the price reduction as 
well as the amount of the reduction. 
Shell has been underselling fat split- 
ters’ and soap kettle glycerine by 
just about fifteen cents per pound 
for some time. The drop meets the 
Shell price. For some time synthetic 
glycerine has been quoted on a basic 
figure of 1914c per pound plus 
certain labor and material cost fac- 
tors which brought the price to 
22.33 f.0.b. Houston, Tex. and which 
gave an average freight-paid price 
of 23.85¢ per pound delivered. This 
is the figure which is met by the new 
price from soapers and other natural 


glycerine refiners of 23.75c for their 


dynamite high-density grade. For 
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carloads of drums, the price is 
one-half cent higher and for less-cars 
of drums, one cent higher. 

New prices for C.P. glycerine 
from soapers are 24.25c per pound in 
tanks with the same differentials 
for drums. In C.P. glycerine, the 
competitive situation with synthetic 
is somewhat different than in the 
case of the dynamite grades. Syn- 
thetic glycerine is as yet not U. S. P. 
and accordingly is not used in 
medicinal products wherein Phar- 
macopoeia specifications must be met. 
The synthetic product is water white, 
sparkling clear and runs 99°% or 
higher anhydrous glycerol. But, as 
yet it is not directly competitive 
with C.P. natural glycerine in the 


medicinal field. 


N' IW that refiners have dropped 
their prices for glycerine to 
the same level as the synthetic, the 
belief has been expressed by two 
market authorities that a decided 
tightening of the market is likely 
to follow. Much of the accumulated 
stocks of refined glycerine over the 
past few months has been due to a 
greatly reduced demand from _ nor- 
mally large users. Because of the 
conduct of the tallow and fat markets, 
and the general downward trend 
in soap prices, the feeling had been 
general that glycerine would not 
remain too long around the forty 
cent level in the face of reduced 
demand and _ stock accumulation. 
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Although buyers appreciate that 
glycerine has for years acted in- 
dependently of the tallow market, 
determining its price on its own 
supply and demand,—and upon the 
effects of European imports when 
the U. S. was a heavy importer 
of glycerine, — they still felt that 
glycerine was overpriced. In the 
general downtrend of most com- 
modities, they believed three months 


ago that glycerine must soon follow. 


As a consequence of this mar- 
ket attitude, most large users have 
been hand-to-mouth buyers since the 
turn of the year. Today, their stocks 
on the whole are reported to be low. 
That many of them are likely to 
enter the market for a considerable 
tonnage over the next month or so 
appears to be the belief of both 
refiners and brokers. The feeling 
seems quite general that the new 
price levels for natural glycerine 
will be in effect for some time. 
No change in the price of synthetic 
glycerine is anticipated. Accord- 
ingly, the outlook would seem to be 
for a stable price and market for 
some time to come. This is what 
buyers quite evidently have been 
waiting for, and now that it is here, 
a resumption of buying is expected. 
When it is realized that the lower 
prices for C.P. grades of glycerine 
mean a difference of about $12,000 
in the cost of each tank car, the new 
lower figures could well be an active 
market stimulant. At 25c glycerine 
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may also find a resumption of certain 


uses which at 40c or thereabouts 


were precluded. 


N THE light of recent glycerine 

market developments, remarks 
by N. N. Dalton, Research Director 
of the Association of American Soap 
& Glycerine Producers, at its meet- 
ing last Jan. 27 in New York, are 
worthy of note. (The accompanying 
chart was prepared by Mr. Dalton 
for use in connection with his ad- 
He stated: 
“For 1948, there was a total 


dress. ) 


estimated poly-alcohol production 
somewhere over 600,000,000 pounds, 
of which ethyl-alcohol probably rep- 
resents 360,000,000 
190,000,000, the balance being the 
Glyc- 


erine has had a unique history in 


and _ glycerine 


other glycols that come along. 


the fact that in the past three and 
a half decades the production of 
glycerine has increased five times. 
Prior to World War I, the United 
States was not self-sufficient. It only 
produced about 40,000,000 pounds 
of glycerine a year and had to import 
almost the same quantity. During 
World War I we ran out of glycerine 
due to shortage of fats, as usual, 
and during the Twenties we had 
so much glycerine that we resorted 
market in order 
At that 


time there were no glycols except 


to the anti-freeze 
to dispose of the surplus. 


the glycols that we made ourselves. 





we have had this parade of so-called 
that 
for glycerine in certain uses, such 


products can be substituted 


as ethylene glycol, diethylene glycol, 
trimethylene glycol, propylene 
glycol, pentaerithritol, sorbitol and 
mannitol, and those have grown 
until their total volume of production 
is at least twice that of glycerine. 
Nevertheless, the market for glycerine 
has grown along with these so-called 
instance, at the 


substitutes. For 


of the Twenties, had no 


cellophane, no emulsifiers, no alkyd 


end you 


resins. During that period of the 
Thirties, while the big growth was 
coming in the glycols and the other 
had a tremendous 


substitutes, you 


growth in consumption of these 
new products that were not heard 
of in the first World War. 

“In World War, 


we were running out of manpower 


the second 


at the end of the war. That wasn’t 
the only thing we were running out 
of. We were running out of glycerine 
very fast. 

now— it 


‘Fortunately, seems 


to me fortunately—we are in a 


better position on glycerine today 
notwith- 


than we have ever been, 


standing all this growth of other 
products that compete in a way 
with glycerine. We are more for- 


tunate because the competition with 


glycerine has forced us to a co- 


ordinated program to promote its 
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“During the last twenty years 





sale and to defend the uses of 
erine in all those products whose 
sale is being promoted by the some- 
claims of com- 


times extravagant 


petitors. In my opinion, at least, 


we are also fortunate in having a 


supplemental supply of glycerine in 
the form of synthetic glycerol. The 
fact is, that our principal handicap 
all these years has been, whenever 
we found a good new use we cen- 
erally were not able to supply it 
able to tap a 


because we weren't 


supply outside of the soap and 
glycerine industry.” 

The sharp cuts in glycerine 
Procter & 


Gamble Co., Cincinnati, and Lever 


prices, first made by 
Brothers Co., Cambridge, were fol- 
lowed by reductions by other pro- 
ducers. 

As an immediate result of the 
reduction, a number of glycerine 


users, who have been out of the 
market for about the last year and a 
half, were reported to have shown 
interest in the commodity once again. 
Buying has been reported as active 
and in increasing volume, indicating 
that a larger volume exists at the 
lower prices, according to chemical 
wholesalers. 

Glycerine prices for the re- 
fined natural product reached their 
peak in the postwar period at around 
55% The price 


cents a pound. 
early in 1949 was around 40 cents a 
pound, with prices up and down 


fractionally for various grades. 


Calcium Soap in Greases 

Ihe crystalline structure in 
hydrated calcium-soap greases dis- 
integrates concurrently with removal 
The 


leads in turn to the separation of 


of water. fiber disintegration 


soap and oil. Stearic acid and 
calcium acetate act as fiber builders 
in calcium soap greases but the 


fibers are radically different in size 
and shape from those in the hydrated 
grease. For e fective structural 
stabilization, calcium acetate or wa- 
ter must be present in molar concen- 
trations approximately equal to or 
greater than that of the suap. D. H. 
Birdsall and B. B. Farrington, 7. 
Physical and Colloid Chem. 52, 1415-23 


(1948). 
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Carbon Tetrachloride 


By John R. Skeen 
Foster D. Snell, Inc. 


ARBON 


first of the chlorinated hy- 


tetrachloride, the 


drocarbon solvents, has been 
in poor supply since the beginning 
of World War II except for short 
and uncertain periods. The shortage 
has affected such major uses as 
spotting preparations for use in 
homes, dry cleaning, and fire ex- 
tinguisher liquid. The expansion 
in capacity from the level of about 
125 million pounds in 1941 was 
undertaken to insure so far as pos- 
sible adequate amounts for more 
critical national needs: metal de- 
greasing, insecticides, grain fumi- 
gants, refrigerants, photographic 
supplies, synthetic rubber, drugs and 
many more. The recent minor short- 
age is attributed to the rising demand 
of airplane factories which require 
carbon tetrachloride for degreasing 
aluminum parts. It is reported that 
the trend is not likely to assume 
significant proportions in the foresee- 
able future. 

The serious supply difficulties 
of only a few years ago are readily 


accounted for. Several factors oper- 
ated simultaneously. The war-in- 
duced prosperity increased the 
demand for dry-cleaning and spot- 
ting liquids. However, as refrigera- 
tors and fire extinguishers were not 
supplied to civilians in more than 
token amounts, an off-setting relief 
was realized. On the other hand, 
direct and indirect military require- 
ments skyrocketed to about 50 mil- 
lion pounds in 1942 and over twice 
this amount during the next two 
Thus, the Army absorbed 
almost the entire production of car- 


years. 


bon tetrachloride fire extinguishers; 
the refrigerants were ultimately con- 
sumed by some branch of the armed 
forces. In addition, minor uses sud- 
denly became important. The de- 
rived dichlor o-difluoro-methane 
proved to be a valuable dispersant 
for insecticides and was widely used 
on airplanes. By 1944, consumption 
of carbon tetrachloride for degreas- 
ing metals exceeded 30 million 
pounds. 

Carbon tetrachloride is un- 


usually “heavy,” weigh ing 13.3 
pounds per gallon. Because of this, 
extra-heavy containers are needed 
for transport. Sufficient steel was 
not provided in 1942, a situation 
that became rapidly worse until 
the war was over. The curious 
feature is that the large consumers 
of the chemical could be supplied 
fairly well by tank car shipments 
but relatively little could be ‘done 
for the small enterprise. There were 
not nearly enough of the necessary 
drums. It is probable that dry 
cleaning establishments suffered more 
than any other group. 

Until seven years ago, about 
95 per cent of the carbon tetrachlo- 
ride was made by the chlorination 
of carbon bisulfide. The second 
method, now constituting nearly 30 
per cent of the supply, consists in 
chlorinating methane, obtained in 
natural gas, at temperatures of 450 °- 
500°C. 


necessary to make a unit amount 


The quantity of chlorine 


of product is very nearly the same 
for both procedures. Of the total 
chlorine production, from six to 
eight per cent has been consumed to 
make this chemical. 

Carbon tetrachloride was first 
prepared by Reynault in 1839 and 
made commercially in Germany 50 
years later. Toward the end of the 


(Turn to Page 61) 





Exports? Producers __ 
Number Dry Cleaning Spotting 


Carbon Tetrachloride 
Unit: 1000 Ibs. 


Approximate Consumption" 


Chlorine 





Refrigerants* Fire 


1 
I 


> 


3 


4 


5 





( 


S Tariff Commission, Annual Reports; 1947-48: Facts for Industry, series 6-2 
S. Foreign Commerce & Navigation; 1946—: Report FT 410; no exports reported (n.r.), 1933-40; 1932-819359 Ib ; 


any year cited. 


s reported by numerous sources and correlated with known production data of consuming industries; data are entirely without official sanction. 
lculated from sales of refrigeration equipment using derivatives of carbon tetrachloride and includes consumption as an insecticide dispersant——a very minor 


Production! Sales! 

1934 46,920 42,576 nr 
1935 55,786 52,420 nr 
1936 68,461 62,282 nr 
1937 84,112 74,417 nr. 
1938 77,975 70,383 nr 
1939 90,536 84,024 nr 
1940 100,811 79,675 nr. 
1941 121,840 112,540 3,297 
1942 144,595 140,347 2,948 
1943 175,316 167,034 ,485 
1944 209,802 201,074 5,308 
1945 192,826 183,555 4,106 
1946 148,674 153,396 4,018 
1947 199372 naa. 6,340 
1948 212,556 n.a. 


se except in war years, especially 1944-45 


ludes: fumigants—about 7500 M Ib.; machinery cleaning—‘‘normally” about 6500 M Ib.; military mteal degreasing—amounting to as much as 32000 Ib.; 
1gs—3500 M lIb.; solvent and freshener for ruabber—1500-3500 M Ib. and miscellaneous uses including wool handling, photographic materials, and oil extractant. 


Preparations 

6 2,500 

21,800 3,600 
6 6,500 
6 30,600 7,500 11,000 
6 9,500 
5 13,500 
6 36,200 7,900 15,500 

31,400 7,400 21,500 

19,400 19,500 
5 15,500 2,500 24,000 
6 12,000 2,500 25,500 
5 9,800 2,700 20,000 
5 
5 50,000 8,300 26,000 
5 


Other’ Consumed 
Extinguishers % total Cl, 
8.2 
8.2 
8.3 
6.8 
7.8 
9,100 30,100 to 
13,900 44,340 7.5 
28,300 (ca)69,500 6.8 
60,000 65,800 6.9 
94,000 70,500 7.8 
95,000 61,200 8.1 
6.4 
6.7 
6.6 


imports are negligible not exceeding 6000 Ib. 
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HE great percentage of floor 

coverings, which constitute 

the cleaners’ business, have 
a wool face woven into a backing 
which may consist of jute, cotton, 
rayon, or kraftcord yarns. Current 
manufacturing processes are such 
that the wool face may appear in 
a variety of constructions such as 
hard pebbletwist, plain cut pile, 
looped pile, and combinations of 
these in one or more levels of pile 
height. 

[he soiling problem is one 
of deposition of dirt onto the top 
of this pile of fibers and its gradual 
penetration down into the fabric 
due to the abrasion and _ pressure 
of foot traffic. The cleaning problem 
involves the question of how best 
to remove this soil, which may be 
penetrated completely to the base 
in cases of heavy traffic, without 
adversely affecting the fabric in any 
other way. This brings us directly 
to the cleaning problem which is 
faced today The factors which 
constitute this cleaning problem are 
the following: 

1 Detergency: How best to re- 
move the greatest amount of 


soil from all parts of the fabric. 


7 


2 Resoiling: To leave nothing 
in the wool pile of a sticky 
or adhesive nature after clean- 
ing, so that dirt subsequently 
tracked on the carpet in service 
after cleaning will not adhere 
more readily than before the 
cleaning. Resoiling is, as 
noted below, strongly influ- 
enced by the presence of cer- 
tain detergents, oils, greases, 
and perhaps deliquescent ma- 
terials. 


This has to 


=) 


3. Pile Distortion: 


*Address,—with questions and answers,—before 
Assn. of American Soap & Glycerine Producers, 
New York, January 27, 1949 
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RUG ChEANING... 


do with the felting properties 
of wool, used constructively 
in the manufacture of blankets 
and pulled woolen and worsted 
clothing. In the case of rug 
cleaning it is, as in washing 
woolen sweaters, an undesir- 
able property whose effect in 
tangling fibers and changing 
the surface appearance of the 
carpet in the presence of de- 
tergents and mechanical ac- 
tion is to be avoided as far as 
possible. In short, one object 
of cleaning is to leave the face 
of the carpet looking as nearly 
as possible like a new carpet 
Color Bleeding: The washing 
process should have no dele- 
terious effect in blurring 
colors or causing one to run 
into another. 

Odor and Mold Growth: The 
cleaning process should leave 
no objectionable odors of de- 
tergent in the cleaned floor 
covering. Another common 
hazard promoting odor in the 
carpet is not due to the de- 
tergent, but to improper dry- 
ing. The cellulosic backing 
yarns are readily attacked by 
fungus, whose attack provides 
food for bacterial growth. If 
cleaned rugs are not properly 
provide 


dried the backings 


sufficient moisture for the 
growth of ever-present spores 
which promote such mildew 
growth ending in deterioration 
of the back, usually accom- 
panied by bad odors. 
Shrinkage: Obviously, the 
cleaning process should not 
cause the fabric to alter its 
dimensions. 


Now as for the methods which 
have been used to solve the rug 





















cleaning problem, possibly the 
was dry dusting or beating. There 
is, of course, no detergency at all, 


but just the removal of excess 


It has the advantage of dry processing 
which obviates the problems of co 

bleeding, odor and mildew, shrinkage 
Since those 


and pile distortion. 


advantages, with the omission of 
good detergency, were not acce 
satisfactory 


as a answer, otner 


methods were developed, but 
al Dre- 


dry dusting is still used as 


liminary to the newer methods 
For instance, rugs are put into a 
mechanical beater before shampoo- 
ing or, if location cleaning is being 
done, heavy vacuuming is done prior 


to the detergent operation. 


ERHAPS the process developed 
next after dry dusting was the 
shampooing method. The rug so 
treated is taken up, hauled to the 
cleaners’ plant, dry dusted and then 
thoroughly wet out and worked with 
a detergent solution. The combina- 
tion of detergent solution and the 
working process have about as many 
Variations as there are cleaners. 
Of course, until recently soap was 
the detergent, but now neutral soaps, 
built soaps, anionic detergents built 
or otherwise, non-ionic detergents 
built or otherwise and even straight 
alkalies without detergent have been 
used. Amount and concentration 
have been based on the “‘know how” 
of the individual cleaner. For the 
scrubbing part of the operation 
several makes of power driven rotary 
brushes are available. To summarize 
the effect of this process, it gives 
good detergency, depending on the 
particular detergent and how it 1s 
used, but pile distortion cannot be 
avoided. 
The extent of shrinkage will 
depend on the methods of drying 
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By E. A. Leonard* 


Alexander Smith & Sons Carpet Co. 


used by the particular cleaner. 
Equipment is available for drying 
under tension so that no shrinkage 
need occur. This, however, is not 
universally used. Color bleeding 
seldom occurs because the carpet is 
usually rinsed (with varying degrees 
of thoroughness depending on the 
cleaner), but strong alkalies will 
tend to remove considerable color, 
and give a false impression of high 
detergency by virtue of lightening 
all colors. Odor and mold growth 
are seldom found in shampooed 
carpet because almost all cleaners 
use oven dryers. 

[he next attack on the clean- 
ing problem which has _ received 
commercial attention is dry cleaning. 
As to efficiency, the dry cleaning 
process is not as satisfactory for 


removal of suspended solids as the 





water solutions. There is, of course, 
no color bleeding, odor, shrinkage, 
or pile distortion problem, which 
are great advantages, but dry clean- 
ing of carpets today is very small 
in volume because of the limited 
size of rugs which can be handled 
by available commercial equipment. 

Next the powder cleaner was 
developed specifically for the hard 
twist carpet which when first manu- 
factured some 15 years ago had 
yarn whose manufacturing _ tech- 
niques were not perfected so that 
it tended to untwist when wet out 
with a water shampoo. The powder 
cleaner is really a variant of the 
dry cleaning method. The rug is 
first vacuumed thoroughly and then 
is dusted with a powder consisting 
of such materials as bentonite or 
similar clay which has been wetted 





with a dry cleaning solvent or sol- 
vents such that the mass is damp 
to the touch. This powder is spread 
over the rug to be cleaned and 
rubbed in with a moderately stiff 
brush. It is left in for a period of 
4 to 12 hours, during which time 
the solvent dissolves greasy matter 
in the carpet and permits it to be 
adsorbed on the clays. At the end 
of this wetting period the material 
is vacuumed again and the grease- 
laden clays removed. The advan- 
tages of this process as can be im- 
mediately seen, are, no color 
bleeding, odor, mold growth, shrink- 
age or pile distortion, combined 
with fair detergency. The powder 
cleaner has been adopted by many 
users as a standard location cleaner, 
of which it was really the first. 

Since no rinsing is used in 








































this process the major portion of the 
detergent (not considering the 
powder cleaner which was discussed 
above) remains in the carpet pile 
after the cleaning. The advantage 
of the process is convenience, and 
depending on the detergent used, 
there may or may not be color 
bleeding, odor and severe resoiling. 
amount of 


Depending upon the 


detergent and the brushing tech- 
nique, there may or may not be 
severe pile distortion (some distortion 
can not be avoided, as in shampoo- 
with mold 


ing) excessive wetting 


growth and odor and shrinkage. 
The resolution of the factors 
which govern the undesirable effects 
which can be obtained had been 
under study by many carpet cleaners 
individually at first. This of course 
does not permit industry-wide stand- 
ardization, and therefore acquisition 
of best service in this field depends 
upon the technical knowledge and 
skill of the individual operator. The 
average consumer is unqualified to 
judge his cleaner in such respects 
because there was no standardized 
approach tothe problem. Therefore, 


and because many bad cases of 


rug damage occurred for which 
blame was passed on to the carpet 
or rug manufacturer or to the sup- 
plier of the detergent, the Technical 
Committee of the Carpet Institute 
undertook about 114 years ago to 
study the variables in the location 
cleaning problem. Since then other 
projects have been started, among 
which is a joint program of the 
Carpet Institute with the National 
Institute of Rug Cleaners: and the 
National Institute of Rug Cleaners 
has instituted an additional program 
these 


of its own. As a result of 


activities some reason and under- 


standing has begun to enter the 
location cleaning process. The 


N. I. 
cleaning school at the National In- 


R. C. is establishing a rug 


stitute of Cleaners and Dyers in 
Silver Spring, Maryland. The ac- 
tivities of the organization will in- 
volve teaching of the variables in 
the problem, the techniques, tech- 
nical services on individual problems 


to member cleaners, research work 


on cleaning materials and methods 
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and cooperative work with the Car- 
pet Institute on subjects such as 
the particular problems on new 
types of carpets, spotting and re- 
touching, and the like. 

The American Hotel Associa- 
tion has undertaken a project of its 
own which has as its object the 
establishment of an instruction man- 
ual for hotel managers in the main- 
tenance of their floor coverings. 
Their method of attack has involved 
a laboratory scale study undertaken 
While 


such an approach removes many 


by a consulting laboratory. 


variables which would be uncon- 
trollable in a large scale field study, 
it causes the additional need for 
correlation of results and test methods 
with field work. This study is as 
yet incomplete and the final results 
cannot be evaluated at this time. 

The findings of the studies 
made show that detergency and re- 
soiling in location cleaning are not 
related and that an excellent de- 
tergent may be entirely useless for 
location cleaning by virtue of its 
high resoiling tendency. This is true 
of certain liquid non-ionic detergents 
and liquid cationic detergents. What 
appears to be the best location 
cleaning material is a neutral alcohol 
sulfate, which dries to a light powder, 
easily vacuumed from the pile of 
the cleaned carpet. It has good 
detergency for this work. 

The picture does not look 
good for soaps in this field, both 
because they leave an odor which 
is peculiar to soap and because on 
an acidic wool pile, which most 
carpets have, evidence is available 
to show that the soaps break down 
to fatty acids which have an ex- 
tremely high resoiling tendency. The 
soap manufacturer should certainly 
be aware of the requirements of 
rug cleaning in order reasonably 
and effectively to direct his own 
thoughts and activities on the de- 
velopment or sale of materials for 


this purpose. 


HE most recent and expanding 
method of rug cleaning is loca- 
tion cleaning. Location cleaning as 
the name may imply consists of 
processing the rug without removing 
The 


it from its permanent site. 
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cleaner takes his equipment to 


home, theater or hotel where the 
rug is laid and does the entire opera- 
tion on the spot. The need 
such treatment has grown with the 
popularity of wall-to-wall installa- 
tions which are not readily taken 
up and transported to the cleaning 
establishment. In this process the 
rug is vacuumed and brushed with 
a detergent material which is later 
removed as far as possible with a 
follow-up vacuum cieaner. In the 
case of the powder cleaner, the 


material removed is the powder, 


while in the case of the liquid 
detergent, the excess foam and a 
small fraction of the moisture put 
into the carpet are removed. The 
growth of this method of cleaning 
is due in most part to the large 
number of theater and hotel in- 


stallations which cannot be 


Cone- 
veniently removed for shampooing 
and the increase in wall-to-wall home 
installations. 


Questions and answers on 
CARPET CLEANING 


Question: I'd like to ask Mr. Leonard 
the approximate concentration used in 
the cleaning with alcohol-sulfate and the 
non-ionic. 

Mr. Leonard: 
stitute field testing, which was done on 
various types of carpets, all detergents 


For the Carpet In- 


were used on a 3 per cent total solids basis. 
The non-ionic detergent, I believe is 
not used by commercial cleaners. The 
alcohol-sulfate is, and is used in ap- 
proximately equivalent concentrations, al- 
though some may go lower than that. 

Question: Have you found a dif- 
ference in the adhesive qualities in lowering 
the concentration of the non-ionic de- 
tergents? 

Mr. Leonard: I am not quite certain 
that I get your question. Are you speaking 
of fibers other than wool? 

Question: I am speaking of wool, 
and particularly pertaining to resoiling 
which, in your non-ionics, showed very 
heavy soiling. 

Mr. Leonard: 


of non-ionic. 


That’s just one type 


Question: Have you found a dif- 
ference? In other words, did you use 
various concentrations to determine the 
adhesive field of the yarn in resoiling? 

Mr. Leonard: What you mean 1s, 
what is the threshhold concentration that 
will begin to show resoil? We found that 
about 4/10ths of a per cent will begin to 
show it, starting with a clean carpet. 
That is if you take zero, 0.2, 0.4, 0.6, 1.2, 
and so on; about 4/10ths of a per cent will 
show a difference with those materials 

Turn to Page 148-( 
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The “Anglo Norse,”’ a 425-foot floating whaling factory at Elizabeth, N. J. 


HALE OIL... 


HALE oil. once an im- 

portant ingredient but 

now of considerably re- 
duced importance as a soap fat, 
came into the news recently with 
the arrival in New York harbor of 
the “Anglo Norse,’ a 425 foot long. 
16,000 ton floating whaling factory. 
The ship, worn and hattered after 
10 consecutive months at sea, 
dropped anchor at the Bayway, 
N. J]. docks of Werner G. Smith 
Co., division of Archer-Daniels-Mid- 
land Co., to discharge 9,300 tons 
of sperm oil. The cargo, valued at 
$3,720,000, was regarded as a very 
good catch. Previously, 6,100 tons 
of sperm oil had been transferred 
from the *“Anglo Norse”’ to a tanke1 
that took the oil to the Smith com- 
pany plant 


A ship of British registry, 


Left to right: The ramp in ship's stern can accommo- 
date a 90 ton whale. ‘‘Ribs’’ prevent whales from slosh- 
ing about in rough weather as they are hauled on 


but manned chiefly by Norwegians, 
whence it derives its name, the 
“Anglo Norse” is the mother-ship 
of a flotilla of seven whaling boats, 
each about the size of a tug, which 
actually engage in the finding and 
killing of the whales. The flotilla 
oft “catcher-boats,”’ most of which 
are converted British minesweepers, 
returned to Norway. following the 
seven months hunting period in the 
waters off Peru. This unique ex- 
pedition is the only whaling opera- 
tion in the world that is devoted 
exclusively to catching sperm whales. 

After leaving Tonsberg, Nor- 
way, last May, the *“‘Anglo Norse” 
and its fleet of whaling boats steamed 
across the Atlantic, through the 
Panama Canal and down the coast 
of South America to the whaling 


grounds off the coast of Peru. There 


board. Crew man in center photo is tying up barbs 
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the swift, maneuverable whaling 
boats ranged over the whaling wa- 
ters, where with the aid of exploding 
harpoons, which are shot at the 
whales, 2,501 sperm whales were 
taken. The whales are towed back 
to the mother-ship, which in reality 
is a floating factory, for rendering. 
At the factory ship, the whales are 
winched up a special ramp in the 
vessel’s stern and are hauled up on 
to the “‘flensing’’ deck, where blub- 
ber, bone and meat are cut into 
small pieces for rendering in huge 
digestors and separators to extract 
the sperm oil. 

[The work involved in cutting 
up the whale is tremendous. The 
crew, using long blade, razor sharp 
““flensing knives’? and spades, saws, 
hacks and chops away at whales, 


(Turn to Page 69 


of a 150 lb. steel harpoon. ‘'Flensing deck’ at right, 
where whales are cut up. Pieces are slid down chutes 
along sides of decks to mincers and rendering 
boilers below. 
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ANIONIC 


(For Copious Suds) 
TYPE: ALKYL ARYL SULFONATE 


FORMS: FLAKE, GROUND 
LIQUID and POWDER 















NON-IONIC \ 


(For Controlled Suds) 


TYPE: POLYOXYETHYLENE 
FORM: LIQUID 
ACTIVE ORGANIC: 100% 





ACTIVE ORGANIC: 40%-50%-70% 
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TURNER Detergents are characterized by rapid solu- 
bility, clarity of solution and desired absence of turbidity. 








Headquarters for Dispersing, 
Foaming, Spreading and 
Wetting Agents. 


Dry forms are white in color. Hence they blend (hide) 
better in your finished product. 


Liquid concentrates are amine neutralized and completely 


salt free. No filtration required. OUR EXPERIENCED TECHNICAL 
Powdered material is remarkably free from objectionable STAFF AND FACILITIES ARE 
dust. ALWAYS AT YOUR DISPOSAL. | 


Serving Industry Since 1861 






RIDGEFIELD, NEW JERSEY 435 N. Michigan Ave., Chicago, Ill. 


83 Exchapge Place, Providence, R. |. 
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Babbitt Adds Equipment 

The installation of new as- 
sembly line bottling machinery and 
the addition of from 12 to 24 new 
employees when the equipment has 
been set up, expected to be around 
the end of the year, was announced 
recently by B. T. Babbitt, Inc., for 
its Albany, N. Y. plant. The new 
machinery will be used to bottle 
“Glim,” the liquid detergent ac- 
quired from General Aniline & Film 
Corp., New York, last summer, and 
which is now bottled at the Newark, 
N. J., Babbitt plant. General Aniline 
still continues to make the product 
at its plant in Grasselli, N. J. The 
Babbitt Albany plant, to which 
three new warehouses have been 
added in the past two years, now 
employs about 370 persons. 


Package Award to ‘“‘Dial’’ 

Package designs for ‘Dial’ 
deodorant bath and toilet soap, 
manufactured by the toiletries di- 
vision of Armour & Co., Chicago, 
were selected among the best in 
printing design at the recent 22nd 
annual exhibit of the Society of 
Typographic Arts. 


Olin Heads Ferd. Mulhens 
The election of Harold E. 
Horowitz as chairman of the board 
and Oscar C. Olin as president of 
Ferd. Mulhens, Inc., New York, 
was announced recently by the: firm. 
Mr. Horowitz is president and chair- 
man of E. Leitz, Inc., New York. 
Before joining the Mulhens company, 
Mr. Olin, who was held a number 
of executive sales positions in the 
toilet goods fields, was syndicate 
Store sales manager for American 
Safety Razor Corp,. Brooklyn. 
Earlier he was sales manager of 
Elizabeth Arden, New York, and 
at one time was vice-president and 
sales m ger of Northam-Warren 


Corp., Stamford, Conn. He succeeds 
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Richard Stern, who resigned recently 


as president, after having been with 





OSCAR C. OLIN 


the firm for about 23 years. Other 
officers of the Mulhens organization, 
which manufactures glycerine, bath, 
superfatted and medicated soaps 
under the trade name “4711,” in- 
clude Nicholas Epp, treasurer; Karl 
Woltersdorf, secretary, and H. G, 
Pohlman, assistant treasurer. 


New Atlas Detergent 

The new nonionic detergent, 
‘“‘Renex,” is a light amber liquid 
derived from vegetable and _ petro- 
leum-base materials. It is now being 
made available nationally by the 
Atlas Powder Co., Wilmington, Del. 
The liquid, which is practically 100 
per cent active material, was tested 
for almost two years in commercial 
laundries in the East. It is extremely 
stable and does an effective cleaning 
job in either cold or hot water. One 
of the chief reasons for its acceptance 
in the laundry is that it can do the 
work of both high and _ low-titre 
soaps. It has also found wide ac- 
ceptance in scouring textiles and 
fibers during processing. The prod- 
uct can be compounded with alkalis, 
and with both anionic and cationic 


detergents. 
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Wayne Soap Co. Has Fire 

Fire at Wayne Soap Co., 
Wayne, Mich., on March 15, caused 
damage estimated at more than 
$100,000. Raw materials which were 
destroyed supplied Wayne Soap Co., 
Wayne Chemical Products Co., and 
Detroit Protein Products Co. 


Moorman Leaves Colgate 

J. S. Moorman, for the past 
three years assistant advertising man- 
ager of Colgate-Palmolive-Peet Co., 
Jersey City, N. J., recently was ap- 
pointed products director of Modess 
Division of Personal Products Corp., 
Milltown, N. J. He will be in charge 
of the advertising activities of his 
division’s product. 


Bristol-Myers Earnings Up 

Bristol-Myers Co., New York, 
and subsidiaries reported net earnings 
of $4,324,677, equal after dividends 
on the preferred stock to $2.94 per 
common share, as compared with 
$3,942,810, or $2.66 per share in 
1947. Total sales were $45,307,793 
in 1948, largest since 1946, as against 
$44,654,979 in 1947. 


New P & G Products 

**Joy,” a new liquid detergent 
for dishwashing, made by Procter 
& Gamble Co., Cincinnati, is cur- 
rently being test marketed in two 
western Cities, it was learned recently. 
Another new P & G product, “Lilt,” 
a home permanent wave kit is also 
being sold in limited test markets. 


“‘Pritz’’ Household Package 
‘“*Pritz,” a waterless cleaner 
for painted walls and other surfaces, 
heretofore available for professional 
use only, is now being offered for 
home cleaning purposes in appropri- 
ate sizes, it was announced recently 
by Polly Pritz Corp., New York. 
The cleaner is said to be odorless and 


) 


colorless. 























““Pears’’ Soap Is Back 

“Pears,” transparent, glyc- 
erine soap, was recently reintroduced 
to the American market after an 
absence of nearly nine years. Made 
by A. & S. Pears, Ltd., a Unilever 
subsidiary, the soap is being dis- 
tributed in the U. S. by Schieffelin 
& Co., New York. It retails for 50 
cents a cake, an increase from the 
former price of 25 cents. ‘‘Pears” 
soap is said to be 209 years old. 
To mark its return to the American 
market, Caswell-Massey, a New York 
drugstore, recently featured a win- 
dow display of “Pears” showing the 
soap and several cases in which it 
was shipped from England. 


Soap Census Figures 

Soap and glycerine producers 
shipped products valued at $1,085,- 
800,000 during 1947, according to 
figures issued recently by the Bureau 
of the Census of the Department of 
Commerce, Washington, D. C. The 
1947 
about 259 per cent over the $302, 


figures show an increase of 
600,000 worth of products reported 
shipped by the soap and glycerine 
industry in 1939, when the last 
census of manufactures was taken. 
Value added by manufacture in the 
industry during 1937 amounted to 
$450,700,000 an increase of approxi- 
mately 218 per cent over the 1939 
figure of $141,600,000. Value added 
by manufacture is calculated by 
substracting cost of materials, sup- 
plies, containers, fuel, purchased 
electrical energy, and contract work 
from the value of products. 

Average employment in the 
soap and glycerin industry amounted 
to 27,660 in 1947 as compared with 
20,191 in 1939. 
paid increased about 183 per cent, 
from $33,100,000 in 1939 to $93.- 
600.000 in 1947. The 
expenditures for new 


Salaries and wages 


industry’s 

plants and 
equipment during 1947 totaled $24,- 
100,000, as against $8,700,000 in 
1939. 


Correct Grober Spelling 
In a story of the election 
of officers of Albany Soap Corp., 


Albany, N. Y., which appeared in 


our February issue, we inadvertently 


a2 




















The window display, above, in the drug store of Caswell-Massey, New 
York, marks the arrival of ‘‘Pears’’ soap after a nine-year absence. 


spelled the name of the president 
as Joseph Gruber. It should have 


read Joseph Grober. 


Soapers in Indonesia 
Colgate-Palmolive-Peet Co., 
Jersey City, N. J., and Procter & 
Gamble Co., Cincinnati, are in- 
cluded among a list of 19 American 
corporations with property interests 
in Indonesia, which, according to a 
survey by the Chicago Tribune, may 
be affected by the outcome of Hol- 
land’s war against the Indonesian 


Republic. 


4th Quarter Fat Use Up 


Fat and oil consumption for 


soap rose in the fourth quarter of 


1948 to 489,229,000 pounds, as com- 
pared with 416,663,000 pounds in 
the previous quarter, according to 
figures recently released by the 
Bureau of the Census of the U. S. 
Department of Commerce. In the 
fourth quarter of 1947, in which 
fat and oil consumption in soap was 
reported as the largest of any three 
month period for the year, 610,442,- 
000 pounds were used. Total con- 
sumption of primary fats and oils 
for 1948 amounted to 1,948,809,000 
pounds, as against the 1947 total 
of 2,126,636,000 Ibs., which is the 
second largest year on record. 
Inedible tallow (260,190,000 
pounds), grease (119,146,000 


pounds) and coconut oil (92,337,000 
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New Hand Cleaner 

Superior Chemical Products, 
Inc., Philadelphia, recently 
announced a new, waterless cream 
hand cleaner known as “Clean Up.” 
A cream base compound, containing 
lanolin, the new product is said to 
contain no grit or caustic, although 
it is recommended for heavy duty 
hand cleaning in the office, factory, 
field. The 
applied to the hands, massaged into 


home and product is 
the skin and wiped off. A _ folde: 
deseribing the product and its ap- 


plications has also been issued 


pounds) were again the three leading 
soap fats, as in the previous quarters, 
and rate of consumption of each 
material was correspondingly greater 
than in the previous quarter, when 
214,930,000 pounds of inedible tal- 
low. 99,479,000 pounds ol grease 
and 82,182,000 pounds of coconut 
oil were reported consumed in soap 
making. 

Of considerably less impor- 
tance were the following oils and 
fats ranked in the order of their 
reported consumption in the fourth 


quarter. Fish oil, 8,302,000 pounds; 


crude babassu, 4,878,000 pounds; 
other vegetable, 2,337,000 pounds; 
and under the million poun mark, 


edible tallow, 341,000 pounds; « rude 
soybean oil, 311,000 pounds crude 


palm 205,000 pounds. 
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THOROUGH exploration of 
A industry common ‘problems is 
scheduled for discussion at the mid- 
year meeting of the Soap and Deter- 
gent Manufacturers’ Association, be- 
ing held at the Hotel Sherman, 
Chicago, Saturday, May 7. The 
all-day meeting, which is scheduled 
to start at 10 a.m., is being held the 
day before the opening of the four 
day meeting of the National Sanitary 
Supply Assn. at the same _ hotel. 
Herbert Kranich of Kranich Soap 
Co., Brooklyn, is program chairman 
for the affair, a feature of which 
will be a group luncheon at 12:30 
p.m. 

The morning session begins 
with an address of welcome by 
SDMA president, Charles B. Solly 
P & G Largest Advertiser 

Procter & Gamble Co., Cin- 
cinnati, once again in 1948, was the 
largest advertiser in the United States 
with an expenditure of $26,620,335 
for network radio, national maga- 
zines, magazine sections of news- 
papers and national farm 
publications. The figures, compiled 
by Leading National Advertisers, 
Inc. and released recently by Pub- 
lishers’ Information Bureau, place 
Lever Brothers Co., Cambridge, Mass. 
in fifth place with an advertising 
budget of $11,470,401 ; Sterling Drug, 
Inc., New York, sixth, with $11,316,- 
792; Colgate-Palmolive-Peet 





SDMA Mid-Year Meeting in Chicago May 7 


of Harley Soap Co., Philadelphia. 
Topics listed for discussion at the 
meeting include: 

“Current Trends in Raw Materials, 
Production and Marketing” by Chris Bing- 
ham, Chem. Mfg. & Dist. Co., Easton, Pa.; 
“How Small Manufacturers Figure Their 
Overhead Costs’’ by William Jessup, U. S. 
Sanitary Specialties Co., Chicago; ‘Rising 
Freight Rates and Their Impact on Small 
Manufacturers”’ by Charles B. Solly; ‘‘Per- 
fumes for Soaps and Detergents, Their 
Compounding and Utilization” by a repre- 
sentative of Givaudan-Delawanna, Inc., New 
York; ‘Anti-Slip in Emulsion Floor Waxes” 
by Bernard R. Freudenthal, Chemical Serv- 
ice Co. of Baltimore; “‘Products Liability 
Insurance and Its Importance to Small 
Manufacturers” by A. Roy Allison, Stevens 
Grease & Oil Co., Cleveland; ‘‘Analytical 
Methods for Surface Active Agents” by 
H. W. Zussman, Alrose Chemical Co., 
Providence, R. I.; and “Importance of 
Independent Organization in the Soap 
and Detergent Industry” by A. P. Feder- 
line, executive secretary of SDMA. 

Question and answer periods are 
to follow each talk. 


Co., Jersey City, N. J., which spent 
$10,803,230 in seventh place, and 
Swift & Co., Chicago, in ninth place 
with an expenditure of $9,263,977. 
Armour & Co., Chicago, spent 
$3,745,291 in 1948 for the four types 
of advertising. 


MMM Co. Plant Operating 
Minnesota Mining & Manu- 
facturing Co., St. Paul, recently 
announced that productionhad begun 
at the former Plancor plant No. 80, 
at Bristol, Pa. The plant was ac- 
quired last summer from the War 
Robert N. 


Wolfe is managing the unit. Eventu- 


Assets Administrator. 


Economics Laboratory, Inc., St. Paul., Minn., recently celebrated its 25th an- 

niversary with a dinner party in honor of the firm’s founder, M. J. Osborn, 

seated, below. He is being congratulated by William Podas, president of the 
employees social club, sponsor of the affair. 
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ally the plant is expected to employ 
about 350 persons. 


C-P-P ‘48 Earnings Drop 

A decrease in both sales and 
earnings of Colgate-Palmolive-Peet 
Co., Jersey City, N. J., was reported 
for 1948. The company had a net 
profit of $7,557,450, equal to $3.56 
per common share, which together 
with a reduction of $4,250,000 in 
the reserve for inventory price de- 
cline, made a total of $11,807,450, or 
$5.69 per share. Earnings in 1947 
amounted to $22,764,494, or $11.17 
a common share, which was reduced 
to $19,014,494, or $9.30 a share, 


7, 7c 


by an addition of $3,750,000 to 
the inventory reserve. 

World-wide sales in 1948 
amounted to $302,194,326, of which 
$220,347,209 were domestic. Sales 
for the previous year totaled $322,- 
320,613, including domestic sales of 
$259,396,417 and foreign, $62,924,- 
196. 

The 1948 provision for income 
taxes amounted to $3,161,170, as 
compared with $12,626,988 paid in 
1947. Property, plant and equip- 
ment on Dec. 31, 1948 are put at 
$30,628,584, or a cost of $46,946,149, 
less reserve for depreciation of $16,- 
317,565. Expenditures of $8,644,369 
for plant additions and moderniza- 
tion were made last year. The 
provision for depreciation was $1, 
309,943. 


New Ultra Detergent 
*“Sulframin E Liquid,” a new 
synthetic detergent was announced 
recently by Ultra Chemical Works, 
Inc., Paterson, N. J. It is a modified 
alkyl aryl liquid of a clear amber 
color. Literature and data on the 
product are available on request. 


Lever Media Changes 

Albert E. Foster was recently 
appointed media director for Lever 
Brothers Co., Cambridge, Mass. He 
was formerly radio manager for the 
firm, and was named to his new post 
after Lever’s space and radio units 
had been consolidated into one media 
group. W. J. Watts continues as 
space buyer and C. P. Lynch is 


03 


radio time buyer. 
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It is over fifty years since the Givaudan laboratories first produced aromatic 
chemicals for soap perfumery, and we haven't stopped for a moment since. 
This doesn’t make us a bunch of old fogies, but we have the old timer’s know-how, 
together with a unique store of special experience. Our chemical purity plus 
olfactory control are your assurance of quality. That’s why Givaudan sets the 


pace in aromatic chemicals, as we do in other products for soap perfumery. 


Greater Distinction through 


» F 
jivaudan-} )e awanna. 


Inc 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston + Cincinnati + Detroit + Chicago + Seattle + Los Angeles + Montreal « Toront 
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ANPA Report Sees Synthetic Gains 


ATURATION of the soap market 
S mav be near as a result of in- 
creased sales of soap (other than 
toilet) and synthetic detergents, 
which are selling well in hard water 
markets, but are losing ground to 
laundry bar soaps where water is 
soft, according to a recently issued 
presentation of the Bureau of Ad- 
vertising of the American Newspaper 
Publishers Assn., New York. The 
near saturation of the soap market 
foreshadows the keenest competition 
in years, the ANPA states. 

The bulk of the new study, 


which is comparable to that issued 


in 1948, but revised to bring it 
up-to-date in the light of greatly 
expanded synthetic sales during 1948, 
consists of charts showing average 
sales in stores inventoried. The study 
was carried on in 12 major marketing 
areas on a month-to-month basis 
up to or near the end of 1948. 
It covers laundry bar soaps, general- 
duty packaged soaps, fine-fabric 
packaged soaps, and light and heavy 
duty synthetics. Other charts give 
injormation on various ly pes ol soaps 
and synthetics on a 12-month, mov- 
ing-total index basis, while a third 


series of charts discloses on an index 


basis the progress of the principal 
laundry bar soaps, by brand. 

Proof of the ease with which 
synthetics invade hard-water areas 
as contrasted with their tough going 
where water is soft is given in one 
of the charts, showing the detergents 
with only 5.9 per cent of the laundry 
soap market in three soft-water mar- 
kets, as against 36.2 per cent of the 
laundry soap market in two hard- 
water cities. Conversely, laundry 
bar soaps in the three soft-water 
cities loom strong with 48.8 per cent 
of the market, while in the hard 
water areas their share drops to 
28.4 per cent. 

Another measure of the rela- 
tive strength of laundry bar soaps 
in the face of synthetic competition 
in the soft-water areas is given in 
a chart showing monthly consump- 
tion at 3,318 bars per 1,000 families 
in a soft-water market against only 
1,094 bars per 1,000 families in a 
market where the water is hard. 


Bourjois Advances Dahl 
Norman F. Dahl, who has 

been with the firm since last July, 

was recently elected vice-president 


in charge of sales and advertising 


One of the ANPA charts showing, left to right, soft, medium hard and hard water 

markets. White areas represent synthetics, dark, packaged soaps and bottom 

dotted areas, laundry bar soaps. Figures in chart show percentage of laundry 
soap field occupied by each of the three types of washing products. 
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for Bourjois, Inc., and Barbara 
Gould, Inc., both New York. At 
the same time it was announced 
that Robert L. 
wholesale sales manager and Nelson 


O’Brien, formerly 


Millard, an executive in the sales 
department, have been named joint 
sales manager to serve both com- 
panies. They fill the vacancy created 
by the resignation of John B. Bren- 
nan, who was sales manager of both 
Bourjois and Barbara Gould. 

Prior to his appointment as 
vice-president, Mr. Dahl served as 
merchandising coordinator for Bour- 
jois and as assistant general manager 
of both Bourjois and Gould. Before 
joining Bourjois, he had been presi- 
dent of Prince Matchabelli for five 
years, 


TGA Meets May 17-19 

The fourteenth annual con- 
vention of the Toilet Goods As- 
sociation will be held at the Waldorf- 
Astoria Hotel, New York, Tuesday, 
Wednesday and Thursday, May 17- 
19. Karl Voss of Karl Voss Corp., 
Hoboken, N. J., is chairman of the 
convention committee, it was an- 
nounced recently by Charles A. 
Pennock, of Hudnut Sales Co., New 
York, TGA president. A feature 
of this year’s meeting is the holding 
of business session in both morning 
and afternoons of the three-day 
gathering. The Scientific Section 
of the TGA will conduct symposiums 
during the convention to discuss 
current technical developments and 
problems. Dr. Everett G. McDon- 
ough will be in charge of the Section’s 
sessions. The general business meet- 
ings will cover such subjects as 
packaging, merchandising, advertis- 
ing, publicity and marketing re- 
search. The presentation of the 
Charles S. Welch Awards for Pack- 
aging, Merchandising and Advertis- 
ing will highlight the opening day. 
Reservations should be mailed to 
S. R. Ludlow, Jr., Treasurer, 1100 
Adams St., Hoboken, N. J. 


Healey in Antara Post 

William H. Healey was re- 
cently appointed supervisor of market 
research of Antara Products Division 


of General Aniline & Film Corp., 
New York. 
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the Kight Fragrance, 
Attracts the Right eople 


That’s why the selection of the right fragrance for ence in Basic Perfume Materials and Aromatic 
a new product is of such great importance to the Chemicals, and they will be glad to work with you. 


manufacturer—and to his sales manager. 
8 They can show you how to mask or denature 


If you have a troublesome perfuming problem unpleasant odors of raw materials. They can show 
why not consult with our chemists at Naugatuck you how to add an acceptable fragrance—or neu- 
Aromatics? These men have a wealth of experi- tral tone—to your finished product. 


Write, or call us—now! 






NAUGAROMES—For various industrial and 
commercial uses 

SOAPOLS —For bar, paste and liquid soaps 

SHAMPAROMES—For liquid, cream and paste 
shampoos 

MODERN BASES—For fine perfumes, colognes, 
toilet waters, toilet preparations, etc. 

CREAM ODORS—For all types of creams and lotions. 

MANUFACTURERS OF AROMATIC CHEMICALS— 
IMPOPTERS OF ESSENTIAL OILS 


NAUGATUCK & AROMATICS 


DIVISION OF UNITED STATES RUBBER COMPANY 
254 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, Ill 
Toronto — Montreal 
Sole Distributors for: 
BRUNO COURT, S. A. GRASSE, FRANCE 
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LELAND I. DOAN 


R. Willard H. Dow, 52, presi- 

dent of Dow Chemical Co., 
Midland, Mich., who was killed in 
a plane crash in London, Ont., 
Canada, Mar. 31, has been succeeded 
as president of Dow Chemical Co. 
by Leland I. Doan, director of sales. 
Earl W. Bennett, chairman of the 
finance committee, was elected chair- 
man of the board, a post Dr. Dow 
also held, as well as being general 
manager of the company. A. P. 
Beutel and Russell L. Curtis were 
named to newly created posts as 
vice-presidents, and Dr. Mark E. 
Putnam becomes general manager 
and a member of the executive 
committee. Calvin Campbell, sole 
survivor of the crash in which Dr. 
Dow, his wife, Mrs. Campbell and 
the pilot and co-pilot were killed, 
was chosen as secretary. He had 
been head of the legal department 
at Dow. Carl A. Gerstecker was 
elected treasurer. 

Dr. Dow and his party were 
en route to Boston to attend a dinner 
at Massachusetts Institute of Tech- 
nology when the crash of the com- 
pany plane took place. Dr. Dow 
was the son of the founder of the 
firm, Dr. Herbert H. Dow. He 
was a graduate of the University 
of Michigan, and in 1930, at the 
age of 33 succeeded his father as 
president of Dow Chemical Co. 
In 1941, he became chairman of 
the board. Last October he received 
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WILLARD H. DOW 


the Medal for the Advancement of 
Research, an award of the American 
Society for Metals. Two years earlier 
he was presented with gold medals 
from the Society of Chemical In- 
dustry and the magazine Science. 
Dr. Dow was a member of the 
Chemical Advisory Committee, 
Army and Navy Munitions Board; 
a member of the Chemical Warfare 
Service Advisory Board, a director 
of the American Chemical Society, 
a member of the American Institute 
of Chemists and the Society of 
Chemical Industry, among others. 

Surviving are a son, Herbert, 
who is a student at M.I.T., and a 
daughter, Mrs. Helen Dow Whiting 
of Midland. Dr. Dow’s_ brother, 
Alden, is a prominent architect. 
Booklet on Fatty Alcohols 

The “‘Cachalot” guide to fatty 
alcohols, condensing the latest data 
on the company’s line of cetyl, oleyl 
and steary! alcohols, showing proper- 
ties, uses and analyses, was issued 
recently by M. Michel & Co., New 
York. The eight-page, two-color 
folder, 11 inches wide and 8% inches 
deep, is available to chief chemists, 
production managers and purchasing 
agents representing potential users 
in the chemical industries. 


ANA Names P & G Man 
Albert N. Halverstadt, man- 
ager of the Radio and Media Di- 
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vision of Procter & Gamble Co., 


Cincinnati, has just been appointed 
chairman of the radio and television 
committee, approved Feb. 16 by 
the board of directors of the As- 
sociation of National Advertisers, 
Inc., New York. The purpose of 
the committee, according to William 
N. Connolly of S. C. Johnson & 
Sons, Racine, Wis., chairman of the 
A.N.A. board, is to study rate levels 
set by broadcasters in view of recent 
developments in television and AM 


station expansion. 


Cos. Chemists Hear Guenther 

Dr. Ernest Guenther, techni- 
cal director of Fritzsche Bros., Inc., 
New York, was the featured speaker 
at a recent meeting of the Chicago 
Society of Cosmetic Chemists held 
at the Opera Building. A_ brief 
business meeting presided over by 
Dr. S. Gershon of the Pepsodent 
Division, Lever Brothers Co., presi- 
dent of the society, preceded Dr. 
Guenther’s address. About 130 per- 
sons attended. The subject of Dr. 
Guenther’s talk was “The Produc- 
tion of Essential Oils in the Western 
Hemisphere.” His emphasis was on 
the essential oil developments that 
have taken place in the West Indies, 
Central and South America and 
in the United States during and 
since the war. Many of these, he 
pointed out, are destined to be of a 
permanent nature. 


Babbitt Sales at Peak 

B. T. Babbitt, Inc., New York, 
reported a new all-time high for 
net sales during 1948. Last year, 
the company had sales of $16,355,- 
886, as against $14,742,765 in 1947. 
Net income of $2,134,513 was equal 
to $2.08 each on 1,024,597 common 
shares, as compared with $2,136,650, 
equal to $2.08 a common share in 
the previous year. Net working 
capital on Dec. 31, 1948 was $3,302,- 
534, as compared with $3,506,505 
on the same date in 1947. 


Bans Cocopalm Exports 

To protect its soap industry, 
the government of Paraguay recently 
banned export of cocopalm in all 


+) 


forms. 
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PERMA KLEER-40 is an aqueous solution 
of the sodium salt of a polyaminocarboxylic acid. Since 
it forms soluble, stable chelate complexes 
with calcium, magnesium, iron, copper and other metal 
ions, it serves to sequester these ions and render 
them inactive in solution. PERMA KLEER-40 
is the salt of a strong base and a weak acid and is, 
therefore, strongly alkaline. In most cases it can be used 
without adjusting the pH but, where a lower pH 
is desired, it can be lowered by the use of organic or a 

mineral acids such as acetic or phosphoric ie 
acid. PERMA KLEER-40 resists hydrolysis and, 
unlike the polyphosphate type of sequestering ee 
agents, can be boiled for long periods "tia PE 
of time without reducing its activity. |: OSs 


PERMA KLEER-40 
keeps soap solutions 
permanently clear. 









PERMA KLEER-40 
improves sudsing, 
lathering and rinsing. 


PERMA KLEER-40 
protects 2,4-D 
solutions from 

hard water turbidity. 















* Write for complete 






technical information. 


REFINED PRODUCTS CORPORATION 


Manufacturing Chemists 


624-634 SCHUYLER AVENUE + LYNDHURST, NEW JERSEY 
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Cosmetic Chemists to Meet 

The Society of Cosmetic 
Chemists will hold its Spring meeting 
at the Biltmore Hotel,. New York, 
on May 20. The program for the 
meeting will include a group of 


selected technical papers. 


No Trade Rules for Renderers 

[he Federal Trade Commis- 
sion has terminated the trade practice 
conference proceedings for renderers 
and decided not to promulgate rules 
for the industry, it was announced 
recently. 
Dr. A. Reclaire Dies 

Polak & Schwarz, Inc., New 
York, recently announced the death 
of Dr. A. Reclaire of Hilversum, 
Holland. Dr. Reclaire was the 
managing director of the Hilversum 
plant for twenty years, prior to his 
retirement in 1944. 


Van Dyk & Co. Elect 

The following officers were 
elected at a recent meeting of the 
board of directors of Van Dyk & 
Co., Belleville, N. J.: I. R. Hollen- 
berg, executive vice-president; Mrs. 
Samuel Isermann, vice-president; 
Howard P. Isermann, secretary- 
treasurer; Helen V. Shanahan, as- 
sistant secretary. The office of presi- 
dent is being left vacant at this 
time in memory of the late Dr. 
Samuel Isermann, founder and 
former president. Mr. Hollenberg, 
who directs operations, has been 
associated with the firm for a number 
of years in both technical and man- 


agerial capacities. 


New Norda Folder 

Norda Essential! Oil and 
Chemical Co., New York, recently 
issued a 24-page price booklet on 
its line of flavors. First of a modern 
series, it is illustrated with views 
of the Norda plant and a reproduc- 
tion of a current advertisement of 


the company. 


SAACI Has “‘‘Fitenite’’ 

A “Fitenite” was held by the 
Salesmen’s Association of the Ameri- 
can Chemical Industry at the Down- 
town Athletic Club, New York, 
April 7. Eight five-round bouts 
followed dinner. 


New Owens-Illinois Film 

A premier showing of “To- 
ward Better Pharmacy,” a sound 
and color motion picture on the 
prescription department, was _ pre- 
sented by Owens-Illinois Glass Co., 
Toledo, Mar. 22, at the Roosevelt 
Hotel, New York. The film is the 
second in a series produced and 
presented by the prescription ware 
division of Owens-Illinois, and is 
available for showing to various 


pharmacal groups. 


Teeter Leaves Pfizer 

Albert A. Teeter, vice-presi- 
dent of Charles Pfizer & Co., New 
York, recently resigned after 43 years 
in the drug and chemical field. In 
his 34 years with Pfizer he rose from 
salesman to vice-president. 
Group photograph, below, of the 
recent dinner, at the Hotel Statler, 
New York, for Druggists Supply Corp., 


tendered by Magnus, Mabee & Rey- 
nard, Inc., New York. 


Wyandotte Holds Meeting 

A four-day conference of 210 
field representatives of one of the 
divisions of Wyandotte Chemicals 
Corp., Wyandotte, Mich., held at 
the Hotel Statler, Detroit, recenily, 
heard E. M. Ford, president, declare 
that constant research in the chemi- 
cal industry is vitally necessary 
despite its considerable cost because 
“the chemical industry, perhaps 
more than any other, is constantly 
threatened with the specter of ob- 
solescence.”’ During the meeting, 
representatives of the indus- 
trial cleaning and processing division 
visited five of the company’s 10 
production units, inspected four of 
the company’s lake freighters and 
were conducted through the Wyan- 


dotte research laboratories. 


New Laning Price List 

E. M. Laning Co., Irvington, 
N. J., recently announced a new 
price list for its line of perfuming 
materials for soaps, insecticides, dis- 
infectants and theatre spray oils. 
The folder also contains ‘a list of 
coloring materials for bubble bath, 
paradichlorobenzene and naphtha- 
lene. 


Packer Names Reps. 

Packer Machinery Corp., 
New York, recently announced the 
appointment of the following firms 
as sales representatives for its line 
of liquid filling equipment: King 
Sales & Engineering Co., 210 First 
St., San Francisco 5, and Ned 
Doucher & Son, Atlanta, Ga. 
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of individual manufacturers and top- 
rank industries. Chances are we al- 
ready have the efficient, time-tested 
modifier needed to bring immediate 
solution to your odor problem. Write 
our Technical Division concerning 
your needs. 
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HATEVER your product .... whatever the odor—be it strong, repellent 
or offensive —if sales are retarded by its presence, then it's time you 
consulted us! As pioneers in the field of technical odorants, we have de- 
veloped effective, low-cost deodorants and neutralizing compounds for scores 
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Arrow Opens New Plant 


Arrow Laboratories, Inc., 
New York, recently opened a new 
factory in New Haven, Conn., for 
the manufacture ofautomotive 
chemical products. 


AOCS to Meet May 10-12 

Over 20 technical papers 
dealing with the chemistry, process- 
ing and other phases of fats and 
oils were to be presented at the 40th 
annual meeting of the American 
Oil Chemists’ Society, to be held 
May 10-12, at the Hotel Roosevelt, 
New Orleans. T. H. Hopper is 
general chairman, while C. P. Long 
of Procter & Gamble Co., Cincin- 
nati, president of the Society, will 
preside at the business sessions of 
the meeting, at which new officers 
for the coming year will be elected. 

The A.O.C.S. has also re- 
cently announced that a_ second 
short course on fats and oils will 
be held Aug. 15-19 at the University 
of Illinois, which is jointly sponsoring 
the course with the A.O.C.S. 


Weights Group to Hear Peet 
Roy W. Peet, secretary-man- 
ager of the Association of American 
Soap & Glycerine Producers, Inc., 
New York, will discuss the soap 
industry’s problems in net weight 
marking of bar soaps before the 
annual meeting of the National 
Conference on Weights & Measures, 
to be held May 24-27 at the Ward- 
man Park Hotel, Washington, D. C. 
Mr. Peet will speak on May 26, 
the third day of the four day meet- 
ing. The conference will study the 
question of quantity declarations 
on package products and will con- 
sider recommendations made by a 
subcommittee on methods of sale. 





Soap Wage Hearings May 10 

A public hearing to consider 
amendments to the Walsh-Healey 
Public Contracts Act, which would 
raise the minimum wage rate of 40 
cents an hour on government con- 
tract work, will be held May 10, 
in Conference Room “C” of the 
Interdepartmental Auditorium, ad- 
joining the Department of Labor 
Building in Washington, D. C. The 
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Association of American Soap & 
Glycerine Producers will be on hand 
to represent soap makers not having 
personal representatives at the hear- 
ing. A preliminary panel discussed 
the subject during March. 


Potdevin Packaging Exhibit 
A number of its new model 
gluing machines and label pasters 
will be shown publicly for the first 
time at the Packaging Exposition 
in Atlantic City, May 9-13, it was 
announced recently by Potdevin 
Machine Co., Brooklyn. Eight repre- 
sentatives of the company, including 
J. Henry Richmond, president, will 
be on hand at the company’s exhibit, 
where the new Potdevin heat activa- 
tor for delayed-action thermoplastic- 
coated label stock will be shown. 
A new streamlined edge paster and 
a newly designed three inch midget 
label paster will also be on display. 


Atlas Booklet Correction 

On page 85 of our March 
issue it was erroneously stated in a 
news item headed “Surface Active 
Compounds” that a 75-page booklet 
on surface active agents and emulsi- 
fiers was published by Hercules 
Powder Co., Wilmington. Actually, 
the booklet was published by Atlas 
Powder Co., Wilmington. We regret 
the error and are sorry for any 
embarrassment that may have been 
caused both companies. 





CARBON TET. 
(From Page 45) 





Century, Ernest C. Klipstein ob- 
tained the exclusive domestic sales 
agency for the foreign production. 
Marshall Chemical Co. was organ- 
ized to bottle imports then sold under 
the name of “‘Carbona.”’ This was 
an instant success as a spotting 
agent and household solvent and 
maintains an unique position in the 
field to-day. Dow Chemical Co. 
is believed to have been the first 
domestic producer (1907), soon fol- 


lowed by Roessler and Hasslacher 
Chemical Co. at Niagara Falls, N. Y. 
By 1914, a production of nearly 
10 million pounds was consumed in 
dry cleaning, “‘Carbona,”’ and charg- 
ing fire extinguishers. 
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Then as now, war stimulated 
use. The chemical was employed 
as a safe but low-efficiency grain 
fumigant; it also began to replace 
carbon bisulfide as a rubber solvent 
and freshener. With the cessation 
of imports, Klipstein succeeded in 
organizing the W ar ner-Klipstein 
Chemical Co., soon to become the 
Westvaco Chlorine Products Corp. 
The new plant at South Charleston, 
W. Va. was enlarged twice before 
the war ended. Great Western Elec- 
tro-Chemical Co. (later a division 
of Dow Chemical Co.) began opera- 
tions at Pittsburg, Cal. in order to 
fill military needs. Early producers 
of many chemicals, Brown Co. of 
Berlin, N. H. made carbon bisulfide 
in 1918 and carbon tetrachloride 
the year after but soon discontinued. 
During this time price rose from 
seven cents a pound to 26.6c. The 
subsequent peace years saw a rapid 
crumbling of these profitable sales. 
Within five years, the chemical sold 
for 6.5c, there were three producers, 
and production was 14 million 
pounds. 

New uses, new producers and 
new competition rapidly appeared. 
For instance, carbon tetrachloride 
was incorporated as part of the 
formulation of the introductory sales 
of ethyl gasoline made at Dayton, 
O. in 1923. The chlorine producers 
were diligently developing new com- 
pounds with the confident hope that 
their excess gas would so be disposed 
of at a profit. Many of these were 
directly competitive with the older 
product. Trichlorethylene was the 
first of the newer solvents and found 
outlet in dry cleaning, degreasing, 
oil extraction and fumigation. It 
is both affirmed and denied that 
a close relative, perchlorethylene, 
is now seriously competing with 
carbon tetrachloride in the dry clean- 
ing field. 

Throughout this history, there 
have not been more than 15 domestic 
producers. For many years, as now, 
Dow has accounted for about half 
the supply, followed by Westvaco 
and Diamond Alkali Co. with 40 
per cent and the rest contributed by 
Niagara Smelting Corp. and the 
Taylor Chemical Division of J. T. 


Baker Chemical Co. 









Norda makes good scents so that you 
can make good money. If you want to 
produce more popular products, rely 


on Norda’s help. It pays off. 


You can keep customers coming back. 
Keep improving your present prod- 


ucts. You can attract and hold new 





Start now... with sales scents from NORDA 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. No KES | 


601 West 26th Street, New York 1, N. Y. | 


CHICAGO @ LOS ANGELES @ ST. PAUL © MONTREAL © TORONTO © HAVANA @ MEXICO CITY @ LONDON ®@ PARIS 
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customers. Plan new products that sell 


on smell. 


We have had years of experience — 
could you use our years of experience 
in making good scents build good busi- 
ness? Write... wire ...or call us.. 


without obligation, of course. 


Apri 1949 
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As of April 10, 1949 
F*! and oil prices have slipped 
steadily downward during the 
past month. Tallow reached its 
lowest point since before the war 
when its price dropped to 5% cents a 
pound, as compared with 8 cents 
a month ago. Coconut oil, off two 
cents, is selling for 13% cents a 
pound now, as against 15% cents 
a month ago. Copra fell $20 a 
ton in the past month and is now 
quoted at $275 a ton, Pacific Coast 
basis. Crude cottonseed oil at 10% 
cents a pound is off from the 121% 
cents it was bringing a month earlier. 
Corn oil moved lower to 1034 cents 
a pound for the crude, from 1254 
cents on about this date in March. 
Also down is crude soybean oil at 
1014 cents: it was 12 cents a month 
ago 
The removal of high lauric 
acid fats and oils and rapeseed oil 
from import control under War 
Food Order 63, was announced 
recently by the U. S. Department 
of Agriculture. Decontrolled were 
palm kernel oil, babassu nut oil, 
copra, coconut oil, palm nut kernels 
and babassu nuts and kernels. 
Substantial increases in tallow 
exports from the U. S. in 1948, 
as compared with 1947, were re- 
ported recently by the Office of 
Foreign Agricultural Relations. Dur- 
ing 1948, 69,372,000 pounds of 
edible and inedible tallow were 
exported from the U. S., as against 
55,154,000 pounds shipped in 1947. 
The yearly average during the 1936- 
39 period was 1,961,000 pounds. 
Edible tallow, most of which was 
shipped to Europe, represented only 
a small part of the 1948 tallow export 


ie ied 


total, being 1,377,000 pounds. Most 


of the U. S. tallow exported (31,- 
018,000 pounds) went to European 
countries. A large share, 29,132,000 


pounds, was shipped to North Ameri- 
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can countries, including islands in 
the Carribean. The Philippine Is- 
lands, in 1948, received more Ameri- 
can tallow than in the previous year, 
and nearly a million pounds were 
sent to Japan. Other large tallow 
exporters were Argentina and New 
Zealand. Argentina exported %6,- 
800,000 pounds and New Zealand, 
40,000,000 pounds during 1948. 

Production of fats and oils 
from domestic materials in 1948 
amounted to 10.8 billion pounds, 
270 million pounds greater than in 
1947, and exceeded in size only by 
record crops in 1943 and 1944. 
The U. S. Department of Com- 
merce in its annual review of the 
fats and oils situation in 1948 reports 
that domestic consumption last year 
was 10.4 billion pounds. Stocks in 
1948 increased from 1.2 billion 
pounds on Jan. 1, 1948 to 1.6 
billion pounds at the close of the 
year. Compared with prewar, when 
stocks of two billion pounds were 
average, 1948 stocks were on the 
light side. Although consumption 
for edible purposes and for drying 
oils increased during 1948, consump- 
tion of oils and fats for use in soap 
was down by about 200 million 
pounds. 


In 1948, as in the two previous 
years, the United States was a net 
importer of fats and oils, but only 
by the relatively small margin of 
365 million pounds. This compared 
with net receipts of 475 million 
pounds in 1947 and a 1937-41 
average of 1.5 billion pounds. The 
reduction as compared with 1947 
resulted from lower imports, chiefly 
of Philippine copra. Total imports 
of fats, oils and oil-bearing materials 
of 1,299 million pounds in 1948 
were 150 million pounds under the 
preceding year, and more than 790 
million pounds less than before the 
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war. Exports and reexports of 934 
million pounds were only 45 million 
pounds less than in 1947 and were 
more than double prewar average. 

Imports of copra and coconut 
oil in 1948 were under the 1947 
figure. Last year 673 million pounds, 
oil equivalent, of copra and coconut 
oil were imported into the U. S. 
The 1947 total was 200 million tons 
greater. The °48 figure is about 25 
million pounds less than the 1937-41 
average. Coconut oil imports, up 
in 1948, totaled 109 million pounds. 
Copra receipts in 1948 were off 
from the previous year, being 564 
million pounds, oil equivalent, as 
against 854 million pounds in 1947. 
The Philippines furnished the U. S. 
with 98 percent of its copra imports 
last year. The U.S. received 430,000 
tons of copra, 182,000 tons less 
than in the record year of 1947. 

Palm oil imports in 1948 
rose slightly to 63,328,000 pounds, 
as compared with 63,212,000 in 
the year earlier. Imports of palm 
oil are still far below prewar, when 
the 1937-41 five-year average was 
300,405,000 pounds. 

For 1949, final production 
goals for crops and livestock, as 
announced recently by the U. S. 
Department of Agriculture, will be 
only slightly changed from last year. 
The production pattern laid down 
by the U.S.D.A. is predicated upon 
a continuing high consumer demand. 
The changes that have been made 
are designed to balance farm pro- 
duction. The improving fat situation 
in the U. S. is part of a general 
easing in the world shortage of fats 
and oils. World production in 1948 
is estimated to have been some 21 
million short tons, only three per 
cent below prewar. However, the 
four million tons estimated to have 
moved in international trade last 
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American Made 


GEORGE LUEDERS & CO. 


CLOVE BALSAM'PERU 
OLIBANUM BALSAM -TOLU 
WI OF CARDAMOM LABDANUM 














OPOPONAX —ERESINS OLIBANUM 
— CELERY OPOPONAX 
STYRAX STYRAX 


427-29 WASHINGTON ST. * NEW YORK (13) 





BRANCHES 


CHICAGO SAN FRANCISCO MONTREAL 
MEXICO CITY 


Representatives—ST. LOUIS * PHILADELPHIA « LOS ANGELES « TORONTO 
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HE following trade-marks were 


published in the March issues 
of the Official Gazette of the United 
States Patent office in compliance 
with Section 6 of the Act of February 
20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed 
within thirty days of publication. As 
provided by Section 14, fee of ten 
dollars must accompany each notice 
of opposition. 


Joby—This for shave cream. Filed 
Dec. 13, 1946 by Joseph J. Conte, Chicago. 
Claims use since July 6, 1946. 


DiDit—This for insecticide. Filed 
Nov. 9, 1945 by Phoenix Chemical Co., 
Phoenix, Ariz. Claims use since Sept. 20, 
1945. 


Whitewalls—This for removal of 
road tars and oils from automotive vehicles. 
Filed June 2, 1947 by Lyon, Inc., Detroit. 
Claims use since July 24, 1946. 


Dockilzum—This for insecticide. 
Filed May 11, 1946 by Paramount Pest 
Control Service., Oakland, Calif. Claims 
use since Nov. 1938. 


Pestmist—This for chemicals for 
pest control. Filed May 28, 1946 by Mich- 
igan Chemical Corp., St. Louis, Mich. 
Claims use since May 2, 1946.. 


Sunoco—This for insecticides. Filed 
July 1, 1947 by Sun Oil Co., Philadelphia. 
Claims use since June 14, 1947. 


Degreasol—This for removing tar, 
wax oil and grease from machinery. Filed 
Jan. 25, 1947 by Practical Products Co., 
Minneapolis. Claims use since Apr. 22, 
1943. 


Dutrix—This for household cleaner. 
Filed May 23, 1947 by Elizabeth Weston 
Parker, Washington, D. C. Claims use 
since May 22, 1947. 


Ratomic—This for rat and mice 
poison. Filed Mar. 18, 1946 by Howard 
W. Fay, Palmer, Mass. Claims use since 
Aug. 14, 1945. 


Nicota—This for tooth paste. Filed 
Oct. 24, 1946 by The County Perfumery 
Co., Inc., Bloomfield, N. J. Claims use 
since Aug. 20, 1946. 


Model Home—This for cleaning 
and polishing fluid. Filed Aug. 17, 1945 
by Western Auto Supply Co., Kansas 
City, Mo. Claims use since July 6, 1945. 


Gay Mor—This for floor polishes. 
Filed May 6, 1947 by Gay-Mor Shellac 
Mfg. Co., Brooklyn, N. Y. Claims use 
since Oct. 26, 1945. 
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Watawax—This for polishing and 
cleaning. Filed Sept. 4, 1944 by J. E. 
Johnson & Co., Chicago. Claims use 
since about Dec. 1, 1936. 


The following trade-marks are 
published in compliance with section 
13 (a) of the Trade-Mark Act of 
1946. Notice of opposition must be 
filed within 30 days of publication 
and a fee of $25 must accompany 
each notice of opposition. 


Capsuds—This for concentrated 
soap. Filed Dec. 15, 1947 by Sugar Beet 
Products Co., Saginaw, Mich. Claims use 
since Dec. 17, 1946. 


Shower Bar—This for  sudsing 
cleaner, cleanser and detergent. Filed 
July 5, 1947 by Hewitt Soap Co., Dayton, 
QO. Claims use since Feb. 26, 1942. 


Polysan—This for dairy equipment 
cleanser. Filed Oct. 2, 1947 by Westvaco 
Chlorine Products Corp., New York. 
Claims use since June 1944, 


Metso—This for cleansing com- 
pound containing silicate of soda and 
used in industrial cleaning of metals, 
glass, textiles etc. Filed Oct. 21, 1947 
by Philadelphia Quartz Co., Philadelphia. 
Claims use since Oct. 10, 1930. 


Blu-Mottle—This for soap. Filed 
Dec. 31, 1947 by John Wanamaker, New 
York. Claims use since Feb. 1, 1921. 


Contoure—This for soap. Filed 
Jan. 7, 1948 by A. Breslauer Export 
Corp., New York. Claims use since Aug. 
15, 1947. 


Tembrite—This for cleaning com- 
pound in powdered form with water 
softening properties. Filed Jan. 20, 1948 
by The Diversey Corp., Chicago. Claims 
use since Jan. 2, 1948. 


Jergens—This for toilet soap. Filed 
Feb. 9, 1948 by The Andrew Jergens Co., 
Cincinnati. Claims use since 1890. 


Golden Key—This for liquid prepa- 
ration for removing spots from fabrics, 
clothing, carpets etc., and a cleaning 
preparation in powder form for general 
household and laundry use. Filed Feb. 
27, 1948 by Great American Tea Co., New 
York. Claims use since Feb. 27, 1943. 


Old Dutch—This for soap powder 
combined with mineral ingredients. Filed 
Feb. 28, 1948 by Cudahy Packing Co., 
Chicago. Claims use since Jan. 1, 1905. 


Aluminux—This for cleaning com- 
pound in pulverulent form. Filed Apr. 
29, 1948 by Diversey Corp., Chicago. 
Claims use since Oct. 6, 1933. 
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Alli—This for liquid soap. Filed 
June 15, 1948 by Lincoln Industrial 
Chemical Co., Lincoln Park, Pa. Claims 
use since Mar. 1, 1947. 


Steralli—This for liquid soap hav- 
ing sterilizing properties. Filed June 15, 
1948 by Lincoln Industrial Chemical Co., 
Lincoln Park, Pa., Claims use since May 1, 
1948. 


Soap—This for chemical cleaning 
powder for general cleaning purposes Filed 
July 23, 1948 by Hysan Products Co., 
Chicago. Claims use since Jan. 15, 1945. 


Chee—This for washing powder. 
Filed Mar. 1, 1948 by Alexander R. 
Patterson, Seattle, Wash. Claims use since 
July 20, 1946. 


Radiant—This for sudsing detergent 
in paste form. Filed Aug. 5, 1947 by 
Procter & Gamble Co., Cincinnati. Claims 
use since Jan. 24, 1947. 


Paydet—This for detergent com- 
pound for use in industrial and domestic 
cleaning. Filed Sept. 2, 1947 by Wyandotte 
Chemicals Corp., Wyandotte, Mich. Claims 
use since Nov. 6, 1946. 


B.C.X. Special—This for alkaline 
detergent compound for industrial launder- 
ing. Filed Sept. 2, 1947 by Wyandotte 
Chemicals Corp. Wyandotte, Mich. Claims 
use since Nov. 1938. 


Emlon—tThis for cleaning com- 
pound for metal cleaning. Filed Sept. 2, 
1947 by Wyandotte Chemicals Corp., 
Wyandotte, Mich. Claims use since Dec. 
13, 1946. 


Divolume—This for cleaning com- 
pound in powdered form for aluminum 
surfaces and having water softening proper- 
ties. Filed May 25, 1948 by Diversey Corp., 
Chicago. Claims use since Apr. 28, 1948. 


Duomerse—This for synthetic de- 
tergent compositions. Filed May 26, 1948 
by Monsanto Chemical Co., St. Louis. 
Claims use since Apr. 7, 1948. 


Vicar-ex—This for general cleanser 
in powder form. Filed June 3, 1948 by 
Virginia-Carolina Chemical Corp. Rich- 
mond. Claims use since Apr. 17, 1948. 


Tallso—This for crude tall oil soap. 
Filed Feb. 21, 1948 by West Virginia Pulp 
and Paper Co., New York. Claims use 
since Apr. 1942. 


Bell’s—This for white shoe cleaner 
and shoe cream. Filed Dec. 24, 1947 by 
Bell Chemical Co., Chicago. Claims use 
since Feb. 1928. 


Perfex—This for a dry cleaning 
preparation for cleaning fabrics, glass, 
varnished surfaces etc. Filed Jan. 2, 1948 
by Perfex Co., Shenandoah, Iowa. Claims 
use since July 22, 1937. 


Dishbrite—This for cleaner and 
detergent for dishes, silverware etc. Filed 
Jan. 26, 1948 by Allied Home Products 
Corp. Beloit, Wis. Claims use since Feb. 
10, 1939. 


“Penny Wise”—This for detergent 
for general household use. Filed June 
9, 1948 by Hans Jacob Heckmann, Towson, 
Md. Claims use since Apr. 1, 1948. 




































CHECK YOUR NEEDS 
FROM THIS LIST 


VEGETABLE OILS 


Babassu Olive 
Castor Palm 
Cocoanut Peanut 
Corn Sesame 
Cottonseed Soybean 
ANIMAL FATS 
Sperm Oil Grease 
Oleo Stearine Tallow 
Lard Lanolin 
Neatsfoot Oil 
FATTY ACIDS 
MINERAL OILS 
PETROLATUM 
ALKALIES 


and other chemicals 
STARCH and SOURS 
SILICATE OF SODA “METSO”"* 
*Reg. U.S. Pat. Off., Phila. Quartz ¢ 
QUADRAFOS 


granular and beads. A stable poly- 
phosphate for water conditioning and 
mild but effective detergency. 


AIR DRYETTES 
CALCIUM CHLORIDE 


THE MAYPONS 


Unique surface active agents; prolific 
foam; high detergency and emulsifying 
powers; suitable for cosmetic and indus- 
trial use. 


















INCE 1838, we've been supplying the nation’s 
“‘soapers’’ with basic raw materials — everything 


from Acid oils and Adeps Lanae to Waxes and Wetting 


agents. 


Since the Days of the Horse Car... 


Soapers have depended on WH&C 
... for Raw Materials of Quality 





If you need one drum in a hurry — or a hundred cars 
on contract — give WH&C a ring. You'll probably enjoy 
doing business with this 110 year old organization . . . 


a firm that believes in applying the Golden Rule to business 


as well as to private life. 


es 


Let us mix your dry private formulas 






Welch Holme é Clark Co,/ue 


439 WEST STREET 







Warehouses in New York and Newark, N. J. 
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Leathercrafter—This for liquid 
clean for leathers and simulated leathers. 
Filed June 9, 1948 by Kurt Lehmann, Jr. 
New York. Claims use since Apr. 14, 1947. 





Chis for soap. Filed 
Burroughs Wellcome 


‘Hazeline” 
June 18, 1948 by 





& CO Tuckahoe, N. Y. Claims use since 
1907 
Hamikleen— This for white crystal- 
line alkali used in solution for cleaning 
metal. Filed June 24, 1948 by Haas- Miller 
Corp Philadelphia. Claims use since 
Ar , 1937 
Azone-—-This for sodium hypchlo- 
rite solution for bleaching, disinfecting 
purposes. Filed Jan. 8, 1948 by Kenneth 
| L. Mueller, Kasota, Minn. Claims use 


since Dec. 18, 1947. 


lrrivex W-50—This for insecticide. 


Filed Nov. 12, 1947 by Westvaco Chlorine 
Products Corp., New York. Claims use 
since Oct. 29, 1947. 


Park Avenue— This for deodorant. 
Filed Nov. 14, 1947 by Mike S. Goldberg, 
Dallas, Tex. Claims use since Jan. 5, 1946. 


gg 


Sovacide—This for hydrocarbon 
solvent for Filed Dec. 24, 
1947 by Socony-Vacuum Oil Co., New 
York. Claims use since Nov. 5, 1947. 


insecticides. 


Dr. Ellis’—This for 
shampoo and vegetable oil soap shampoo. 
Filed Jan. 14, 1948 by The F. E. I. Corp., 
Pittsburgh, Pa. 
1930. 


coconut oil 


Claims use since Jan. 1 


Air-Tint—This for liquid air puri- 


fier and chemical cleanser. Filed Feb. 13. 


1948 by Gift of the Month, Inc., New York 
Claims use since Jan. 29, 1948. 


Evergreen—This for disinfectant. 
Filed Feb. 16, 1948 by Murphy Labora- 
tories, Inc., Clifton Heights, Pa. 
use since Apr. 15, 1944. 


Claims 


Colorex— This for dry cleaners for 
stripping colors from fabrics Filed Mar. 
30, 1948 by Stauffer Chemical Co.. San 
Francisco. Claims use since June 2, 1939 


Westenic This for athlete’s foot 
preparation. Filed May 11, 1948 by Wester- 
field Pharmacal Co., Dayton, Ohio. 
use since July 1, 1947 


(‘laims 


W-P—This for bleach having dis- 
infecting properties. Filed June 10, 1948 
by Waples-Platter & Co., Fort Worth, 
Tex. Claims use since March 1942 


Perfection This for paint cleanei 
Filed Jan. 19, 1948 by John T. Bartley & 
Co., Beaver Falls, Pa. Claims use since 
Oct. 20, 1913. 


D’Orsay—This for soaps. Filed 
Feb. 26, 1948 by D°Orsay Perfumeries 
Corp., New York. Claims use since 1915. 


Orchis—This for toilet soap. Filed 
Mar. 17, 1948 by Colgate-Palmolive-Peet 


1 


Co., Jersey City. Claims use since De 
1934. 


Carco Products—This for 
soap powder, liquid detergents, 


soap, 
spotting 
agents etc. Filed Mar. 18, 1948 by Carman 
& Co., New York. Claims use since 1918. 


Prosperity Products—This fo 





soap, soap powder, powdered detergents 
spotting agents etc. Filed Mar. 18, 1948 
by Carman & Co... New York. 
use since Mar. 1, 1897. 


Claims 


Multi-Kleen’r—This for liquid 
cleaning compositions for typewriters, etc. 
Filed Apr. 16, 1948 by Multistamp Co., 
Norfolk, Va. 
1924 


Claims use since Dec. 15, 


Airess—This for household 
Filed Aug. 11, 1948 by KBG 
Products Co., Narberth, Pa. 
since July 12, 1948 


cleanser. 


Claims use 


Tromex—This for degreasing sol- 
vents. Filed Aug. 24, 1948 by Westvaco 
Chemical Corp., New York. 
since Apr. 26, 1941. 


Claims use 


Exorad—This for soot eradicator 
in dry form composed of metal oxides 
and salts. Filed Dec. 2, 1947 by Edgar 
M. Butler, New 


since July 20, 1946. 


Orleans. Claims use 


Beauty in the Morning—This for 
Filed Apr. 3, 


shampoo, tooth paste etc. 


1948 by Universal Laboratories, Inc., 
East Orange, N. J. Claims use since Mar. 
22, 1948. 

Ferox —This for chemical composi- 


Filed May 
», 1948 by Service Industries, Philadel- 


tion for use as rust remover. 
¢ 


phia, Pa. Claims use since Dec. 21, 1945. 
Difusor— This for electrically heated 


steamer for atomizing insecticidal solutions. 
Filed Oct. 17, 1947 by Tanglefoot Co., 
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SPECIALISTS IN MIXING 


tri-sodium 
phosphate 


caustic 
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silicate 






soda 


‘a sodium Quan 
pyro phosphate agents 


1S OUR BUSINESS 












We carry a complete stock of alkalies 
and are equipped to mix 100,000 Ibs. 


per day to your exact specifications. 
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This particular beaker works in our research lab. One thing it 


has revealed about FATTY ACIDS is their versatility. Since we first 
bought it, we've seen the fatty acid industry change immeasurably. 


Manufacturers who once considered fatty acids as crude products, 
now are recognizing the fact that fatty acids are not stepchildren. 
They can see, thanks to this beaker and thousands like it, that fatty 
acids are products for which new applications are being found at an 


amazing pace. 


Write for our booklet, “Fatty Acids in Modern Industry,” for 
more information on how progress improves your product. 


Menvfacturers since 1837 P38 


AGENTS: 


George Mann & Co., Inc. 
Providence 3, R. |. 

Baker & Gotncy, 
Philadelphia 7, Pa 


Braun-Knecht-Heimann Co. 


San Francisco 19, Calif. 
Cadillac Chemical Div., 
Nelson Chemicals Corp., 
Detroit 27, Michigan 

J. C. Ackerman 
Pittsburgh, Pa. 

James O. Meyers & Seue 
Kenmore, Buffalo, N. 


Braun Corp. 

Los Angeles 21, Calif. 

Thompson Hayward Chemical Co. 
Kansas City 8, Mo. and branches 
Moreland Chemical Co. 
Spartanburg, S. C. 


Smead & Small, Inc. 
Cleveland 15, Ohio 


Charles Albert Smith, Ltd. 
Toronto 3, Canada 
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Typical Analysis 
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RED OIL 
Titre ~C 8°— 10 
Cloud Point °F 46 — 49 
Color Lovibond 1” 

Red 5— 8 
Color Lovibond 1” 

Yellow 20 — 40 
Unsaponifiable ‘, 2.0°,— 2.5’, 
Saponification 

value 196—199 
Acid Value 195—198 
‘, FFA. as Oleic 

Acid 98°,— 99.5 
lodine Value 88 — 9! 

Pm. 
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Grand Rapids, Mich. Claims use since 


Mar. 30, 1932. 

Nu-Gloss—This for liquid cleaner, 
restorative and preservative for marble, 
tile etc. Filed Aug. 21, 1947 by Western 
Chemical Co., St. Joseph, Mo. 
use since Dec. 20, 1926. 


Claims 


Lotion Cream—This for shoe pol- 
ishing preparations. Filed Jan. 17, 1948 
by Griffin Manufacturing Co., Brooklyn. 
Claims use since Feb. 1, 1894. 

Vicartrue—This for dishwashing 
cleanser in powder form. Filed May 
29, 1948 by Virginia-Carolina Chemical 
Corp., Richmond Va. Claims use since 
Apr. 13, 1948. 


Slick Glass Coat—This for cleaner 
for glass surface and silverware. Filed 
Aug. 12, 1948 by Slick-Shine Co., Newark, 


- 


N. J. Claims use since June 23, 1948. 


Farm Bureau Quality Products 
This for insecticides. Filed Nov. 19, 1947 
by the Farm Bureau Cooperative As- 
sociation, Inc., Columbus, O. Claims use 
since Jan. 1, 1942. 


Mohite—This for bleaching com- 
pound. Filed Mar. 11, 1948 by Arthur 
C. Desfosses, Holyoke, Mass. Claims use 
since Dec. 20, 1947. 

Golden Earrings—This for sham- 
poo, tooth paste etc. Filed Apr. 1, 1948 
by Harry Flamhaft, New York. Claims 
use since Jan. 8, 1948. 

Ponderosa—This for furniture pol- 
ish. Filed Jan. 14, 1948 by H. H. Griffin, 


Portland, Ore. Claims use since Nov. 11, 
1947. 

Jan-O—This for floor waxes, pol- 
ishes and oils. Filed Jan. 26, 1948 by 
Janitors Supply House, Inc., Baltimore. 
Claims use since 1923. 

Pine-Fol—This for pine oil. Filed 
Sept. 15, 1948 by Magnolia Chemical 
Co., Inc., Jackson, Miss. Claims use since 
1929. 





WHALE OIL 
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which range in size from 40 to 60 


tons. The greasy work goes on 


without interruption—often lasting 
from 10 to 11 hours at a stretch— 
until all the whales are cut up. 
Meanwhile, the “‘cooking’’ process 
goes on endlessly and the oil is 
stored in immense tanks aboard the 
factory ship. 

The Norwegians, particularly 
hardy seasmen, are accustomed to 
being at sea for months at a time. 
An additional incentive to this work 
is a profit sharing arrangement, 
which provides a share in the total 
catch for each man in the 160 man 





crew. A good catch, such as the 
one taken on the recently completed 
voyage of the “Anglo Norse” will 
10,000 


Norwegian kroner—equal to over 


net each crewman about 
$2,000 at the current rate of ex- 
change, but worth more than double 
that in terms of purchasing power in 
Norway. 

Most of the sperm whales 
processed weighed between 40 and 
60 tons each. From 30 to 40 barrels 
of sperm oil are obtained from an 
enormous Cavity in the sperm whale’s 
head, known as the “‘case.” This 
natural reservoir apparently acts as 
a means of equalizing the tremendous 
pressures of the ocean when the 
sperm whales dive to great depths 
in search of giant squid and octo- 
puses that make up their regular 
diet. The oil from the sperm whale 
is inedible, and is actually a liquid 
wax that is solid at room tempera- 


ture. 


A cargo ship during World 
War II, the ““Anglo Norse”’ is owned 


(Turn to Page 98) 





PHENYL ETHYL ALCOHOL 
BENZOPHENONE 
NEROLIN 


Basic raw materials for disinfectants, 
insecticides, soaps, perfumes, plastics, 
textiles, pharmaceuticals, lacquers, etc. 


ASSOCIATED COMPANIES 


KAY FRIES CHEMICALS, INC., NEW YORK, N. Y. 


AMYL CINNAMIC ALDEHYDE 
BENZYL ACETATE 
YARA YARA 


CHARLES TENNANT & CO., CANADA, LTD., TORONTO, CANADA 
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"CITY OF LOS ANGELES 


When traveling between Also in daily service are Union Pacific Streamliners— 
Chicago and Los Angeles, “CITY OF SAN FRANCISCO” 


enjoy the comfort and pri- " Chicago - San Francisco . 
vacy of modern Pullman CITY OF PORTLAND 


Chicago - Portland - Tacoma - Seattle 


accommodations . . . relax "CITY OF DENVER” 
in an attractive club car... Chicago - Denver 

partake of appetizing din- “CITY OF ST. LOUIS” 
ing-car meals. St. Louis-Kansas City-Denver . . . 


with through cars to West Coast 


Pullmans and reserved Coach seats on all Streamliners 


sale 















Say you saw it in SOAP! 

















P. 0. Scouring Powder Bids 

In a recent opening for miscel- 
laneous supplies by the Post Office 
Washington, D. C., 


the following bids were received on 


Department, 


8,000 pounds (approximately 8,000 
cans) of scouring powder: Atwood 
Manufacturing Co., Riverton, N. J., 
8.5 cents, f.o.b. Washington, 9.5 
cents; Marjo Products Co., Chicago, 

cents; Stafford Co., Lansdrum, 
§. C., 5.54 cents; Unity Sanitary 
Supply Co., New York, 15 cents: 
Pal Products Co., Brooklyn, 4.6 
cents; Imperial Products Co., Phila- 
delphia, 5.4 cents, f.o.b. Washington, 
6 cents, and Bertram Gas Equipment 
Co., St. Louis, 6.85 cents. 


DDT Bomb Bids 
The following bids were re- 
7,500 DDT 


bombs in a recent opening for mis- 


ceived on insecticide 
cellaneous supplies by the U. S. 
Department of Agriculture, Wash- 
ington, D. C.: Daycon Products Co., 
Washington, D. C., 
Cunningham Distributors, Philadel- 
phia, $1; Surplus Sales Co., Wash- 
iagton, D. C., $1.235: North-Strong, 
Washington, D. C., 64.9 
Bridgeport Brass Co., Bridgeport, 
Conn., $1.025; F. W. Bolgiano Co., 
Washington, D. C., 95 cents. 


84 cents each; 


cents; 


Sweeping Compound Bids 
Bids on 30,000 pounds of 


sweeping compound in a_ recent 
opening for miscellaneous supplies 
by the Post Office 


Washington, D. C., were received 


Department, 


from the following: Sanitary Soap 
Co., Paterson, N. J., 2 cents; Paxson 
Philadelphia, 
2.2 cents; American Excelsior Corp., 
Chicago, 2.4 cents; Dustbane Prod- 
ucts Co., Chicago, 2.15 cents; Com- 
mercial & Industrial Products Co., 
Childs, Pa., 17 
tainers, 16.5 cents in burlax bags and 
16 cents in burlap bags; Merro 
Chemical Co., New York, 1.89 


Manufacturing Co., 


cents in metal con- 


cents; Champion Co., Springfield, 
O., 4.1 cents; Mathers Lamm Paper 
Co., Washington, D. C.. 3 cents: 
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John Shea, Lawrence, Mass., 1.75 


cents; Machine Sweeping Compound 
Co., Detroit, 2 cents and Janitors 
Supply House, Baltimore, 2.2 cents. 


Laundry Soap Bids 

In a recent opening for mis- 
cellaneous supplies by the Post Office 
Washington, D. C., 
the following bids were received on 
40,000 
Procter & Gamble Distributing Co., 


Department, 


pounds of laundry soap: 
New York, 7.42 cents, f.0.b. Chicago, 
6.8 cents, f.o.b. Atlanta, 7.42 cents, 
f.o.b. Kansas City, 6.85 cents; Ka- 
men Soap Products Co., New York, 
f. o. b. Barberton, O., 6.03 cents; 
Pioneer Soap Co., San Francisco, 
4,000 pounds, f.o.b. San Francisco, 
7.5 cents; Standard Soap Co., Cam- 
den, N. J., 7.5 cents, f.o.b. New York, 
8.01 cents, f.o.b. Chicago, 8.98 cents, 
Atlanta, 9.01 
Kansas City, 9.63 cents, f.o.b. San 


f.0.b. cents, f.o.b. 
Francisco, 12.41 cents; Armour & 
Co., Chicago, f.o.b. Babbitt, N. J., 
5.6 cents, f.o.b. New York, 5.6 cents, 
Chicago, 6.5 cents; Gillam 
Works, Fort Worth, 


4.95 cents, f.o.b. Chicago, Atlanta 


f.o.b. 
Soap Tex., 
and Kansas City, 6.9 cents; Unity 
New York, 
12 cents; Colgate-Palmolive-Peet 
Co., Jersey City, N. J., fio.b. New 
York, 6.455 cents, f.o.b. Chicago, 
7.108 Atlanta, 7.243 
cents, f.o.b. Kansas City, 6.413 cents; 
Swift & Co., f.o.b. E. 
Cambridge, Mass., 6.87 cents, f.o.b. 
New York, 7.32 cents, f.o.b. Atlanta, 
8.5 cents, f.o.b. Kansas City, 8.05 


Sanitary Supply Co., 


cents, f.o.b. 


Chicago, 


cents, f.o.b. San Francisco, 9.5 cents; 
Cudahy Packing Co., Chicago, f.o.b. 
E. Chicago, Ind., 16.5 cents, des- 
tination New York, Chicago, At- 
lanta, or Kansas City, 16.5 f.o.b. 
San Francisco, 18.5 cents; Peck’s 
Products Co., St. Louis, f.o.b. Chi- 
cago and Kansas City, 7.15 cents; 
Fischer Industries, Cincinnati, 8.1 


cents. 


Treas. Metal Polish Bids 
Bids on 2,256 quarts of metal 
polish in a recent opening for mis- 
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cellaneous supplies by the Bureau 
of Federal Supply, Treasury De- 
partment, Washington, D. C., were 
received from the following: Pacific 
Chemical Co., Los Angeles, 27.9 
cents: Fuller Brush Co., Hartford, 
Conn., 36 cents; R. M. Hollingshead 
Corp., Camden, N. J., 29 cents; 
International Metal Polish Co., In- 
dianapolis, 30 cents; Liquid Veneer 
Corp., Washington, D. C., 36 cents; 
Gold Seal Co., Bismarck, N. D., 
54 cents; Oil Specialties & Refining 
Co., Brooklyn, 31.5 cents; 
Products Co., 
42 cents; Imperial Products Co., 
Philadelphia, 21.9 cents; John J. 
New Bedford, Mass., 
$1.04;Maggiora Chemical Co., Los 
Bri-Test, Inc., 
Hockwald 


Francisco, 30 


Barco 


Chemical Chicago, 


Lanczycky, 


Angeles, 60 cents; 
New York, 29 
Chemical Co., San 


cents; 


cents; Noxon, Inc., New York, 45 
John C. Stalfort & Sons, 
Baltimore, 29 cents; Wilco Co., 


cents; 


Los Angeles, 31.5 cents: Trio Chemi- 
cal Works, Brooklyn, 19 cents; Ches- 
White Co., 
Pacific 


Baltimore. 29 cents; 


Chemical Co. of Am- 
Marietta Co., Los Angeles, 27.9 
cents; Haviland Products Co., Grand 


Rapids, Mich., 74 cents. 


P. O. Powdered Soap Bids 

In a recent opening for mis- 
cellaneous supplies by the Post Office 
Department, Washington, D. C., 


the following bids were received 
on 18,000 pounds of soap powder: 
General Soap Co., Chicago, 6.5 
cents a pound; Kamen Soap Prod- 
ucts Co., New York, f.o.b. Barberton, 
O., 3.56 cents; Stevens Soap Corp., 
Brooklyn, 3.97 


Chicago, f.o.b. E. Cambridge, Mass., 


cents; Swift & Co., 


4.35 cents and f.o.b. Washington, 
5.13 cents; Procter & Gamble Dis- 
tributing Co., Cincinnati, f.o.b. 
Washington, 5.98 cents; Badger Soap 
Co., Milwaukee, 11 cents; Chemical 
Manufacturing & Distributing Co., 
Easton, Pa., 4 cents; f.o.b. Wash- 
ington, 5 cents; Colgate-Palmolive- 
Peet Co., Jersey City, N. J., fo.b. 
Washington, 4.804 cents and Unity 
Sanitary Supply Co., New York, 7 


N 


cents. 












PUBLICKER PRESENTS 


PACTIVEX 








A new surface active agent of 


outstanding efficiency 


Physical Properties 


Composition — 40°% alkylaryl sulfonate 
(prepared from dodecyltoluene). Unsul- 
fonated oil less than 1%. 


Form—Free-flowing drum-dried flake. 
Color—White. 

Odor—Practically odorless. 

pH —7-8 for 1% solution at 68°F. 
Bulk-density— 25-30 pounds per cu. ft. 
Stable in presence of acids and alkali. 


Excellent for compounding. 





Surface Active Properties 


1. Lather height, Ross & Miles Test, 
0.1% in distilled water at 125°F. — 
160 mm. instantaneous foam decreas- 
ing to 141 mm. after 3 minutes. 


2. Sinking Time, Draves Test, 0.1°% in 
distilled water at 125° F.—11 seconds. 


3. Surface Tension, 0.1°% in distilled 
water at 68°F.—33.2 dynes/cm. 


4. Interfacial Tension, 0.1°% in distilled 
water at 68°F. against mineral oil — 
3.1 dynes/cm. 


PacTIVEX is not just another detergent. For most uses, it is the best 
alkylaryl sulfonate yet developed. If you will submit fully the details 
of your problem, our Applications Laboratory will be pleased to supply 
suggestions and formulations. Or, if you prefer, we shall send samples 


and literature for your evaluation. 




















PUBLICKER INDUSTRIES INC. 


NEW PRODUCTS DIVISION 


1429 WALNUT STREET, PHILA. 2, PA. 
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Detergency Testing —_ 


Discussion of new equipment and methods 
for evaluating performance of cleaners 
highlight committee D-12 Annual Meeting 


DISCUSSION of soil test 
cloths and apparatus for 


detergency testing 


highlighted the annual meeting of 


the American Society for Testing 
Materials, Committee D-12 (soap 
and detergents) which was held at 
the Park Sheridan Hotel, New York, 
March 22 and 23. More than 120 
persons attended the meeting at 
which F. W. Smithers, chairman, 
presided. The first day of the meet- 
ing comprised the assembly of the 
various sub-committees; these re- 
ported their proceedings and findings 
at the general meeting on March 
23, following lucheon. 

G. P. Fulton, National As- 
sociation of Dyers & Cleaners, Spring- 
field, Md., chairman of the sub- 
committe on dry cleaning, reported 
that, to date, little has been done 
on the method to determine the 
moisture content of dry cleaning 
agents, due to the difficulty of 
obtaining prepared samples. It was 
decided, however, to use five com- 
mercial products and continue the 
tests this year. The committee is 
considering recommendations 
for more rigid flash point control 
of cleaning agents, and a change 
in the basis of purchase of cleaning 
agents from gallons to poundage 
cleaned. 

Che report of the committee 
on special detergents was presented 
by its chairman W. H. Koch, 
Mathieson Alkali Works, Niagara 
Falls. The committee recommended 
that the method for sampling and 
chemical analysis of borax, D501- 
48T be advanced from tentative to 
Standard. The committee also 
recommended that the proposed 


revision for the method of sampling 
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and chemical analysis of special 
detergents, D501-46T, which per- 
mits a more accurate method for 
determining sodium bicarbonate in 
soda ash, be advanced from tentative 
to standard. Both recommendations 
were approved. 

J. A. Woodhead, Colgate- 
Palmolive-Peet Co., Jersey City, 
chairman of the sub-committee on 
physical testing reported the findings 
of the committee and summarized 
his report on the Baker “Terg-o- 
Tometer.” This unit is a multiple- 
agitator type laboratory washing 
machine, developed to produce a 
machine that would give reproduc- 
ible results in detergency tests. On 
the basis of the cooperative tests 
to date, the machine was recom- 
mended as a worthwhile unit and 
resultsfound tobe quite reproducible. 

Mr. Woodhead reviewed the 
report on the canvas disc tests pre- 
sented to the sub-committee by Ken 
Petry, General Chemical Co., New 
York. Mr. Petry reviewed the pro- 
cedure of testing and summarized 
the results. The method, as it stands, 
still is not quantitative, however, 


it does afford a fair estimate of 


wetting efficiency. Canvas humidity 
still is not controlled by this method, 
but its simplicity warrants further 
consideration. Further work on the 
canvas disc tests will include the 
study of the “‘Draves Wetting Tests.” 

In the course of his report 


to the sub-committee on the foam 


SOAP and SANITARY CHEMICALS 


study investigations, Charles Cohen, 
Standard Oil Experiment Station, 
submitted the Ross-Miles Foam test 
as a tentative specification. The 
committee decided that cooperative 
tests on this method should be made 
prior to its proposal as a tentative 
method. 

A proposed method for the 
determinations of pH of aqueous 
solutions of soaps and detergents 
was submitted by H. Suter in co- 
operation with Dr. Vaughn, Wyan- 
dotte Chemical Co., Wyandotte, 
Mich. Details of this method will 
be circularized to the members for 
approval. 

Findings of the sub-committee 
on metal cleaners were reported by 
the chairman, J. C. Harris, Mon- 
santo Chemical Co., St. Louis. Cor- 
rections to the specifications D930- 
47T were approved as standard. 
The committee suggested that the 
proposal on the immersion corrosion 
tests for metals other than aluminum, 
presented by R. A. Ehrhardt, Bell 
Telephone Co., New York, be re- 
submitted at the next meeting on 
the basis of four general types of 
cleaners. 

Two papers presented at the 
meeting of the metal cleaners com- 
mittee were reviewed by Mr. Harris. 
The first, ‘““Apparatus for the Per- 
formance Testing of Emulsion Clean- 
ers’ was presented by Fred Chase, 
Frigidaire Corp., Dayton, O. Mr. 
Chase pointed out that it was com- 
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GENERAL OFFICES 
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mon practice to specify actual formu- 






lation of the cleaners prior to 
purchase. Manufacturers of the 
cleaning solutions maintain that inas- 
much as performance and not com- 
positi is the objective, the 
formulation should be of no concern 
to the consumer; consequently, the 


need for an apparatus to define 


and evaluate the performance of 
the cleaner. 
The main requirements of 


nulsion cleaner are that it 


an e 
forms an adequate emulsion when 
diluted with fifty parts of water, 
and second, that at room tempera- 
ture, panels coated with the solution 
remain uncorroded for five days. 
Requirements of a suitable testing 
apparatus are that the unit be 
suitable for all types of emulsions, 


be simple to operate and maintain, 





and cost littlh enough to be within 
the budget of all divisions. 

The unit used by General 
Motors was described in detail and 
shown to the assembly. Test pro- 
cedure and sample preparation were 
described and test data presented. 

The second paper at the 


metal cleaners meeting was that 


given by J. C. Harris, Monsanto 
Chemical Co., St. Louis, on ‘*Metal 
Cleaning and Soil Detection Using 
Radioactive Compounds.” In this 
investigation, a soiling mixture con- 
taining radioactive C-14 was used 
on the test panels. 

After a specified cleaning pro- 
cedure, the residual soil was checked 
Data 


of tests made, specifications for soil- 


by a Geiger-Mueller counter. 


ing mixtures, preparation of sample 

and test procedure were presented 

in the course of the report. 
Recommendations of 





the special detergents committee 
presented by the chairman, M. F. 
Graham, Colgate-Palmolive-Peet 
Co., Jersey City, N.J., were approved. 
These were that the specifications 
bicarbonate D 928-47 


remain as tentative, and D 929-47T 


for sodium 


for borax also be kept at this status. 
The latter specification may be ap- 
proved after an 
of the method. 


editorial revision 


Following the business meet- 
ing and reports of the sub-commit- 


tees, papers on standard soils were 
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presented by three commercial pro- 
ducers. Dr. Wollner, American Con- 
ditioning House, Boston, in 
presenting the first paper, remarked 
that one of the major problems in 
the consideration of standard soils 
is the adoption of a standard method 
for soil removal. His paper included 
the method for fabric preparation 
and impregnation with soil. Two 
types of fabric are provided: one 
impregnated with a pigment and 
some binding agent, the other, 
merely impregnated with a uniform 
carbon deposit which would permit 
the consumer to try out other 
binders. 

Werner Klaas, Testfabrics 
Inc., New York, and B. S. Van Zile, 
UL. S. Testing Co., Hoboken, N. J., 
presented data as to their respective 
methods of soiling the fabric, and 
compounding the soiling mixture. 

J. P. Crowe, Procter & Gam- 
ble Co., 


report on test 


Cincinnati, presented a 


cloths as used to 
evaluate detergents. According to 
Mr. Crowe, there is a definite need 
for a method to evaluate detergents, 
but at present there is no fool-proof 
means to that end. The value of 
soil fabrics is recognized, but Mr. 
Crowe pointed out that they should 





be used only as a rough tool, and 
the actual evaluation of the de- 
tergent should be based more on 
tests made under conditions actually 
encountered in the plant. 

Mr. Crowe’s paper was based 
on the results of tests made in five 
detergents of the soap and synthetic 
variety by evaluating soil removal of 
four types of soil fabrics. The results 
of these tests indicated a different 
rating for each of the detergents, 
varying with the test fabric used. 
Inconsistencies in results in different 
purchase batches of the same soil 
fabric, further confused the evalua- 
tion of a detergent. 

Mr. Hays, consultant to the 
American Washer and Ironer Manu- 
facturers’ Association, presented a 
paper on standard soil and washer 
use. Mr. 


procedure of washing machines and 


Hays detailed the test 
pointed out that the mechanical 
efficiency and not detergency was 
the object of the tests. A standard 
soiling solution of tung oil, tallow 
and carbon tetrachloride and stand- 
ard fabrics of bleached, sanforized, 
Indian head were used in the tests. 
Details as to testing conditions and 
temperature were given as well as 
resultant ratings. 


Action of Soaps and Synthetic Detergents 


HEN the method of action of 
soaps is compared with that of 
synthetic detergents, many points 
are found in common, as well as 
some large differences; these may 


The 


action of the synthetics can be ex- 


be favorable or unfavorable. 


plained largely in terms of their 
particular chemical structure. 
The 


of soap still has not been achieved 


overall washing effect 
by any other washing agent. One 
known disadvantage of soap is the 
yellowing effect it has on white wool 
and silk fabrics. This may be related 
in part to the harmful action of 
hard-water salts, but is more prob- 
ably due to the action of the hydro- 
lytic products of soap. Although syn- 
thetic detergents—except nonionics 

split into ions, these do not react 
with water to form hydrolytic prod- 
ucts. For this reason, synthetics are 
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well suited to washing protein-con- 
taining fibers such as wool and silk. 
Disadvantages of synthetics as com- 
pared with soap, are that the former 
do not have a reserve cleaning 
action, nor do they have as much 
soil-suspending power as soap. 
When 


solution, acid soap molecules form 


soap hydrolyzes in 
condensation nuclei which are highly 
favorable for the stable dispersion 
of solid soil particles. When the 
equilibrium between ions and soap 
micelles is disturbed by reaction 
with or sorption by soil, the soap 
particles, themselves, undergo change 
and effect a renewal of the aggregates 
which are most active in washing 
and dispersing power. Soap, there- 
which to 


fore, has a reserve on 


draw, so that the same cleaning 


action can be maintained over a 


19 


relatively long period. 
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Synthetic detergents, on the 
other hand, undergo a much higher 
initial degree of ionization. In other 
words, their critical concentration 
js much higher than that of soap in 
solution. At a particular concentra- 
tion, soap will be largely in micellar 
form, while a synthetic detergent 
will be in ionized form. 

[he peptizing power of syn- 
thetic detergents is greater than that 
of soap. The synthetic will disperse 
soil into finer particles than will 
soap. For example, the particles 
may be one to two microns in 
diameter in a solution of synthetic, 
but 10-20 microns in diameter in a 
solution of soap. Because of this, 
a larger total surface area of soil 
results in the solution of synthetic, 
and a much larger concentration 
of active detergent is necessary to 
keep these particles in suspension. 
Unless the effective concentration 
of synthetic is much greater than 
that of soap, the particles will re- 
precipitate on washed fabric and 
cause graying. 

Unfortunately, the combina- 
tion of synthetics with soap does not 
result in improved cleaning action. 
The synthetic has such a strong 
peptizing action on the soap that it 
prevents the latter from forming 
micelles. ‘To summarize, synthetics 
have good wetting and _ peptizing 
power; soaps good soil-suspending 
power and washing reserve. I. Zeis- 
ing, Seifen, Ole, Fette, Wachse 74, 
237-9 (1938). 


Liquid Soap 

Perhaps the greatest applica- 
tion of separated fatty acids is in 
the soft soap industry, where liquid 
oils or their fatty acids form useful 
ingredients, combined with potash. 
Use of stearine-free liquid fatty acids, 
gives a soft soap which is smooth 
and clear under conditions in which 
a partially stearinated product would 
be cloudy. Solutions of such soaps 
can be formed at 20 per cent con- 
centration which will remain clear 
under conditions where soap made 
rom the oils themselves would be 
cloudy and viscous. A. G. Willsmer. 
Soap, Perfumery, Cosmetics 21. 1228 
1948 . 
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Perfume in Soaps 

Chemical tests are in general 
of little value in judging perfume 
for soap, but if the acid or phenol 
content is too high, the perfume 
should be rejected. Perfumes having 
an objectionable odor by themselves 
may be very agreeable when com- 
bined with soap, and vice versa. 
Before adopting a new perfume, 
bars of soap containing the perfume 
should be made and examined daily 
for a month. The perfume should 
be strong but not harsh, and should 
last as long as the soap. The bars 
should be examined for color changes 
under a mercury lamp; 30 hours’ 
exposure under the lamp is equiva- 
lent to a month of sunlight. M. N. 
Havrenne, Ing. chim. 129, No. 170, 
97-110. 


Optical Bleaches 

A number of optical bleaching 
agents have appeared on the market 
in the U. 


more are contemplated. These prod- 


S. in the past year, and 


ucts are essentially white dyes which 
fluoresce blue. Their purpose is to 
increase the whiteness of cloth. This 
they do by neutralization of the 
yellowish discoloration of cloth by 
the blue color of the fluorescent 
light they emit under the action of 
ultraviolet rays of daylight. 

In order for their use to 
become general, they must show 
distinct advantages over methods 
now in use. Their chief advantage 
over chemical bleaching agents such 
as hypochlorite or hydrogen peroxide 
is that they increase the whiteness 
of cloth without affecting the strength 
of the fibers. Their action is fairly 
rapid, much more so than that of 
peroxide, for example. 

When bluing agents are used 
to whiten cloth, the mechanism is 
quite different. There the blue color 
is produced by absorption of light, 
and the total amount of light re- 
flected to the eye is decreased, re- 
sulting in a dulling of the cloth and 
production of a grayish cast. With 
optical bleaches, the blue color is 
produced by fluorescence, not ab- 
sorption. The total amount of light 
reflected is actually increased, since 
a portion of the invisible ultraviolet 
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light incident on the cloth is con- 
verted into visible blue light. This 
results in actual brightening of the 
cloth, rather than dulling. 

The limitation on_ optical 
bleaches is that they are effective 
only in light containing an appre- 
Little 
effect from ultraviolet can therefore 


ciable amount of ultraviolet. 


be observed in artificial light, since 
the latter gives off light chiefly in 
the visible range, 400-700 millimi- 
crons. An agent which would also 
be effective in artificial light is de- 
sirable. S. Cohen and F. Gruenwald, 
Rayon & Synthetic Textiles 29, No. 
10, 89-91 (1948). 


Waste Soap Recovery) 

Soap in waste waters is pre- 
cipitated by treatment with an aque- 
ous eight per cent solution of alkali 
chlorides or earth alkali salts. The 
precipitate is separated; fatty acids 
are freed by adding sulfuric acid, 
and refined by vacuum distillation. 
E. Paulinyi, Hungarian Patent No. 
130,631; through Chem. Abs. 


Wool Scouring in England 

Because of the shortage of 
fats, manufacturers of woolen and 
worsted goods in England are being 
urged to try the synthetics of the 
sulfated and sulfonated types, as 
well as ethylene oxide condensates. 
Even though the cost per pound of 
these may be higher, satisfactory 
results can usually be obtained, with 
some experience, at not too high a 
cost. Many advantages can be found 
for use of synthetics. 

One disadvantage is 
the waste-disposal question. In wool- 
len districts, waste effluent is norm- 
ally cracked by adding sulfuric acid. 
This splits the soap, precipitates 
free fatty acid, which carries down 
with it oil in emulsion and leaves 
a clear effluent. If synthetics are 
present, the “cracking” is ineffective 
and it is not easy to secure a clear 
effluent. In addition, recovery of 
grease in sewage works is made 
more difficult. These problems are 
being investigated and it is hoped 
solutions for them will be found. 
R. W. Moncrieff, Soap, 
Cosmetics 271, 1114-15 (1948). 
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or insecticides, 


If you make cleansers 


process foods 


or tan hides 


In a dozen different fields, from dye 
bath to pickling bath, Wyandotte 
Kreelon* answers the need for a 
highly effective synthetic organic 
detergent and wetting agent. 


Broadly classified as a surface ac- 
tive agent, this versatile new prod- 
uct is efficient in reducing the surface 
tension of water and aqueous solu- 
tions. It penetrates, spreads, emulsi- 
fies, disperses and cleans as it wets. 
Its great value lies in its ability to 
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WHY NOT RELY ON WYANDOTTE KREELON? 


function well in acid, alkaline or 
neutral solutions, and in hard or 
soft waters—either alone or in solu- 
tions and dry mixes with a great 
number of other chemicals. 
Wyandotte Kreelon is economi- 
cally priced. Complete literature 
describing the properties and sug- 
gested uses of Kreelon will be sent 
you upon request. 


* Registered trade-mark 


Wyandotte Chemicals Corporation 
Wyandotte, Mich. * Offices in Principal Cities 


Say you saw it in SOAP! 





SODA ASH * CAUSTIC SODA 

BICARBONATE OF SODA 

CALCIUM CARBONATE * CALCIUM CHLORICE 
CHLORINE * HYDROGEN * DRY ICE 
SYNTHETIC DETERGENTS * GLYCOLS 
CARBOSE (Sodium CMC) * ETHYLENE DICHLORIDE 
PROPYLENE DICHLORIDE * CHLOROETHERS 
AROMATIC SULFONIC ACID DERIVATIVES 
OTHER ORGANIC AND INORGANIC CHEMICALS 


yandotte 


REG. U.S. PAT. OFF 
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N SPONSORING a three-day 
on sanitation and modern cleaning 
methods early this month in Chicago, 
the National Sanitary Supply Association un- 
dertook one of the most progressive projects 
which we have yet noted in the professional 
short course 


“clinic” 


maintenance field. The intensive 
of practical lectures and demonstrations was 
aimed to acquaint those in industry charged 
with the administration of cleanliness and 
sanitation with the latest in methods, materials, 
and equipment. From what we have observed, 
even in recent years, supervising personnel 
in the majority of industrial establishments 
are sadly in need of being brought up to date 
in techniques, in labor training, in knowing 
and cutting costs, and in the 
the materials they do or should use. 
intensive education, is the real answer in our 
power to NSSA 
means to raise 


Education, 


opinion. So, more these 
“clinics” and to all other 
standards and expand activities in the sanita- 


tion and maintenance fields. 


HAT long-sought will-o’-the-w is p, 
“synthetic pyrethrum,” seems to be 
much closer to hand. Research results 
announced recently by the Bureau of Entomol- 
ogy & Plant Quarantine reveal that the 
pyrethrins are not the sole active insecticidal 
principles of pyrethrum flowers, but that there 
are two other esters equally active. ‘These 
have been termed cinerin I and cinerin IT. 
Actually, the complex synthesis coming after 
long Bureau research headed by Dr. F. B. 
LaForge has produced an ester, an isomer of 
cinerin I, which has shown insecticidal proper- 
ties equal to the natural esters of pyrethrum 
flowers, and, with minor chemical substitutions, 
an effectiveness six times that of the natural 
esters, 
From the practical angle, the synthesis. of 
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this cinerin I isomer appears to be in part 
the successful realization of “synthetic pyreth- 
rum.” ‘The process is being patented by the 
Bureau for public use. If commercially econom- 
ical, the effect of this development on _ the 
world of insecticides can well be revolutionary. 
Particularly at this time, with public authorities 
and foodstuffs producers probing deeper into 
the effects of chlorinated insecticide residues, 
“synthetic pyrethrum”’ might emerge quickly 
into the spotlight as the answer to the in- 
secticide manufacturer’s prayers. 


ITH screaming headlines that **mil- 
Americans are undergoing 

slow poisoning from DDT,” AIl- 
bert Deutsch in the New York Post, a daily 
tabloid, recently created considerable excite- 
ment among the general public, Washington 
officials and insecticide manufacturers. In a 
series of articles, he told of the mass poisoning 
of America by DDT while USDA, and es- 
pecially the Food & Drug Administration, 
twiddle their thumbs and engage only in 
““desultory research.’ Quoting one Dr. Morton 
S. Biskind who “has observed hundreds of 
cases of DDT poisoning at first hand,” he says 
that Virus X, the mysterious malady which 
broke out in many sections of the country 
last year, is in fact DDT poisoning. 

What matter if USDA and FDA have had 
this problem under expert scrutiny for several 
years? What matter if it pictures FDA unjustly 
as derelict in its duty? What matter if it en- 
courages publicity-seeking legislators to in- 
troduce wild and screwy laws? What matter if 
it scares hell out of the public generally? It 
gets Mr. Deutsch on the front page, and above 
all, sells newspapers, doesn’t it? But if this 
sensational, inaccurate stuff is crusading journal- 
vanilla! 


lions of 


ism, we'll take 












INS.S.4\. IMUBIBIRS 


iN CHICAGO 





HAT is expected to be 
the largest and best at- 


tended trade show and 


convention in the history of the 
National Sanitary Supply Association 
opens at the Hotel Sherman, Chi- 
cago, Sunday, May 8 and 
through Wednesday, May 11. 

This year’s convention pro- 


runs 


gram, which deals mainly with or- 
ganization affairs, has been arranged 
for by a committee working with 
R. A. Winser of Armour & Co., 
Chicago, chairman. A keynote 
speaker is to discuss the general 
business outlook at the first conven- 
tion session, Monday afternoon, May 
9. The speaker’s name had not 
been announced at this writing. 
The remainder of the program on 
Monday and Tuesday afternoons is 
given over to reports on N.S.S.A. 
activities during the past year, future 
plans and election of officers for 
the coming year. The program for 
the meeting has been streamlined 
somewhat to allow visitors ample 
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time to familiarize themselves with 
the extensive display of sanitary 
products and equipment presented 
at the show. 

The large merchandise exhibit 
is being held in the exhibition hall 
of the Hotel Sherman, to which this 
year’s meeting was moved in order 
that all exhibits might be on one 
floor. The exhibition hall and the 
entire mezzanine floor surrounding 
the grand ballroom are being utilized 
for displays of sanitary chemicals, 
equipment and janitor supplies. 
Exhibit space for the meeting was 
sold out over three months in ad- 
vance of the convention, according 
to Leo J. Kelly, executive vice- 
president of the National Sanitary 
Supply Association. He indicated 
that the 1949 trade show has more 
exhibits than any other similar meet- 
ing in the history of the association. 

Helping to stimulate interest 
in the 1949 convention and trade 
show were letters of recognition of 
the NSSA‘s activities in the field of 
sanitation from the governor of IIli- 
nois, Adlai Stevenson, Martin Ken- 
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nelly, Mayor of Chicago, and Dr. 


Herman Bundesen, Chicago Com- 
missioner of Health. They extended 
the greetings of the State and city 
and congratulated the members of 
the industry and the association for 
their part in improving public sanita- 
tion. Similarly, a series of radio 
programs dealing with the scientific 
approach to sanitation was begun 
by station WGN, Chicago, April 
1, using material supplied by the 
National Sanitary Supply Associa- 
The local press also contrib- 
prior to the convention by 


tion. 
uted 
publicizing sanitation efforts of the 
association. 

Registration for the meeting 
morning at 8 
Exhibit 
halls are open from 9 a.m. until 8 
The registration 


begins on Sunday 
a.m., lasting until 5 p.m. 


p-m. on Sunday. 
schedule on Monday is from 8 a.m. 
to 8 p.m. Exhibition halls, closed 
during the convention discussion 
sessions, open at 9 a.m. on Monday, 
close at 11:30, reopening at 4:15 
p.m., after the meeting and remain- 
ing open until 10 p.m. A similar 
schedule is following on Tuesday, 
except that the exhibit day ends at 
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5:30, in preparation for the annual 
banquet that night. 

A departure from previous 
years are the group luncheons at 
11:30 a.m. on Monday and Tuesday, 
prior to the convention sessions in 
the grand ballroom. The first ses- 
sion opens at 12:45 p.m., with Leo 
G. Peck of Peck’s Products Co., St. 
Louis, N.S.S.A. president, presiding. 
In a pre-convention message (which 
begins elsewhere on this page) 
Mr. Peck discusses ways in which 
the convention could profit those 
attending. He is followed by other 
officers of the association, including 
Leo J. Kelly, executive vice-presi- 
dent; Carl B. Lien, of Lien Chemical 
Co., Chicago, vice-president; Donald 
F. Peattee, Mellocraft Co., Toledo, 
treasurer, and the regional vice- 
presidents. The next order of busi- 
ness calls for the appointment of the 
nominating committee by Mr. Peck. 
The report of the committee on the 
preparation of the training film, 
“The Care and Maintenance of 
Soft Floors” and its possible showing, 
precede the feature speaker. 

On Tuesday, following the 
group luncheon, the second session 
opens with the report of the nominat- 
ing committee. The election of 
officers and the introduction of the 
new officers follow. The remainder 
of the session is taken up with a 
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report on the “Institute of Sanitation 
and Modern Cleaning Methods,” 
held in Chicago, Apr. 4-6, under 
N.S.S.A. auspices; the Federal Trade 
Commission report: and the showing 
of a United States Public Health 
Service film. 

The annual banquet and en- 
tertainment, followed by dancing. 
are the highlights of Tuesday night, 

Exhibition halls are open on 
Wednesday, from 9 a.m. until 3 
p-m., the closing hour of the show. 

A special program is being 
arranged for women, including sight 
seeing tours, trips to style shows in 
the large Chicago department stores, 
and visits to Chicago radio stations. 


President’s Message 
By Leo G. Peck 


HESE are fast changing days 

in the business world. With the 
return of full fledged competition, 
new products are entering the mar- 
ket, new selling ideas are popping 
up, new methods of merchandising 
are under trial. To keep pace with 
this changing world, we need knowl- 
edge—up-to-date facts about our 
own industry. And that is the aim 
of the National Sanitary Supply 
Association’s annual convention— 
to give you the facts, the tools you 
need to enable your business to 
grow in strength, when others who 
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lack this knowledge are falling by 
the wayside. 

You’re going to get so many 
worthwhile ideas from this year’s 
convention that it is difficult to 
list them all. But here are a few 
of the high spots—just some of the 
many ways in which you can profit 
from your attendance. 

First of all—and certainly of 
are the contacts 
you will make. The convention 
brings together manufacturers, dis- 
tributors, executives—representatives 





major importance 


of big business and small business— 
all with one common interest. More 
than 1,500 separate organizations 
are represented. Where else can you 
have such broad business contact 
in such a short period of time? 

The exhibits, too, will be 
well worth a fair share of your time. 
Actually, the N.S.S.A. convention 
boasts one of the largest merchandise 
displays in America. And this year, 
manufacturers have gone all out to 
try to give you the finest exhibits 
in the history of the association. 

I can testify from my personal 
contacts with some of the exhibitors 
that you are going to learn some 
entirely new methods of merchandis- 
ing . . . novel ways of introducing 
products... practical, down- 
to-bedrock sales assistance. —Today’s 
progressive manufacturer knows he 
cannot simply sell you a product 
and then forget the transaction; he 
knows he must provide intelligent 
sales and merchandising assistance 
to his distributors. And manufac- 
turers at this year’s convention are 
prepared to pass on these valuable 
ideas to you. 

Just one good merchandising 
idea picked up at the convention 
and put into practice in your business 
can more than compensate you for 
your time and expense at the con- 
vention. And because I know the 
considerable expense and effort ex- 
pended by many manufacturers in 
preparation for this convention, I 
can assure you that you’ll take home 
far more than one good idea. 


Of course, the convention 
also gives you a quick, accurate 
picture of our industry’s problems 


(Turn to Page 177) 
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The 40 Story Hotel New Yorker 


OTEL 


operating personnel are be- 


management and 


coming constantly more 
“sanitation conscious” as time goes 
on. Interpreted directly into sales, 
this means that hotels, always large 
and important users of sanitation 
and cleaning supplies, comprise a 
steadily expanding market for these 
products. The prospects of promot- 
ing new and improved sanitary sup- 
plies and services, and expanding 
sales in the hotel field are excellent, 
but selling and sales methods must 
improve. Today, hotel buyers are 
literally deluged with calls by clean- 
ing and sanitary supply salesmen, 
but the calibre of the selling still 


leaves much to be desired. These 


are the views of the head of the 
purchasing department for a large 
eastern hotel chain in discussing 
the subject recently with a represen- 
tative of Soap © Sanitary Chemicals. 
While 


are important 


products and prices 
considerations, this 


purchasing agent stressed the im- 


portance of service after the product 
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has been sold and is in use. Actually, 
the follow-up service call to check 
on the actual use of a product is 
vitally important to the seller be- 
cause of the impression which it 
makes on the buyer. From _ the 
buyer’s standpoint, service calls in- 
dicate a greater interest by the seller 
than merely grabbing off the order. 
They represent an opportunity to 


contact the buver again and have 
a verv direct bearing on re-orders. 
Also. thev offer a chance to contact 
the individual in charge of the actual 
use of the product, to obtain his 
views and to sell him on the merits 
of the product. His opinion passed 
along to the purchasing agent can 
mean the difference between further 


lack of 


sanitary 


orders o1 them, as every 


experienced supply sales- 
man knows. In addition, these calls 
can always give the salesman some 
new slant or new idea in the use of 
might not 


his product which he 


have had, and which he can add 


to his list of sales arguments to 
other purchasing agents. 

Che value that some sanitary 
supply houses attach to servicing 
their products may be judged by 
that firms issue a 


the fact many 


standard service report, which is 
filled out by the representative after 
he calls on a customer. Information 
contained in one of these reports, 
on dishwashing compounds, ) dupli- 
cate copies of which are sent to 
the buver, is listed under five main 
headings: results, operation, equip- 
ment, consumption and report dis- 
cussion. The main headings follow 
the name and location of the hotel, 
dish- 


washing equipment and the sales- 
Under the heading 


the type and model of the 


man’s number. 
“results.” dishes, glasses and silver 


are listed. Beside them are boxes to 
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be checked under ratings of 


, od,”” 


“fair” and “poor.” Space is set 


aside for “‘diagnosis’’ to the right of 
the rating listings. 

Operation conditions 
include: alkalinity (followed by the 


words ‘“‘should be’’), wash ten 


ipera- 

ture, rinse temperature, rinse period, 
scrapping and racking. 

Equipment checked and rated 


on the service report covers: pumps, 
wash sprays, rinse sprays, overt 
drain, wash valve, rinse valve, fill 
valve, dispenser (electronic or hy- 
“follow for special 


draulic) and 


service” (yes or no). 
ead- 
ing the amount of various products 


Under the consumption | 


on hand is given and ratings of 
normal, too high and too low are 
shown. 

The customer’s name, the 
name of the representative making 
the call and the time of the call are 
under the heading 


shown “report 


discussion.”” Such comment as *“‘ad- 


justed dispenser” and “reviewed 
chart with operator” is typical of 
the report discussion. 

As part of the trend toward 
“sanitation consciousness,” hotels not 
having facilities for testing materials, 
other than by word of mouth reports 
from their employees using a par- 
ticular product,—never very reliable 
at best 


search reports issued by the American 


are leaning heavily on re- 


Hotel Association. Frequently, how- 
ever, because of conditions peculiat 
to a certain locality—such as hard- 
ness of water—the individual hote! 
must buy its cleaning materials on 
the basis of its own experience. 
Servicing the product used for 
hotel sanitation after purchase can 
be an important facto: selling 


this market. A sales approach of 


perhaps equal value is the st idy of 











ted 
the 
ra- 











MARKET... 


the hotel’s specific cleaning problem 
in advance of the sale. Dishwashing 
detergents for hotel use, for instance, 
are normally formulated only after a 
thorough study of the specific washing 
conditions under which the product 
is to be used. Water is tested for 
hardness, samples of soil taken and 
analyzed, efficiency of the washing 
machine checked, temperature and 
pH taken into consideration, and 
finally a special formulation made 
up to meet the conditions faced in 
this installation. It is obviously 
difficult to sell a hotel buyer just 
any dishwashing detergent when he 
is getting, or at least thinks he is 
getting, one specially formulated to 


meet his specific washing problem. 


ENERALLY, hotels do their 

buying locally, even in the 
case of the chain whose buyer was 
interviewed for this article. In this 
case the central buying office issues 
resumes of approved sanitation ma- 
terials from time to time. It re- 
commends that the list be reviewed 
with department heads. The prod- 
ucts on the chain’s approved list 
are to be used for common cleaning 
problems that fall into four major 
categories: housekeeping, kitchen, 
engineering and dining room. In 
cases where an individual hotel may 
be using a product other than that 
listed, it is asked to report the name 
of the material to the central pur- 
chasing office. 

Unless the salesman of sani- 
lary supplies has a product that is 
demonstrably better than the one 
the hotel or hotel chain is using, it 
has very little chance of being sold. 
New products must be more than 
slightly different from those they 


are to replace if the seller is to succeed 


in having the hotel buy his product. 


Usually, the purchasing agent hears 
of a product that he would like to 
buy before the salesman calls on him. 
In other words, the purchasing agent 
knows pretty well in advance what 
he is going to buy. There are ex- 
ceptions, of course, and one of the 
secrets of success in selling the hotel 
field, according to the purchasing 
man interviewed, is knowledge of 
product. In addition to having a 
good product, the salesman must 
have some idea, at least, of what 
is in it and how it will perform. 
“Secret” ingredients are ‘‘out” with 
the purchasing man, since he must 
know what the product is before he 
can recommend it. Besides, it is 
easy enough to have a_ product 
analyzed. Regardless of composition, 
if the product does not perform 
well,—which will be found out very 
quickly,—it will not be bought. 








Fears that revelation of the content 


of a product will result in its manu- 
facture by a competitor set up by 
the purchaser or that the ingredients 
will be bought and compounded by 
the buyer do not seem to be well 
founded, since most of the sanitation 
materials on the hotel chain’s pur- 
chasing list are standard, branded 
items. 

Synthetic detergents are mak- 
ing headway as cleaning agents in 
the hotel field at the expense of 
soaps. This is particularly true in 
the case of rug cleaners or shampoos. 
While rug cleaning before the war 
was performed by hotel staffs, the 
work is now being done by rug 
cleaning firms specializing in on- 
location cleaning. Standard practice 
in the chain, whose purchasing man 
was interviewed for this article, is to 

(Turn to Page 148-C 






































LABEL PIROWhLaAWS 






Insecticide, disinfectant, rodenticide marketing grows 
more complicated ... how to label under new laws 
... ten specimen labels are shown and discussed. 


O LABEL an 
disinfectant, rodenticide or 
other product classified un- 
der the questionable, but neverthe- 


insecticide, 


less all-inclusive term, ‘“‘economic 
poison,”—and avoid conflict with 
state and federal laws,—becomes a 
matter of growing complications as 
time goes on. With a multiplication 
of new state laws and regulations, 
and a new federal insecticide law 
still in its infancy, label problems 
for the average manufacturer loom 
larger than they ever have before. 
And in spite of the seriousness of the 
entire matter, the proportion of 
manufacturers who have a working 
knowledge of label requirements ap- 
pears to be small. Ignorance of 
requirements would seem to be wide- 
spread to the point where some 
products on the market indicate that 
their makers or marketers do not 
know that there are laws governing 


and _ labeling 


with which they must comply. Not 


product composition 


always are these newcomers to the 
field, although such are usually the 
main offenders. 
Changing 
germicide and 


requirements for 
insecticide, allied 
labe!s make it imperative that those 
who market products keep 
abreast of new laws and regulations. 


such 


No assurance exists that a quantity 
of labels or lithographed containers 
made up by a manufacturer in the 
light of latest regulatory information 
available, may not be illegal in some 
package 

Under 


states by the time the 
reaches the dealers’ shelves. 


such conditions, however, enforce- 


ment officials are invariably inclined 
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to be quite reasonable as has been 
evinced in the past. But, any hopes 
that 
uniformity might grow out of the 
1947 
dimmer as time goes on if proposed 


country-wide insecticide law 


federal act appear to grow 
laws and revisions are criteria. 
Although several states have 
recently been in the process of adopt- 
ing new or revised “economic 
poison” laws, which by now may 
have been adopted, the general 
status of the situation in the 48 states 
was about as follows as of March 1, 
1949: 
1. About three-fourths of all the 
states poison 


laws on their books of which 


have economic 
20 states require registration of 
household such as 
insect sprays, disinfectants, etc. 
2. Six states have economic poison 
laws but apply them only to 
agricultural products and ex- 
empt household products 


products 


—Arizona, Florida, Georgia, 
New Jersey, South Carolina, 
and Texas. 


3. Seven states have laws which 
apply to household products, 
but do not require registration, 
—Connecticut, New York, 
Michigan, Iowa, Virginia, 
Utah, and Wisconsin. 

4. Fees for registration vary from 
state to state from $2 per brand 
in Wyoming up to $15 per 
brand in Oregon and Kansas. 
Most of the higher-rate states 
allow varying reductions in 
registration fees per brand for 
multiple registrations. 
Two states require registration 


brand 
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of household products, but do 
not charge a fee,—Kentucky 
and Montana. 

Under the U. S. 
Act of 1947 registration is re- 
quired, but no fee is charged. 
Canada requires registration of 


Insecticide 


vu 


household products, the fee for 
which is $20 per 
first registration and $5 per 
brand annually thereafter for 


brand for 


renewal. 


N LABELING any insecticide or 
other economic poison, certain 
basic principles should be followed. 
First and 
should do what the label says it will 


foremost, the product 
do. If the label says the product 
will kill roaches, it most certainly 
must kill roaches. And the manu- 
facturer should and must be certain 
of this based on his own knowledge. 
Although imagination undoubtedly 
plays a wide part in some label 
writing,—this is particularly obvious 
in the case of certain new products 
which have been examined,—it must 
be eliminated if the marketer of the 
product desires to avoid conflict with 
the law. Label statements should be 
plain true statements of fact,—defi- 
nitely known and provable facts. 
All superlatives and needless sales 
chatter are best left off. Users seldom 
believe them anyway. 

A practice in preparing labels 
which has been all too common 
over the years is to pick up one or 
two established competing products, 
copy the labels and then go the 
original products one better by add- 
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NO-NAME 
A . 5% DDT 


INSECT SPRAY 











**s ** 
Controls flies, mosquitoes, moths, ants, bedbugs, fleas, carpet beetles, 
gnats, wasps, silverfish, and some other insects. 

7s * * 


Active ingredients............ Legskavéatenes noses. SE 
Dichloro-diphenyl-trichloroethane (DDT)............ 5.0% 
(DDT setting point, 89° C minimum) 
Co ET arm aiie eieianae 0.1% 
PMPENNNED GEGUEEOND, . 005s ce segescsccscccccceces 94.9% 





**es * * 


Use only as directed 
Do not use on animals or plants 


NO-NAME CHEMICAL CO. 
888 Blank St. Blanktown, Ga. 
Contents . . . 1 pint 





NO-NAME 
B Mill and warehouse 
INSECT SPRAY 











** * * 
Arptieey CeOERRARR oo 6. 0.0:0:6 0.6.6 60.0.0:9:6.000000550000000008840060 100% 
Petroleum distillate ; Isobornyl thiocyanoacetate ; other related terpenes. 
7_** * 
Caution 


Avoid contamination of foods and inhalation of spray mist. In large scale 
spraying, wear respirator or mask. Do not spray near open flame. Do not 
smoke while spraying. 

**e* 


NO-NAME CHEMICAL COMPANY 
888 Blank St., Blanktown, Ga. 


Contents . . . 10 gallons 








Back panel (A)... 


Caution 

T HIS solution when brought into repeated or prolonged contact with 

the skin can cause toxic symptoms. Avoid inhalation of mist and skin 
contact. In case of spillage on skin, wash at once with soap and water. 
Do not take internally. Avoid contamination of foods. Do not spray near 
flame. Remove fish bowls, plants, and birds or other pets from room before 
spraying. 

FOLLOW THESE DIRECTIONS... 

Flies, Mosquitoes, Gnats, Wasps . . . Apply directly to screens, 
porches, floors, closets, baseboard, walls with paint brush or sprayer. Also 
spray directly on insects when present. Thorough —— is necessary 
for good results. Treated surfaces do not repel or kill insects immediately. 
Reapply as needed, usually every six weeks, but more frequently where 
surface is subject to weather or cleaning. Do not apply where oil may be 
objectionable 

Bedbugs . . . Spray mattresses, woodwork, baseboards and all 
cracks and crevices. Brush thoroughly on bedsteads and springs. A thorough 
treatment in this manner should last for several months. 

Carpet Beetles, Moths . . . Spray both sides of rugs or carpets, 
and all floor and baseboard cracks. Spray woolen garments and blankets 
thoroughly all over with special attention to seams and folds, and spray 
inside of containers in which they are packed. Repeat monthly unless 
stored in moth-tight containers 

Fleas and ticks . . . Spray directly on floors, rugs, pet bedding, 
kennels, and other infested places, and in all cracks. Repeat as needed. 

Ants and silverfish . . . Spray all cracks, crevices, floors, and other 
places where insects are seen or can hide away, or on runways, etc 


Back panel (B)... 


DIRECTIONS 

NO-NAME MILL and Warehouse INSECT SPRAY may be used 
to reduce accessible stages of insect infestations in mills, warehouses, barns, 
stables, etc. For large areas, use only in electric or other heavy duty sprayer 
giving 25 to 35 foot jet of spray to assure a wide and sufficient application. 
Close all windows, doors, etc. Spray well into all cracks, crevices, etc. wetting 
well all possible hidden eggs and insects. Direct spray upward toward junc-, 
tion of ceiling and wall. Work from far corners, walking backward toward 
exit. Bagged grain should be moved and stacked so that it can be hit from 
all sides. This insecticide kills only by contact so that all insects and eggs 
must be hit and wet for effective results. Repeat use regularly, depending 
upon extent of infestation. 

Weevils and certain other crawling insects . . . Direct spray 
on sacks, walls, floor surfaces, hitting all cracks. Use 1 gallon of spray for 
every 1,000 square feet of sack and room surface to be covered. 

Moths and certain other flying insects . . . Use about 3 ozs. of 
spray for each 1,000 cubic feet of space. Repeat every 2 to 3 weeks depend- 
ing on infestation. Watch for migration periods in hot weather. Application 
in early stages of insect emergence is most effective. 

Empty rooms, grain bins, etc . . . Spray all surfaces, in cracks, 
etc. thoroughly and close up for a few hours if possible. 

Stacked grain . .. Spray to hit all sides of bags as well as all 
floor areas, walls, posts, cracks, etc. 


An hour or two after spraying, all dead and dying insects 
should be swept up and burned. 








C NO-NAME 
ROACH SPRAY 











-_** * 

Especially for killing roaches, waterbugs, ants, bedbugs, and certain other 
insects 
*_*s * * 

Active ingredients. ....... ics Tee 
Chlordane*. . . PSI IOO 2% 
Beta butoxy beta thiocyano diethyl ether............... 1% 
Petroleum distillate. ...... ssi hn anes deliinahid oe FR 
*Equivalent to 1.2% octachlor-4°7-methanotetra-hydroindane 
and 0.8% related active compounds. 

“*** 

Caution 
This solution if brought into repeated or prolonged contact with the skin, 
can cause toxic symptoms. Avoid excessive inhalation or skin contact. 


In case of spillage on skin, wash with soap and water. Do not use on 
household pets or humans. 
NO-NAME CHEMICAL CoO. 
888 Blank St., Blanktown, Ga. 
Contents . . . 1 pint 














NO-NAME 
D PINE OIL 
DISINFECTANT 
** * * 
Coefficient 5 F. D. A. 
Active ingredients. .... jeeeesapebhetseebenseneenneees eoreee 90% 
Pine Oil, soap. 
SRS DIR, ooo kcsvcccccerscvcsccseveveasesaccecesacces 10% 
Water 
“ee * 


A fragrant pine product for disinfecting, deodorizing, cleaning 
Dilute with water according to directions before using 


NO-NAME CHEMICAL COMPANY 
888 Blank St., Blanktown, Ga. 
Contents . . . 1 gallon 











Back panel (C)... 


DIRECTIONS 
Use only as directed 


NO-NAME ROACH SPRAY is a killing spray with a residual 
action against roaches, waterbugs, ants, bedbugs, and certain other insects. 
It kills after it has been sprayed on and hits the insects and for a prolonged 
period the residue will xill insects after they have walked through it. 

Spray floors, walls, shelves, sinks, floors, and other places where 
roaches and ants frequent, especially spray well around pipes and into all 
cracks, crevices, behind baseboards, on and around garbage cans, etc. 
Force spray well into all openings and cracks. Spray mattresses and beds 
thoroughly for bedbugs ‘his liquid may also be applied freely to base- 
boards, cracks, shelves, beds, walls, screens, etc. with a paint brush if desired. 

Repeat treatment weekly until no insects are seen, and then once 
monthly as a preventive against further infestation. Before spraying, cover 
or remove all foods, plants, and pets. 





Back panel (D)... 


DIRECTIONS 


NO-NAME PINE OIL DISINFECTANT must be diluted before 
using. For cleaning and disinfecting toilets, water closets, garbage pails, 
utensils, cuspidors, chicken coops, stables, floors, walls, etc. in schools, 
public buildings, theatres, stores, offices and other premises, make up a 
solution by pouring 4% pint (an ordinary water glass full) of disinfectant 
into a suitable pail and adding 25 quarts of water, preferably about body 
temperature. 

First, the objects, floors, toilets, garbage pails, etc. should be cleaned 
thoroughly. Second, wet thoroughly and all over with the disinfectant 
solution. Be certain all areas and parts are wet. 

For general deodorizing while cleaning, add a small quantity of 
disinfectant to scrub water. For sweeping, sprinkle floor with the diluted 
disinfectant given above, or moisten sawdust with this diluted disinfectant 
and throw around floor to keep down dust while sweeping. 

For deodorizing stables, chicken coops, etc., spray or sprinkle the 
diluted disinfectant freely around on walls and floors. For deodorizing, 
pour solution in drains, traps, sinks, etc. 
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unretouched photograph of knitted woolen fabric which has been exposed to motit, 


the white portions have been treated with Evlan. The dark portions are un-| 


Note that the moths have confined their attack entirely to the untreated 


_ ah. ~ 
r VS OF ome 


ing a few extra claims and super- 


In some instances which 


Jatives. 


have been known, the marketers 


merely picked the extra claims out 


of their heads with no apparent 


thought 
that the new product must be better 


of provability. The belief 


and do more than the old, or else 
it cannot sell, is probably behind 
such label writing. This point is 
brought out to emphasize once again 
that a manufacturer must know what 
his product is and what it will do, 
and base his label claims on these 
alone. Otherwise, he 


facts must 


eventually tangle with enforcement 

officials, invariably to his sorrow. 
Some confusion occasionally 

the fact that 


know 


a manu- 


that 


arises from 


facturer may not his 


product comes within the regulatory 


scope of the federal act or state 


economic poison laws. Inadvertently, 
he may claim that his product in 
addition to being an excellent de- 
tergent, paint, or what-not 


kills 


By these claims, he places the product 


soap, 


also germs, fungi, or insects. 
within the purview of such laws as 
regulate the composition, sale and 
labeling of fungi and insect killers, 
and obligates himself to the point 
that his product must then meet all 
provisions of the economic poison 
killing 


fungi when used as directed. 


and 
It 


to germicidal 


laws including insects 
is 
this casual reference 
effects which sometimes gets a manu- 
facturer into hot water. Neverthe- 
less, any claims, casual or otherwise, 
of germicidal or insecticidal efficacy 
automatically bring a product under 
applicable laws. 


The second important factor 


in labeling an _ insecticide, disin- 


fectant, etc. is the statement of 


composition, or rather the statement 
If 


sold 


of active and inert ingredients. 


the product is shipped and 
across a state line, irrespective of 
individual state regulations which 
may also apply, the product and 
label must comply with the federal 
Insecticide, Fungicide and Rodeati- 
cide Act, now generally termed’ the 
Insecticide Act of 1947, which 
S. 


Regulations covering 


new 


replaced the old U Insecticide 


Act of 1910. 
the enforcement of this law have been 
compiled by the U. S. Department 
of Agriculture. * 

The federal law calls for the 


*The Federal Law and regulations, with rulings 
and interpretations, in addition to all state laws and 
regulations,—also Canada, and Hawaii,—are included 
in full in the Compilation of Economic Poison Laws 
sold by the National Assn. of Insecticide & Disin- 
fectant Mfrs., 110 E. 42nd St., 











NO-NAME 
COAL TAR 
DISINFECTANT 


NO-NAME 


GERMICIDE 














lients 
ar neutral oils, soap, phenols 


ent water 
Caution 


Avoid « 


only 


if taken internally ontac 
s and foods se diluted witt 


NO-NAME CHEMICAI 
888 Blank St., Blanktown. G 


Contents 


t with skin 


COMPANY 


Disinfectant 
tive ingredients 
Alkyl* 
*CsH1; to CygH7 
ingredients 


ections before use 
Keep awa 


trom 
ording 1 


water ac 


Ne 


yn-corrosive, 


( 


dimethyl benzyl ammonium chlorides 
DILUTE BEFORE USING 
his is a concentrated product which must be diluted according to di- 


non-poisonous when used as directed 


NO-NAMI 
2 888 Blank St., Blanktown, Ga 


Germicide Fungicide 


es.ee@ 


CHEMICAL COMPANY 


ontents 


1 Quart 





DIRECTIONS 
adding the 
cold or 
body temperature 


b 


where 


Make solutions water 


partic hard water 
water about 
Clean up all dirt and surfaces before apply 


necessary 


sure solution comes in contact 
as follows 
Add 60 parts water to 


and: make 
should be nm 


Solution A 


ade 


15 pints water 
vution | 


quarts water 


Toilets and urinals—Clean and flush 


washir , floors, et 


the 


is used 


ing disinfectant solution 
with all infected 


1 of Disinfectant , 
Add 100 parts water to | of Disinfectz 
rage drinking tumbler holds about 4 pint 


with 


Back panel oP ss 


Do 


ttine 


not 
Avoid cc 


This 
If possible use 


disiniectant rowe igent 


i areas. Dilutions 


pt. disintectant 
utensils, 


disinfectant water and then dip in solu 


eu 
ant bo pt 
Leave immersed for 
wipe with towel 
NO-NAMI 
poses in sick rooms 
dairies and other food proc 


\ 


use this germicide in conjunction with soap or any 


In making solutions of this germicide, 
olution is well mixed before use 
. wash first with suitable detergent, rinse thoroughly in clean 


a half-minute and then allow 


Germicide 
water closets, and in and around swimming pools, 


Caution 
detergent 
yntamination of foods 


DIRECTIONS 


add to water and make sure 
For glasses, dishes, forks, spoons, cooking 


tion of 1 oz. of Germicide to 4 gallons of water 
to drain dry. Do not 


may be used for general disinfecting pur- 


essing plants. Use solution of 1 oz. of Germicide 


have 


to 4 gallons of water and apply so as to wet all surfaces after they 
been cleaned carefully of all adhering organic matter 

For anti-fungicidal use, soak socks, towels, bath mats, at 
least ten minutes in a solution of 2 ozs. of Germicide in 3 quarts of water 
Use this also to wash down floors, lockers, benches, etc 


stores, factories, et Wash freely floors 


Public places—Schools. 
walls, desks with Solution A 
Clean with solution A 


et 
Cuspidors 
when rey 


etc. tor 


Leave small amount in bottom 
cing to act as a disinfectant 

Garbage pails—Scrub out with Solution A using free! 

Stables, chicken coops, etc.——Clean 


with Solution A 


x * 


NO-NAME GERMICIDE 
having high germicidal properties 
that it will the following 
20% RoE 1 


atl 


thorough! and allied 
is a solution of cationic disinfectan 
Tests made by F. D. A. Method show 
bacteria or fungi within 10 minutes at 


2500 


own walls, roosts, et 
x * * 
destroy 


Where 


with Solution 


disinfection is not wash 
B. Add 


uid in cleaning and 


For general cleaning required, 


basemer 


when diluted to 


Eberthella typh Hopkins strair 
Staph. aureus (F. D. A. No. 209 


amount of 
When 
prinkle Solution A over areas to be swept to help keep dust down 
Solution A 


floors, walls, et a small 


disinfe to mopping water to deodorizing 
sweepin 
Make ing compound by wetting 
when s ne 


sawdust wit andi use 


dusty areas Contains no chlorine, mercury or other metallic compounds 
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Available Now! 













Available in Quantity! 










Available for Immediate Shipment! 


PARADICHLORBEN ZEN E 





Here’s good news for manufacturers of sanitary special- 
| ties! Paradow is now available in sufficient quantity to 
meet your requirements. This highly adaptable product 
| —pure, crystalline paradichlorbenzene—has the impor- 
tant advantage of great ease in molding and packaging. 


| ° o.8 
| It conforms in every way to traditional Dow standards 
| of quality and uniformity. 














CHEMICALS INDISPENSABLE 









TO INDUSTRY AND AGRICULTURE 








statement of ingredients in either 
of two ways, usually termed “op- 
tional labeling.” To quote directly 
from the law, this, means (1) a 
statement of the name and per- 
centage of each active ingredient, 
together with the total percentage 
of inert ingredients, or (2) a state- 
ment of the name of each active 
ingredient, together with the name 
of each and total percentage of 
jnert ingredients if any there be. 
On the label for any product “highly 
toxic to man”’ the method (1) must 
be used. 

The term “‘active ingredient” 
does not mean just any product or 
material which a manufacturer 
chooses to believe is “active.” It 
must be a compound or substance 
which definitely does “prevent, de- 
stroy, repel, or mitigate” insects, 
rodents, bacteria, etc. Furthermore, 
the amount of any active ingredient 
or ingredients present in a product 
must be sufficient to accomplish the 
claims for the product under the 
conditions called for in the directions 
for use. Otherwise, the product 
probably will not be accepted for 
registration even though accurately 
and correctly labeled. For example, 
a product composed of 1% sodium 


fluoride and 99% talc,—to use an 
exaggerated case,—intended for a 
roach powder, would not be accepted 
for registration because it is obviously 
ineffectual. Even though labeled cor- 
rectly in every detail, the composi- 
tion as revealed by the label must 
also indicate that the product will 
do the job for which it is sold. 

To return to the subject of 
“optional labeling” as permitted un- 
der the federal act and most state 
laws,—a few states require the above 
method (1) with the percentages of 
each active ingredient,—two ex- 
amples show how this can work out 
under the federal law. For example, 
a label for 5% DDT Insect Spray, 
shown in detail as Label A, could 
also state the ingredients under the 
optional method (2) as follows: 


Active Ingredients.......... 100% 


Petroleum distillate; dichloro- 
diphenyl - trichloroethane (DDT); 
pyrethrins. 

This “o ptional labeling” 
makes no mention of inert ingredi- 
ents because there are none, and 
does not give the detailed percentage 
of each active ingredient. 

Where “optional labeling” 
is used, it is required that the in- 


formation listing both active and 
inert ingredients be given in ‘‘de- 
scending order,” that is, the 
ingredients must be named in order 
starting with the largest quantity 
and following down to the smallest. 
This applies both to active and inert 
ingredients. 


F A LABEL is submitted for 

registration, and USDA or a state 
official conclude from the ingredient 
statement given that the product 
cannot accomplish the job for which 
it is being sold or is to be sold, refusal 
to accept the product for registration 
usually follows. If the ingredient 
statement as submitted appears satis- 
factory and the product is accepted 
for registration, then the composition 
of the material must meet the label 
statement or the law is violated. 
And it must be of this composition 
at the time of examination if and 
when a sample of the product might 
be picked up in the channels of 
interstate commerce by a USDA 
inspector, or within a state border 
by a state inspector. Also, if a 
product which has been refused regis- 


(Turn to Page 151) 











G NO-NAME 
RAT KILLER 











MOTH CRYSTALS 


NO-NAME 











**s *& * 


eek * 
Active ingredient Sere 
Red squill powder (Fortified 
LD 50% for male rats 500 mg kg 
Inert ingredients base 


2 &.¢ 


Relatively non-poisonous to humans and domestic animals 
Keep away from children, pets and foodstuffs 


...Minimum toxicity 


10.00% 


Kills moths and moth larvae when used as directed 
Active ingredient (Paradichlorobenzene)............. ‘ . 100% 


Will kill moths if used in the ratio of 1 lb. of crystals to 80 or 90 cubic feet 
90.00% or less of space in confined chest, closet or other area. 


NO-NAME CHEMICAL COMPANY 


** * * 


** * & 


*_s* * 


** * * 





NO-NAME CHEMICAL COMPANY 


888 Blank St., Blanktown, Ga. 888 Blank St., Blanktown, Ga 


Contents . 8 oz. net. Contents . 1 Ib. net 





Back panel (G).. . Back panel (H)... 


NO-NAME RAT KILLER is an effective killer against rats, but 
is relatively harmless to human beings and domestic animals. This product 
d of cooked ground meat, cereals and fortified red squill. Because 
action of this product, the rats usually seek fresh air and water. 


DIRECTIONS 


O KILL moths and avoid moth damage, use Moth Crystals in trunks, 
chests, closets, etc. Sprinkle 1 lb. for each 60 or 80 cubic feet of space 





is com 


of the 


rhey will thus die out of doors if water is not made accessible to them on Close container tightly and seal all cracks and crevices 
premises. Do not plug up rat holes. This package will make about 40 to Keep cover on tightly when not in use 
20 baits. Do not anyvt y @ > Ee Ca 
direct as © met aux anything with this rat iter, but uss Sem the con These Moth Crystals are recommended for use in controlling moths 
one and moth larvae in bureaus, trunks, garment bags, chests, cupboards, or 
DIRECTIONS other closed and confined areas 
Do not touch bait with bare hands as rats have a keen sense of When packing away rugs, blankets, clothing or other articles attacked 
smell s SI » » rive - ‘ 
‘ 1 spoon or knife and - ad on dry ground or shelves + boards by moths, sift in freely between layers and cover well on top before closing 
wherever rats 1 mene = Son : , ? - 
“p freque “ Kee P ~— |g 3 or : _ apart. Each bait container. Pour freely in moth bags before sealing shut 
€ bout re size of a sma marbiec arger baits are unnecessary. ° 
! . sineinaen oom Oi dw ttact $ 
entire contents are not used at one time, replace cover tightly. , aeneaee vacuum cleaners are equipped with attachments for using 
these crystals 


Store t cool place. Product will keep and remain effective for indefinite 


perio r these conditions 
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Oh, That Heavenly 
— Odor of Fresh 





WINTER-PHENE, with its refreshing mint odor, stands heads 
and shoulders above other deodorizing methods offered today. It 

absorbs and eliminates objectionable odors and its powerful germicidal 
action destroys bacteria, usually the source of these objectionable 

smells. WINTER-PHENE is also a powerful fungicide and prevents 

growth of mold and the musty odor of damp places. It is most effective in the 
prevention and control of Athlete’s Foot and widely used for disinfecting floors 


in institutions, the home, gymnasiums, locker rooms and other public places. 


WINTER-PHENE is brilliant 4 
green in color and pocked in Gis e 
55, 30, 15, 5 and |-galion 
OY R A T €E OD 


containers. We will gladly 


= = 2 2 FF 
200 SWITZER AVENUE + ST. LOUIS 15, MO 


send oc somple on request 


a 


A GERMICIDE WITH A DELIGHTFUL MINT ODOR 


132 Sav vou saw it in SOAP! April, 1949 








ee eS ee 






















products 


By Milton A. Lesser 


Part Il 


HE compounds which act 
as stomach or contact poi- 
sons comprise a growing 
group ol products which may be 
described as mothproofing agents. 
he aim of this class of materials is to 
give permanent and complete pro- 
tection to fibers against insect attack. 
8) Because few, if any, compounds 
in this class fully meet these re- 
quirements, some government men 
leel that the term, moth-resistant, 
rather than moth-proof should be 


Mail, 


y\ : ° 
<) In gene! 7 practice, any product 


used. However, as noted by 


les} . ’ 
designed to protect clothes or up- 


holstery against moths can be called 
a moth-proofing agent if it provides 
adequate protection for one season. 
When an item is moth-proofed 
it is wetted by some anti-moth agent 


dissolved 


water or in an organic 


solvent. When using aqueous ve- 


April, 194 


Farben, 


hicles, wetting agents that aid pene- 
tration are often employed. The 
active agent combines with or is 
deposited on the fibers in a fairly 


permanent fashion and protects the 


treated materials from attack for 
varying periods of time, sometimes 
up to five years. (4) For textile 


manufactures some products have 
been developed which are applied 
to the fabric together with the dye- 
stuff in the dyebath. 

Various requirements or 


standards have been proposed (2, 4, 


8, 27, 28) for these moth-proofing 
substances. Aside from the fact 
that it must protect textile fibers 


from clothes moths and carpet 
beetles, such a product must possess 
certain other qualities. In essence, 


these are as follows: It should be 
colorless, odorless, resistant to light 


and heat and be nontoxic to humans. 


SOAP and SANITARY CHEMICALS 


Left: Front view of a larva ready to 


bite. The fiber is in position to be eaten. 

Photographs on this and subsequent pages were 
furnished through the courtesy of Dr. Werner Von 
Bergen, director of research of Forstmann Woolen 


Co., Passaic, N. J. Dr. H. Reumuth, microscopist at |. G. 
Hochst, 
which illustrate an article on the moth, for the booklet, 
“Mothproofing of Woolen Materials in Europe,” pub- 
lished by the Textile Research Institute, Inc., New York. 


Germany, took the photographs, 


Below: Side view of a larva in typical 
eating position. The head is lowered, 
the lower jaw is pushed into the nap; the 
mandibles are open, the upper lip lifted. 





It should be easy to apply and in 


no way adversely affect the treated 
material. It should be soluble either 
in water or in an inexpensive organic 
solvent. It should remain perma- 
nently in the material, being able 
to resist both washing and dry- 
cleaning. Finally, the moth-proofing 
agent should be inexpensive. While 
there are several products which 


possess many of these qualities, it 


is doubtful if there are any that 
possess all of them. 
Only a few of the many 


substances suggested for rendering 


fibers toxic to textile pests on inges- 
tion have found wide utility. Among 
those which have been or are being 
used as stomach poisons are the 
the  silicofluo- 


fluorides, especially 


rides, certain quinine derivatives, 
the “Eulans,” the ‘“Mitins,” and 
the ‘‘Mystoxes.”” The last three, 
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Need A Booster For Your Sales? 


Try Peck’s 
Detergent #77 


Synthetic Cleaner for 


General Floor Cleaner 


Liquid Glass Wash 

¢ Wax Remover 

Liquid Car Wash 
Mechanics Hand Soap 


Detergent #77 was designed to meet your dissolve grease and float dirt away with its rich 
demand for a top quality synthetic cleaner of suds. Detergent #77 rinses clear leaving no 
low price to supplement the regular soap line. deposit. 


This sparkling, clear, highly viscous synthetic 


Available in natural, amber, light green and 


cleaner is built to work equally well in soft red. #77 also comes in a concentrated form 


or hard water, whether hot or cold. It will 


Write us to-day for further details and prices. 


Visit us at booth #1 -NSSA Convention 






TV SINCE 1918 7-2 


Peek’stiotts 


COMPANY 
610 E. CLARENCE AVE. ST. LOUIS 15, MO. 














Say you saw it in SOAP! 


























Larva with chitin head cast off. 


which are trade name _ products, 
are not designed for the consumer 
but are of primary interest to textile 
manufacturers. 

As a class, the fluorides are 
said (29) to be “‘most effective” as 
long as they remain in the fabrics. 
Simple fluoride salts, such as sodium 
fluoride, are chiefly of interest today 
as the forerunners of the widely used 
silicofluorides or fluosilicates. Ac- 
cording to Jones, (30) fluosilicates 
are among the compounds most 
toxic to human beings. When prop- 
erly applied, such compounds may 
remain effective for several years, 
but it is generally advised that 
silicofluoride treatment be given an- 
nually. The silicofluorides, generally 
supplied in aqueous vehicles, are 
applied by immersion, spraying or 
direct sponging. (4) 

The inorganic silicofluorides 
are insoluble in organic solvents and 
therefore are not removed by dry 
cleaning solvents. They are water- 
soluble, however, so that washing 
impairs their efficiency. (31) Jones 
mentions the use of the organic 
compound, aluminum fluoformate. 
When applied to a fabric and then 
heated, it produces aluminum fluo- 
ride which is isoluble in water 
and dry-cleaning solvents. Its great- 
est disadvantage is that formic acid 
is formed when the product is heated. 
Fluosilicate compositions that are 


resistant to laundering have also 
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been patented. (32) 

Various silicofluoride prepa- 
rations are available on the market. 
Two such products are said (2) to 
utilize combinations of magnesium 
silicofluoride and ethanola- 


mine silicofluoride. Combinations of 


this sort are covered by patent 


specifications. (33) Another moth- 
proofing soludon, which was placed 
tests, has 


on sale after extended 


lithium fluosilicate as the active 


agent. (17) In the best known of 


these preparations (‘‘Larvex’’), so- 
(0.52 
per cent) is the effective ingredient. 
A check of the patent numbers 
(U.S. Patents 1,623,504; 1,630,278; 
1,634,790; 1,634,793 and 1,643,964- 
labels 


dium aluminum fluosilicate 


5) formerly listed on the 


indicates that these patents have 


expired. A typical formula from 
the patent specifications calls for 


the use of: 


Sodium silicofluoride 0.60 per cent 


Potash alum.... 0.30 * * 
Oxalic acid 0.03 


Weeet. <.... 9907 “« * 


Of related interest is the 
following moth-proofing fluid which 
is described as “‘non-staining’”’ in 


Bennett’s text: (26) 


Sodium aluminum 
0.50 per cent 
0.50 * - 


C25 ™ 


silicofluoride. ... 
CSIVORTINE os 00 
Wetting agent..... 
WSs 0 o were ee ase" - 
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It has been suggested (9) 


that a_ satisfactory 


solution can be made by dissolving 


moth-proofing 


two ounces of sodium fluosilicate in 
a gallon of hot water; the solution 
being used cold for dipping, spraying 
or sponging woolens and other moth- 
susceptible items. However, im- 
proved penetration and more eflec- 
tive action can be obtained by 
incorporating a compatible surface 
active agent. For example, Mallis 
(4) suggests that one pound of a dry 
wetting agent be mixed with three 
pounds of pure, fine-mesh sodium 
silicofluoride. This dry mixture is 
used in a ratio of one ounce dissolved 
in one gallon of boiling water; with 
The solution is used cold. 
salts 


stirring. 
One manufacturer of these 
recommends that for moth-proofing 
purposes, a solution containing one 
to two per cent of ammonium or 
(preferably the 
latter) and 0.5 per cent of a suitable 


zinc _ silicofluoride 


wetting agent may be prepared and 
applied to the articles. 

Quinine preparations or, more 
correctly, cinchona alkaloids are 
among the materials used by dry 
cleaners for moth-proofing purposes. 
The alkaloids are deteriorated by 
light. 
cleaning solvents but not by washing. 
Hence the treatment must be re- 
newed after each dry cleaning. (30, 
31) According to Jackson, (34) a 
typical patented product of this kind 


They are removed by dry 


consists of quinidine and oleic acid 
in a petroleum distillate. 


“‘Eulans’’ Discussed 
iw: “Eulans” (General Dyestuff 
Corp., New York), a group of 
proprietary moth-proofing products, 
are generally used directly as part 
Widely 
investigated, they have received high 


of the textile processing. 


ratings from those who have studied 
(2, 4, 12) As 
noted by Crossley, (35) these prod- 


their potentialities. 


ucts go into the fiber like acid dyes 
and do not wash off, thus giving 
excellent protection against moths. 
They are colorless, and can be used 
on colored material without affecting 
the tone or strength of the color. 
They can also be used to protect 
undyed materials. Tests (31) have 
shown that they are resistant to 
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washing, dry cleaning solvents and 
light. 

“Eulan CN,” probably the 
most widely used of these compounds, 
has been described (8) as a very 

efficient moth-proofing agent. 

Chemically, CN” is the 


sodium salt of pentachloro-dihy- 


*Eulan 


droxy-triphenylmethane- 
It is an organic moth- 
with all the 
properties of a dye. (28) According 


(36) 


sulfonic acid. 
proofing compound 
to Herrmann 
1.5 per cent of this compound to 
the dye bath, calculated on the 
weight of the material to be treated, 
against 


is sufficient to protect it 


damage by the ordinary clothes 


moth. The use of two per cent also 
affords protection against the ravages 
of the carpet beetle. 

‘Mitin FF” (Geigy Co., New 
York) is another moth-proofing agent 
considerable at- 


that is attracting 


tention. It is said (8) to be a very 
effective stomach poison for textile 
Snelson, (5) 


pests. According to 


it is a substituted urea containing 
and a 


like a 


can be 


a dichlorodiphenyl — ether 


sulfonic group. Behaving 


colorless, fast dyestuff it 
applied to the fabric from the dye- 
bath. When properly used, its moth- 
commercial 


proofing effect, in a 


sense, is permanent; being fast to 
light, to all wet treatments and to 
dry cleaning. 

Among the many other moth- 
proofing compounds that are being 
developed and tried, much interest 
has been focused on the ‘‘Mystoxes.”’ 
These are said (27) to be protein- 
‘ pentachlorophenol and protein- 

lauryl pentachlorophenol complexes 
which have the advantage of being 
applicable at any stage of the wool 
processing procedures. They appear 
to form a complex with the wool, 
' with the result that the pentachloro- 
Phenol has no and is 


odor per- 
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the addition of 





manent in wear. 
DDT as Moth-Proofer 

ONTACT poisons for combating 

moths are coming in for con- 
siderable attention. It is not at all 
surprising that DDT should find a 
prominent place in the production 
of such moth products. It has been 
remarked (8) that DDT fulfills many 
of the ideal 
moth-proofing agent. Its chief defect 
lack of 


gradually removed on repeated wash- 


requirements of an 


is its permanence. It is 
ing, it is not fast to dry cleaning, and 
it does not stand up indefinitely to 
exposure. 

In discussing the use of DDT 
as a moth-proofing agent, von Bergen 
(29) reported the finding that 0.1 
per cent applied to wool gives ade- 
quate protection. DDT can be ap- 
plied as a solution in oil at certain 
stages in processing, or as a solution 
in a solvent. The need for a higher 
proportion was indicated by Froe- 
licher. (37) He found that a two 
per cent emulsion of DDT, calculated 
on the weight of the material, af- 
forded protection from moths and 
carpet beetles for more than a year 
when sprayed on woolens and car- 
Mallis (4) an 


emulsion which provides a 25 per 


pets. According to 


cent DDT concentrate can be made 


as follows: 


DDT... 25 per cent 
AyIene..... Aiken 
Emulsifier (‘“Triton X- 

100°)... 7 


Dissolve the DDT in the 
solvent and then add the emulsifier. 

Because of its solubility, 
another obvious application for DDT 
is to incorporate it in dry cleaning 
processes. A process suitable for 
applying DDT to clothes during the 
dry cleaning cycle has been described 
in detail by Smith. (38) Observing 
that needed on the 


more data is 
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Process of hatching larvae from an egg as Recorded by Motion Pictures. 


DDT as a 
proofing treatment, Back (7) sug- 


best way to use moth- 
gested that a five per cent solution 
of the insecticide in deodorized kero- 
sene may be used for spraying on 
clothing or other fabrics to control 
larvae and help prevent feeding 
damage. Such a five per cent DDT 
solution may also be used to spray 
on closet walls, around baseboards, 
on floors, carpets or other surfaces 
where the insects are developing 
or where they will come in contact 
with the deposit left after evaporation 


The DDT 


will remain effective for a few weeks 


of the solvent. residue 


to several months. Investigations 
(39) have shown that DDT thermal 
aerosol fogs are highly effective for 
controlling the pests in wool-storage 
warehouses. DDT may be used in 
conjunction with other insecticides 
to obtain faster knockdown, ovicidal 


action or other effects. 


Rotenone, Pyrethrum Used 

F COURSE, older insecticides, 

like rotenone and pyrethrum, 
have been employed effectively to 
Newer agents are 


combat moths. 


finding their into this 


field. It has been reported (4) that 


also way 
thiocyanates (e.g. “Lethane”) are 
very and 
carpet beetle larvae. Benzene hexa- 
chloride is said (29) to be highly 
How- 


ever, its pungent and lasting odor 


toxic to clothes moths 


toxic to clothes moth grubs. 


militate against its use in moth 


products. Chlordane also displays 
anti-moth activity of a high order. 
In combination with DDT, 
chlordane forms the basis of a re- 
with a 


The 


combination serves simultaneously as 


cently marketed product 


three-way anti-moth action. 
a contact and stomach poison for 
both moths and larvae, as well as a 


(17) (40) have 
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The Expanding Rationale of 





CHEMICAL DISINFECTION 


By Dr. E. G. Klarmann* 
Lehn & Fink Products Corp. 


wi is the status of control 
of air-borne 

is known, a tremendous amount of 
work has been devoted to the treat- 
ment of air by such means as germi- 
cidal 
fectant 
disinfectant vapors. Emphasis upon 


infections? As 


ultra-violet radiation, disin- 


sprays and aerosols, and 
these modes of combating respiratory 


infection reflects the belief in the 
importance of the air as the primary 
vector for pathogenic microorgan- 
isms (44, 45, 46). It 


impossible to discuss with any degree 


would be 


of thoroughness, even a representa- 
tive portion of the many investiga- 
tions relating to the three modes of 
How- 


ever, the following brief review may 


air disinfection mentioned. 
be sufficient for the purpose of this 
presentation (47). 

As to germicidal ultra-violet 
radiation, its effectiveness decreases 
with increasing humidity above the 
range of 55 to 60 per cent. It is 
more active against the smallest 
particles (such as droplet nuclei) 
than the larger ones (such as infected 
dust or lint) which may provide a 
cover impermeable to the bacterici- 
This kind of 


radiation is damaging to the skin 


dal wave lengths. 
and the conjunctivae, therefore re- 
quiring care in the installation and 
operation of the lamps. It was found 
to perform particularly well in op- 
erating rooms. While favorable re- 


sults were observed in controlled 
*Before the 35th annual meeting of the National 
Association of Insecticide and Disinfectant Manu- 


facturers, In December 6 and 7, New York 
Constructed, in part, from the author’s presentation 
before the Gordon Research Conference on Medicinal 
Chemistry (American Association for the Advance- 


ment of Science) in New London, N. H. August 23rd, 
1948, published in The American Journal of Pharmacy 
20,321 (1948 j 
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school installations, the extent to 
which the procedure should be car- 
ried out is still uncertain. 

The combined ultra-violet ir- 
radiation of floors and upper air 
spaces in barracks caused a 19 per 
cent overall reduction of respiratory 
disease and a 24 per cent reduction 
of streptococcal disease (48). While 
the total 
air and of the dust from floors and 


bacterial content of the 


blankets was reduced by irradiation 
combined with dust suppression (oil- 
content of 
It is 
that 
the general use of ultra-violet radia- 


ing), the streptococcus 
floor dust was not changed. 
these findings 


inferred from 


tion in barracks, for the control 
of air-borne infection, is not war- 
ranted at this time. 

Of the other methods of air 
disinfection mentioned, considerably 
more attention is being devoted now 
to disinfectant vapors than to germi- 
cidal aerosols (49, 50, 51, 52, 53), 
although it is claimed that the latter 
are capable of producing a combined 
effect, i.e., both as antibacterial 
space sprays and as surface disin- 
fectants (54). As to the germicidal 
vapors, of a considerable number 
of materials (including several gly- 
cols) studied (55, 56, 57, 58, 59, 60), 
triethylene glycol vapor appears to 
be most satisfactory because of its 
comparatively greater germicidal 
and virucidal effectiveness, its low 
toxicity and corrosiveness, and its 
freedom from odors. It is most 
active at relative humidities of 30 
to 35 per cent. Its effect upon in- 
fective small particles (droplet nuclei) 
is better than upon dust particles. 
Its advantage over ultra-violet radia- 
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tion resides in its permeation of all 
parts of a room, rather than that 
of the upper air alone. Its general 
utilization awaits the development 
of practical means of effecting and 
controlling vaporization of triethy- 
lene glycol (61, 62). 

Volatile chemicals other than 
the glycols have also received con- 
sideration. Among them are tri- 
ethanolamine, mandelic acid (63), 
also the homologous series of alipha- 
tic alpha-hydroxycarboxylic acids 
glycolic, 
hydroxyvaleric, etc.) and the mono- 


(including lactic, alpha- 
esters of maleic acid, all of which 
were found to be effective in destroy- 
ing the organisms of sprayed saliva 
(S$. salivarius and others) and are, 
therefore, of potential interest in 
aerial disinfection (64). 

However, as indicated above, 
the measures aiming at air disin- 
fection are derived substantially from 
the premise of a direct dissemination 
of infective droplets (or droplet nuc- 
lei), i.e., from donor to recipient. 
While it is a matter of record that 
certain substances vaporized into 
the air of an enclosed space produce 
a rapid bactericidal effect upon 
microorganisms introduced experi- 
mentally into such an atmosphere 
in droplet form, the role played 
by dust presents a problem of major 
importance in a consideration of 
the practical utilization of germicidal 
The lack of any 
bactericidal effect of 


vapors or mists. 
demonstrable 
such vapors upon the microorgan- 
isms contained in dust suggests some 
protective action of the latter against 
the anti-bacterial effect of the vapors. 
Incidentally, germicidal vapors (also 
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Figure VI. 


Number of bacteria per settling plate exposed for one hour. 


Reduction 


in the bacterial content of the air as a result of application of oil to environment. 


Air-borne bacteria collected on blood agar plates. (Robertson) 
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OILING | 50 
ultraviolet rays) are not effective 


in eliminating infective _ particles 
spread by the manipulation of dry, 
used handkerchiefs which, next to 
bed making, is now being regarded 
as a most important single factor 
in the contamination of the air with 
microorganisms from the respiratory 
traci (65); these particles settle rather 
quickly and continue to be a poten- 
tial source of infection unless rend- 
the disinfection 


ered harmless by 


of the surfaces upon which they 


have gathered. 

Thus, the success of the sterili- 
zation of enclosed spaces appears to 
be rendered problematical as long 
as the microorganisms associated 
with dust or dry mucus are sub- 
stantially protected against the anti- 
referred to. It is 


bacterial effects 


understandable, therefore, that in- 


creasing importance is being at- 


tributed to the idea of an indirect 
spread of bacterial infection of the 
respiratory tract, viz., by inhalation 


of dust borne bacteria (although in 
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the case of virus infections the rela- 
tive importance of the direct and 
indirect routes cannot be determined 
at this time). At any rate, it is 
fitting to consider the methods which 
have been employed for the control 
of the dust borne route of infection, 
and the attendant 


successes upon 


their employment. 
Controlling Dust-Borne Infection 
T WAS 


measures aiming at the suppres- 


logical to assume that 


sion of dust should be of help in 


reducing the number of infective 


particles due to sweeping or other 


forms of activity. In keeping with 


this, the application of light paraffin 


oil (spindle oil) was resorted to 


extensively. Oiling is applicable by 


saturation to wood, but not to 


concrete, linoleum or waxed sur- 


faces. Special methods have been 


developed also for the treatment 
with oil of blankets, bedding, etc., 
by means of an oil emulsion made 


with a neutral emulsifying agent: 


Figure Vil. Number of bacteria per cubic foot of air. Reduction in the bacterial 


content of the air as a result of application of oil to environment. Air-borne bacteria 
collected by bubbler sampler. (Robertson) 
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such applications are said to be 
effective for several months and to 
resist a number of launderings. 
Details as to the effect of the 
oiling procedure may be found in 
a recent paper by Loosli (66). While 
oiling of fabrics and floors tends to 
reduce the dispersal of dust, the 
studies on the control of respiratory 
disease by this method have not 
given any wholly conclusive results. 
This is illustrated by the following 
selection of pertinent findings: 
Wright, Cruikshank 
Gunn (67) who studied the incidence 


and 


of streptococcus infections in chil- 


dren’s measles wards found that the 


number of cross infections in an 


oiled ward was about one-third 


that of a non-oiled control ward. 
In an investigation of army barracks, 
(68) 


that the incidence of acute respira- 


Loosli and Robertson found 


tory infections (one-half of which 


were due to hemolytic streptococci) 
in oiled areas was about 50 per cent 
barracks. A 


of that in the control 


joint study by the Commissions on 


Acute Respiratory Diseases and on 
Air-Borne Infections, carried out in 
an army camp, showed that during 
the period of low incidence of respira- 
fewer cases occurred 


tory infection 


in oiled than in non-oiled areas, 


while at its height there was no 

relative difference in the number of 

cases arising in the two areas (69) 
the 


effect of the application of the oiling 


Another illustration of 


procedure, in a_ civilian hospital, 
is furnished by the experience gath- 
ered in the Chicago Lying-in Hospi- 
tal (University of Chicago Clinics) 
(34). 


during one month prior to oiling; 


Cultures of air were taken 
beginning the following month, all 
articles coming into the laundry, 
with the exception of personal cloth- 
ing, were subjected to oil treatment. 
The 


cultures 


next month, another set of 


were taken on the same 
premises and under the same condi- 
tions. The accompanying two graphs 


(Figs. VI and VII) show the results 


obtained. The first describes the 
effect in terms of the numbers of 
bacteria per settling plate (blood 


agar) exposed for one hour; the 
latter indicates the number of bac- 
and 
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SEE HOW THESE 


VICAR CLEANSERS 
FIT INTO YOUR LINE 


VICARSTAR Machine dishwash- 


ing cleanser of uneqaalled perform- 
ance 


VICARFIT Synthetic organic de- 
tergent and surface active agent 
( anionic ) 

VICARVIM Low cost, hand use 


cleanser 

VICARLITE Liquid acid cleanser 
VICARWAY For general cleaning 
requiring a high alkalinity 
VICAREASE Supreme cleanser 
wherever hand cleaning is called 
for 


VICAREX For general cleaning at 


low cost 


VICARWON The 100° ;, all - pur- 


pose Vicar Cleanser 


For further information’ about 
these and other Vicar Cleansers 


WRITE FOR 
DESCRIPTIVE FOLDERS 








THE COMPLETE VICAR CLEANSERS LINE- 
SWARTZ TRIPLES SALES! 


W. P. Swartz, Jr., President of 
the company that bears his 
name, is naturally keen about 
a line so complete that it has 
multiplied cleanser sales three 
times over! So are his sales- 
men. But read his enthusiastic 
letter for yourself. 
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421 LUCK AVENUE 


ROANOKE 2, VIRGINIA 


DIAL 3.4683 February 7, 1949 


Mr, Edwin Cox 

Vice President 
Virginia-Carolina Chemical Corp, 
Richmond 5, Virginia 


Dear Mr. Cox: 


We are taking this opportunity to write you of our success with the Vicar line of 
cleansers. During the ten years we have been handling your products, we have al- 
ways had excellent success with then. But since you have brought out your Vicar 
cleansers, our purchases have more than tripled with your concern, the same as 
our sales have on your products. This has been brought about by the completeness 
of your line of cleansers and the fact that we now have available products for 
every purpose, 


Our customers also tell us they like your products because each particular Vicar 
cleanser is specifically formulated for each individual cleaning requirement, 
thus giving us a product which is practically "custom made" to meet their needs, 


Purthermore, we can now purchase our entire cleanser needs for hotels, restaurants, 
institutional and industrial needs from one source rather than from three or four 
as we had done previously. 


We have watched and studied with a great deal of interest the cleanser field since 
our business was established in 1936, We have never had any cleansers and any 
source of supply that has been more satisfactory than yours, Our eight salesmen, 
who cover parts of Virginia, West Virginia, Tennessee and North Carolina, have 
been most enthusiastic about your products. We know their use will continue to 
grow among our customers, 


Cordially yours, 
Ww, P. SYAPTZ, JR. & COMPANY, INC, 


JPL boat, fe 
fm. P. Swarts, Jr. GL 


Dictaphone 
WPS jr/ss 
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VIRGINIA-CAROLINA CHEMICAL CORPORATION 


RICHMOND 5, VIRGINIA 
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therefore takes into account those 


bacterial particles which remain 
suspended for relatively long periods 
of time. 

[he interpretation of these 
findings depends somewhat upon 
one’s own point of view. Certainly 
a decrease of the bacterial count 
by 90 and 84 per cent, respectively, 
in a four-bed ward, is considerable. 


On the other hand, reductions of 


the order of 50 per cent in a two-bed 
room are decidedly less impressive, 
and the results relating to the one-bed 
room conditions are rather puzzling. 
The situation with respect to the 
operating room is hardly satisfactory. 

Thus it may be questioned 
whether the oiling procedure should 
be regarded as the solution of the 
problem of transmission of respira- 
tory infection by dust-borne bacteria. 
Unfortunately, only scanty informa- 
tion is available concerning the per- 
formance of disinfectants under 
comparable conditions. While Cros- 
bie and Wright (32) refer to oiling 
as an aid against the bacterial con- 
tamination of air, and to scrubbing 
as being incapable of reducing the 
bacterial content of dust, they report 
that mopping with a solution of a 
coal tar disinfectant eliminated a 
heavy infection of the dust with 
““oravis” 
type. Realizing that bacteria laden 
dust constitutes a relatively con- 


diphtheria organisms of the 


centrated and persistent focus of 


infection, Crosbie and Wright visua- 
lize the ideal disinfectant for this 
purpose as one which would have 
the physical properties of spindle 
oil, but would kill the microorgan- 
isms while holding them down. In 
their opinion, currently practiced 
oiling procedures fail to eliminate 


bacteria in floor dust. It is too early 
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to say whether a 
formula consist- 
ing of a diluted 
solution of urea, 
a non-ionic de- 
tergent and a ca- 
tionic disinfect- 
ant, which was 
tried out some 
time ago (25), 
will answer the 
requirements of 
such a disinfectant. 


Comment on Oiling Procedure 

A ANY rate, the several findings 

referred to before, certainly 
appear to reestablish and even to 
expand the need of effective surface 
disinfection. But they require also 
a revision of some fundamental ideas 
regarding the types of disinfectants 
needed under the conditions de- 
scribed, and their capacity of per- 
formance. In this connection, is 
one justified in assuming that the 
extensive application of an_ inert 
mineral oil rather than that of an 
antibacterial chemical was resorted 
to extensively in the past, both here 
and abroad, simply because a suit- 
able disinfectant was not available 
in adequate supply and at a reason- 
able price? This question must re- 
main unanswered. But it is fair to 
say that hardly any of the then 
existing types of bulk disinfectants 
would have lent themselves satisfacto- 
rily to the purposes under considera- 
tion. One reasonis that the suppression 
of bacterial survival or proliferation 
in the secondary reservoirs calis for 
a substantially odorless germicide, or 
one possessed of an agreeable odor, 
since a strongly odorous disinfectant 
(e.g., one of the crude coal-tar 
variety) is likely to become objection- 
able to the patient or to the hospital 
staff who may be exposed to its 
smell more or less continuously for 
long periods of time. Secondly, this 
type of product should lend _ itself 
to the formulation of use solutions 
which would satisfy the requirement 
as to a capacity of effective and 
prolonged suppression of bacterial 
activity. Thirdly, such a_ product 
should have undergone adequate 
testing to show that, when used as 


directed, it is capable of killing 
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resistant strains of gram-positive 
microbes, such as streptococci and 
staphylocci, not only in broth but 
also when dried in mucus, and mixed 
with dust, lint, etc. Admittedly, 
there are as yet no suitable testing 
methods simulating the latter set 
of conditions, but there is no reason 
why research should not be directed 
toward the development of such 
methods. 


Methodological Considerations 
Y DETERMINING the capacity 
of practical performance of such 
antibacterial compositions from truly 
relevant experimental premises, 
rather than by guessing at it from 
the results of less relevant “short-cut” 
laboratory tests, chemical disinfec- 
tants could probably contribute one 
more effective weapon for the control 
of air-borne infections. 

This idea is not intended, of 
course, to detract from the position of 
those formulations whose combined 
antibacterial and deodorant action 
renders them peculiarly suitable for 
the grosser, less articulated purposes 
of disinfection; on the other hand, 
it is intended to emphasize the need 
for recognition of the limiting factors 
in antibacterial performance, owing 
to the presence in the disinfectant 
formulations of such ingredients as 
hydrocarbon oil, pine oil, terpineol, 
etc. which tend to affect their activity 
unfavorably and especially so with 
respect to gram-positive cocci in- 
volved in respiratory infection. The 
phenol coefficients of such prepara- 
tions, as determined only with E£. 
typhosa as test organism, supply 
no conclusive information on the 
latter point. 

The non-existence of any 
parallelism of germicidal action upon 
E. typkosa and S. aureus, respectively, 
in the case of a number of coal-tar 
disinfectants was recognized some 
time ago by Ruehle and Brewer (70), 
the authors of Circular No. 198 
(U.S.D.A.) (71), while Philbrick 
(72) demonstrated subsequently a 
similar situation with regard to EF. 
typhosa and a hemolytic streptococcus. 
Klarmann and Shternov (73) showed 
that in the series of the pure homolog- 
ous alkyl phenol derivatives, an 
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Here’s an actual 
photograph of 
the primitive but 
still prevailing 
method of mak- 
ing floor sealers. 
An iron kettle on 
wheels is moved 
back and forth 
over open fire at 
discretion of op- 
erator. 


are dependable 
long lasting. 


Repeat orders for liquid soap ma- nes SLD “<= 
terialize only when the dispensers ; 
| used operate properly and stay in 
good working order. Our efficient, 
smooth-operating machines are guar- 
anteed against clogging, sticking, or 
breaking down. That makes for satis- 
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approximate parallelism of germici- 
dal action upon E. typhosa, S. aureus, 
M. tuberculosis (hom.) and Monilia 
albicans existed up to and including 
the butyl derivative, but that this 
relatio! ceased to exist with the 
amy! compound. * However, the tech- 
nical coal tar disinfectants, and 
notably those of the tar oil or emulsi- 
fiable variety, contain varying pro- 
portions of alkyl phenolic and 
“neutral oil’ constituents (the latter 
consisting substantially of methyl 
and dimethylnaphthalenes) which 
make it entirely hazardous to “guess” 
at the germicidal effect upon any 
given microorganism from the known 
eflect upon another, e.g., E. typhosa. 
Itshould be added here that Circular 
198 provides for a “safety factor” 
in demanding that the dilutions 
recommended for disinfectant uses 
should be made to correspond theore- 
tically to five per cent phenol rather 
than be based upon their actual 
performance under the conditions 
of the F.D.A. testing method. Aside 
from the rather arbitrary character 
of this requirement, there is, of 
course, no known reason to believe 
that increasing the concentration of 
phenol from 1.25 per cent (or 1:80 
which is germicidal for E. typhosa 
under the conditions of the F.D.A. 
testing technique) to five per cent, 
will yield a disinfectant solution 
comparable in all respects with one 
obtained under the same _ premises 
from, e.g., a tar oil disinfectant 
containing a substantial proportion 
of neutral oil and a minor one of 
phenolic constituents. ** 

The F.D.A. testing method is 
an outgrowth and _ refinement of 
the Rideal-Walker procedure (77); 
although both these procedures, and 
particularly their mathematical re- 
sults, viz., the “phenol coefficients,” 
are intended to apply only to sub- 
stances chemically related to phenol, 


*T ” 
The “gq pecific regularity in the case of 
halogen alk enol derivatives is referred to in the 


papers by Kiarmann, Shternov, Gates and Cox (74,75) 
**This cont loes not necessarily contradict the 
findings reported by Varley and Reddish (76) to 
the effect that yns of coal tar disinfectants pre- 
pared accord the “20 times the phenol coeffi- 
cient” rule are pable of disinfecting surfaces artifici- 
ally contan ! .with broth cultures of several 
Pathogens, s hese findings are not sufficiently 
comprehensive regard to either the many different 
types of disinf nts commercially available today, 


or to the cond 
with air-borne 


s under which bacteria concerned 
tion must be eliminated. 
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the literature, even that of the most 
recent past, is replete with references 
to the evaluation of disinfectants 
and antiseptics bythe F.D.A 
method, bearing no chemical or 
other relation to phenol whatever 
(78). 

This matter of an assumed 
resemblance to phenol of various 
antibacterial substances merits 
further brief consideration because 
of the ill founded references to it 
frequently encountered in the litera- 


ture. 


ROM the point of view of their 

germicidal performance, two dis- 
infectant substances may be said to 
be similar in action if they behave 
similarly upon dilution; and the 
latter condition is satisfied only when 
their concentration exponents are 
the same. On the assumption (for 
which both theoretical and experi- 
mental support has been obtained 
in a number of instances) that the 
death of bacteria under the action 
of a disinfectant, proceeds in a 
manner comparable to that of a 
chemical reaction of the first order 
(79, 80, 81, 82, 83), the equation 
“t=a (const.) will apply in which 
c is the concentration, n the con- 
centration exponent and ¢ the time 
of disinfection. For instance, let 
the concentration exponent equal 
1.0; in this case, when any concen- 
tration of the disinfectant is doubled, 
the lethal time, for a standard size 
inoculum will decrease two times, 
i.e., by one-half. According to Jordan 
and Jacobs (84) the concentration 
exponent ” for phenol is 6; therefore, 
doubling its concentration should 
result in a 2%, i.e., 64 fold increase 
in the velocity of disinfection (or 
conversely, reduce the time of dis- 
infection to the corresponding frac- 
tion of the original). The compila- 
tion of concentration exponents by 
Rahn (85) indicates a wide range 
among the various disinfectant sub- 
stances listed by him. 

Under the conditions of the 
F.D.A. testing method, there exists 
(or is presumed to exist) one definite 
concentration of phenol and one 
definite concentration of the dis- 
infectant substance under test pro- 
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ducing the death of the inoculum 
at the same time, viz., 10 minutes; 
the phenol coefficient is calculated 
from these concentrations. However, 
it neither follows, nor is it true that 
these two substances bear the same 
relation when other times are chosen 
for the end-point. A constant rela- 
tion can be expected over a range 
of dilutions only when the concen- 
tration exponents n are the same for 
the disinfectant standard and the 
disinfectant under test; if they are 
not the same, the relationship ex- 
pressed by the phenol coefficient 
will hold only for the respective 
dilutions effective in the 10 minute 
period, but it will not furnish any 
information concerning this rela- 
tionship with respect to other dilu- 
tions or other reaction times. 

That these facts must be 
kept in mind even in the case of 
presumably related compounds fol- 
lows from a recent study by Withell 
on parachlorometacresol (86). From 
the chemical view-point, this sub- 
stance may be regarded as a phenol 
derivative; therefore, the propriety 
of using phenol as a test-standard 
would seem to be beyond question. 
Nonetheless, Withell found the con- 
centration exponents for phenol and 
parachlorometacresol to be respec- 
tively 4.55 and 8.3, a fact which 
would suggest that there is indeed 
some question concerning the un- 
qualified use of phenol as a standard 
of comparison even for a_ closely 
related phenol derivative, such as 
parachlorometacresol. 

It is readily understood, there- 
fore, that any implied assumption 
of an adequate similarity between 
the phenol standard and a given 
disinfectant is very likely to be in 
disagreement with facts, and that, 
therefore, the phenol coefficient may 
tell only a fragmentary, if not an 
altogether incorrect story (87). 

Of course, nothing that has 
been said thus far reflects upon 
the fitness of phenol for use in 
standardizing the bacterial test cul- 
tures; phenol has had a long record 
of satisfactory performance as an 


aid in selecting strains of proper 
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DDT Poison Articles By Deutsch 
Discounted by Government Officials 


N A RECENT series of sensational 
articles on “DDT and You, 
How it menaces the nation’s health,” 
Albert Deutsch, writing in the New 
York Post, a daily tabloid, claims 
that millions of people are being 
slowly poisoned by the widespread 
use of DDT insecticides on food crops, 
on cows and in dairy barns, and in 
and around the home and institution. 
Poisoning by DDT residues in food 
and milk and by external contacts 
is causing cumulative toxic effects 
in humans and especially children, 
Mr. Deutsch states. 
numerous human ills and epidemics 


He associates 


with DDT, and speculates on the 
far-reaching toxic effects from meat 
beef cattle and other 
DDT is 
stored in the fat tissue. He quotes 
one Dr. Morton S. Biskind of New 


York as having had “‘first-hand ex- 


of treated 


meats where held to be 


periences with hundreds of DDT 
poisoning cases,” and that 
Dr. Biskind believes that the Virus 
X disease which was reported epi- 


states 


demic in certain localities last year 
is in fact DDT poisoning. 
The sensational character of 
Mr. Deutsch’s writings in New York, 
the series was also published in 
other newspapers around the coun- 
try,—attracted wide attention and 
resulted in a meeting being called in 
Washington which was attended by 
a hundred representatives of various 
government agencies. Following the 
meeting, a statement was issued by 
the Food & Drug Administration, 
Public Health Service, USDA, and 
the Army and Navy Departments, 
discounting the Deutsch reports. 
In his initial article in the series, 
Mr. Deutsch claimed that while this 
wholesale DDT poisoning was going 
on, the Food & Drug Administration 
had done little or nothing to protect 
the public except engage in “‘desul- 
tory research.” 
Opinion in the insecticide field 


regarding the Deutsch series was 
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generally that the articles were 
chiefly “sensationally written mis- 
information.”” It was pointed out 
that the Deutsch interpretation of 
many of the facts which he pre- 
sented was essentially warped and 
without foundation, and that he 
ignored facts pointing to the relative 
safety of DDT, apparently in the 
interests of presenting a sensational 
one-sided case. The absence of any 
reports of harmful effects following 
the wide use of DDT louse powders 
on entire populations of some areas 
preventive 


in Italy as a_ typhus 


during the war was cited. Spot 
samples of milk picked up in New 
York during the exitement caused 
by the articles were reported tested 
for the presence of DDT and none 
was found. 

Following publication of the 


Paul B. 
Chief of the Food & Drug Adminis- 


first article, Dr. Dunbar, 
tration, Washington, received several 
hundred telegrams from public 
health officials and other seriously 
alarmed persons throughout the 
country. John D. Conner, general 
counsel for the National Association 
of Insecticide & Disinfectant Manu- 
facturers, and other representatives 
of industry urged Dr. Dunbar and 
other government officials to answer 
the sensational DDT stories to coun- 
teract misinformation and allay pub- 
The 


statement was in part as follows: 


lic fears. joint government 


“A number of statements have 
been published during the last several 
days which have misled and alarmed the 
public concerning the hazards of using 
DDT as an insecticide. DDT is a very 
valuable insecticide which has contributed 
materially to the general welfare of the 
world. It has been used with marked 
success in both the control and prevention 
of such insect-borne diseases as malaria 
and typhus and of insects which are 
destructive to crops and injurious to live- 
stock and infest homes. 

“It is well recognized that DDT, 
like other insecticides, is a poison. This 
fact has been given full consideration in 
making recommendations for its use. There 
is no evidence that the use of DDT in 
accordance with the recommendations of 
the various Federal agencies has ever caused 
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human sickness due to the DDT itself 
This is despite the fact that thousands of 
tons have been used annually for the past 
four or five years in the home and for crop 
and animal protection. However, minor 
toxic symptoms may be produced by 
kerosene and various solvents used in 
DDT and practically all other insecticidal 
mixtures, 

“*Statements that DDT is responsible 
for causing the so-called “virus X disease” 
of man and “X disease’ of cattle are 
totally without foundation. Both of these 
diseases were recognized before the utiliza- 
tion of DDT as an insecticide. The Food 
and Drug Administration has not pro- 
hibited the use of DDT in spraying dairy 
cattle and barns. The Federal Food, Drug 
and Cosmetic Act requires the Food and 
Drug Administration to insure that the 
food supply of the American people does 
not contain any poisonous or deleterious 
substance that is not necessary in the pro- 
duction of the food. Studies by the Bureau 
of Entomology and Plant Quarantine 
have shown that DDT when used on dairy 
cattle or when present on fodder fed to 
dairy cattle may appear in the milk. 
They also say that DDT in small quantities 
can be detected sometimes in milk, follow- 
ing ordinary use of the insecticide for fly 
control in dairy barns. Because of the 
vital importance of milk in the diet of 
infants, children and people of all ages, it 
is essential that proper precautions be 
taken to protect the milk supply. Modifica- 
tions of the recommendation made by the 
Department of Agriculture on the use of 
DDT on dairy cattle were made merely 
as a precautionary measure. There is 
no justification for public alarm as to the 
safety of the milk supply from the stand- 
point of DDT contamination.” 

The above statement was issued 
following a meeting of representatives of 
these agencies: Department of Agriculture ; 
Agricultural Research Administration, 
Bureaus of Animal Industry, Dairy In- 
dustry, and Entomology and Plant Quaran- 
tine; Production and Marketing 
Administration, Insecticide Division; De- 
partment of the Army, Office of the Surgeon 
General; Federal Security Agency, Food 
and Drug Administration, Public Health 
Service; Department of the Navy, Bureau 
of Medicine and Surgery; Pan American 
Sanitary Bureau. 


Following the panicky reac- 
tion to the Deutsch series among 
some local officials and the public, 
the author accompanied one of his 
later installments with a reassuring 
suggestion that the public be not 
alarmed that they are being slowly 
poisoned by DDT. Under the head- 
ing, “Undue alarm over DDT is 
Mr. Deutsch 


following statement: “This series on 


decried,” made the 
DDT will include specific recom- 
mendations for concrete action on 
the pesticide scandal. In the mean- 
time, readers are urged not to deprive 
their children of needed milk, or 
otherwise to change the eating habits 
of themselves or their families. The 
health hazards due to indiscriminate 
use of pesticides are not of immediate 
consequence to the individual family. 
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4 well-founded concern for public 
should not lead to 


and exaggerated fears.” 


health morbid 
[his latter statement bought 
some humorous and sarcastic com- 


insecticide manufac- 


ments among 
turers, particularly the statement 
that “health hazards are not 


of immediate the 


individual family,”’ and the reference 


consequence to 








Short Pyrethrum Supply 
HE 


toxic residue problem on DDT 


current concern with the 


and other chlorinated insecticides, 
as well as the problems created by 
the declining effectiveness of DDT 
in the control of house flies, have 
combined to focus attention cur- 
rently on pyrethrum. If the hazards 
of poisonous insecticide residues must 
be avoided on truck crops, on forage 
for cattle. in the dairy barn, etc.., 
does this presage a return to use ol 
pyrethrum, many insecticide manu- 
facturers are asking? If DDT residual 
sprays are losing some of their former 
effectiveness in fly control, will there 
be a return to use of pyrethrum space 
which the standard 


sprays, were 


product for fly control for many 


years? And if there is a big increase 
in demand for pyrethrum in the 
light of recent developments, will 
the pyrethrum be available? 

immediate 


The need for an 


answer to these questions sent Soap’s 
reportorial staff out on a series ol 
interviews this past month which 
disclosed a rather disquieting situa- 
tion so far as the pyrethrum supply 
outlook is concerned. Through the 


war vears, and for several years 
after the end of the war, pyrethrum 
production in Kenya and the Belgian 


kept at peak 


throu ¢h government guarantees 


Congo was levels 


Chis resulted in a pyrethrum surplus 


alter the war ended. Demand de- 
clined sharply and the pyrethrum 
market was further depressed by 
two poor vears for sale of household 
insecticides in °46 and °47, coupled 
with the rush by the buying public 
to products containing DDT. Dis- 
lack of demand, 
and the surplus supply, pyrethrum 


growers | 


couraged by the 


romptly cut acreage 
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to “morbid and exaggerated fears.”’ 


In general, technical men in the 
insecticide industry labeled the series 
of articles as ‘‘bunk,”’ ‘‘old-fashioned 
yellow journalism,” and “‘making a 
Walter 


de- 


mountain out of a molehill.”’ 
Winchell, 


scribed the series as exaggerated and 


radio commentator, 


aimed to arose public fears without 


foundation. 





Seen For This Year 
This 


producers 


trend changed in ’47, 


and responded by in- 
creasing acreage moderately in May, 
48, 


considerable lag 


but there is of necessity a 


in bringing supply 
demand on 


into adjustment with 


this crop. Pyrethrum is a two-year 


crop, and there is a long delay 
between planting new acreage and 
the 


market. 


when added 
the 


further to the current poor supply 


the time output 


reaches Contributing 
situation is the fact that poor yields 


have been reported from Kenya 


over the past six months. Besides 
reducing available supplies, this has 
had the effect of further discouraging 
growers, many of whom are reported 
to feel that they can grow other crops 
The 


from Kenya that came to the United 


more profitably. delegation 
States last fall asked a higher price 
for pyrethrum and is reported to 
have succeeded in boosting the con- 


25'4c Ib. 


tract figure from about 


to approximately 30c (delivered). 
Now Kenya producers are reported 
asking a further substantial increase 
in price, and it is indicated that if 
obtainable 


are not 


shift to 


higher _ prices 


many growers will other 
crops that are less trouble to raise 


The 


now 


and more attractively priced. 


new planting season is just 
coming on, and decisions must be 
made over the course of the next 
six to eight weeks whether to re-plant 
present acreage, to add new acreage, 
or to plow up the land and put in 
other crops. 
Pyrethrum offers a number 
of disadvantages as a crop from the 
grower’s point of view. First, it is a 
two-year crop, with almost no return 
the Second, it involves 


first vear. 


a high labor cost, and labor costs 
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show no sign of dropping anywhere 


round the world. 


All of the above adds up, 
we are told, to an inevitable shortage 
of pyrethrum this season. There 


may not be sufficient supplies to 
meet minimum demand. As against 
war time peak production of ap- 
proximately 8,000 tons, African pro- 
duction during the year ending July, 
1949, is not expected to reach more 
than 4,000 tons. Fortunately, how- 
ever, synergistic combinations of 
pyrethrum and other materials are 
available, which serve materially to 
extend the utility of the limited 
supplies. 

What, we 


effect on 


asked also, will 


this situation of 
the recent announcement by the 
U.S.D.A. that its staff has worked 


out a method of making pyrethrum 


be the 


synthetically? To start with, news- 
paper reports to the contrary, not 
withstanding, the products synthe- 
sized by the U.S.D.A. chemists are 
not truly synthetic pyrethrum, but 
rather may be more accurately de- 
scribed as chemicals closely related 
to some of the constituents of natural 
And 
research job is completed, we are 


pyrethrum. even when the 


told, commercial practicability is 
still not certain. In any case it is a 
long step from laboratory synthesis 
to plant production on a commercial 
basis. The process would have to 
be worked out, and plants built 
might 


or converted, all of which 


take some time. For the near future, 
then, no relief can be anticipated 
direction. 
mediate effect of the U.S.D.A. an- 
that 
growers of the natural product may 


in this The only im- 


nouncement, we are told, is 


be even less inclined to increase 
acreage. Two or three years hence 
an ample supply of synthetic pyreth- 
rum is of course a possibility, but 
for the current season it looks now 
as if supplies of the natural product 
will be completely inadequate. 
NPCA Bulletin on 1080 

A bulletin dealing with 
“Compound 1080” (sodium fluoro- 
interest to and 


acetate) of users 


distributors of the rodenticide was 
issued recently by the National Pest 


Control Association, Brooklyn. 
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FLOOR WAX 


, 


can be shipped 


in any lemperalure 


The quality of KNOXALL Liquid 
Floor Wax is not affected by 
treezing—but returns to its original 
factory guaranteed liquid stage 
without separation or jelling 


WRITE FOR Sample 


AND LITERATURE 


This New KNOXALL Product is the 
result of years of careful research and 
laboratory tests. KNOXALL Liquid 
Floor Wax is suitable for every type of 
finish, can be applied smoothly 
evenly and does not water-spot. 
depth of luster and an appearance of a 
hard, glass like finish—without buffing 


also MANL FACTURERS OF: 


@ PURE COCOANUT OIL LIQUID 

SOAP 

@ VEGETABLE OIL-PASTE AND JELLY 
SOAPS 

@ LIQUID SCRUB SOAPS, BAR SOAPS 

@ POLISHES AND WAXES 

@ GREASE SOLVENTS 

© RUG SHAMPOO 

@ TEXTILE OLS 

@ PINE DISINFECTANTS 

@ PRODUCTION CHEMICALS BY 
SPECIAL FORMULATION 


and 
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The SMOOTH PATH 
to repeat business! 
























“BIG X" DUST MOP 
is our leader. It will be your leader, too. In a 
class by itself for covering large-area floors. 
Saves time—picks up dust on contact. Saves 


money—a durable giant that can be removed 


from block and washed like new... Repeat 


Pe" business assured! Nation- 

Anil pe : , 

MINT e \ ally advertised toindustry. 

Tae 

ih ‘\ Stock up on"BIG X” dust mops; 

WANK i and VICTORY wet mops—the 

HEP at first and still the first in dur- 

A 1)\ \\ able wet mop-heads. Fits all 

Piet wey ° 
VICTORY standard holders. Nationally 


advertised to grade and high 
schools, colleges, universities! 


And don’t forget HOLZ-EM 
Applicators—our prize design 
for applying waxes and seals. 





Applicator 


Our new catalog shows these and other 
numbers... Send for your copy today! 





AMERICAN STANDARD MANUFACTURING CO. 
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CARPET CLEANING 
From Page 48 
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from a carpet which has no det 
into the pile. 

Ouestion: Would vou say that there 
was any relation in the percentage necessar\ 
for scouring wools and the percentage 
necessary to scour a carpet’ 

Mr. Leonard I haven't correlated 
that, but those percentages nec vf 
cleaning raw stock are usually quite a bi 
lower than those used here. Raw stock 
usually has a considerable concentration 
of alkali in the bath. Alkalies are not 
used here, because they promote Ux 
bleeding of the color on the carpet, 
of course, are not rinsed out in locaticn 
cleaning. 

Therefore, the best practice is 
to use an alkali which further would dry 
to a white powder that is left in the car 


and give you additional difficulty gettin 
it out. I don’t believe that anyone 
used concentrations as low as they use in 
wool scouring. Another reason, of 
is that your temperature kere is lowe: 
and wool scouring solutions are 120 to 140 
degrees. 

As for the working properties of the 
detergent solution, most operators like 
to work with a solution that builds up a 
heavy foam under the brush, so that 
slides easily over the carpet. Very low 
concentrations do not do that Iwo to 
three per cent is considered ideal for the 
All detergents don’t foam the 


same way either, and their foams do not 


purpose 


have the same lubricating properties 

Question: In the use of a non-ionic 
do you think that in a small concentration 
the foam of the suds is more penetrating 
than in the reverse situation? 

Ur. Leonard: For location cleaning 
I don’t know I don’t know what the 
threshhold would be for good detergency 
Because of the Carpet Institute work and 
the work that has been done in our labora- 
to-ies on that, we have concluded that the 
particular tvpe of non-ionic is not suitable, 
because it doesn’t foam as much as the 
anionics for one thing, and doesn’t give the 
lubrication, for the second, and there is 
resoiling to consider, for the third 

Question Do you get more wetting 
through to the back with synthetic de- 
terzents? 

Mr. Leonard: Although it has been 
commonly stated that that is the case, the 
work at our laboratory and the Carpet 
Institute does not show a significant dif- 
ference in the rate of wet-out with the 
synthetics ts compared to soaps, par- 
te brly on some of the high foaming 
mi nics, We 


am immediately built up on top of the 


found very little wet-out 


fue, and foam material being viscous, tl 
etreted hardly at all 

Q Have you evaluated anti- 

Septics that are not destroved or cde rraded 


mixed with real soap 
Mr. 1 ; We have not carried 


‘ Ie 


investigation of miidew- 

«Ng agents for location cleaning. We 
Ire that ny of them are effective 

li eir compatibility with soap has, in one 
Case, Leen ted by the Hotel Association. 


I think that they indicate some favorable 
results. You see, the use of a mildew-proof- 
ing agent assumes that wet-out is thereby 
safe, if you have a mildew-proofing agent, 
because you won't get mold growth on 


the back 


bered that wet-out is still undesirable to 


However, it should be remem- 


the back of the carpet, because you then 
The skill 


necessary, and 


have the danger of shrinkage. 
of the operator is still 
while you may cure one possible evil of 
wet-out by putting in a mildew inhibitor, 
you still can cause shrinkage of the carpet 
by unrestricted wetting out. 

Q Have you found much 
difference in the moisture that you are 
able to remove with the different de- 
tergents that vou use? In other words, does 
the type of detergent have any effect on 
the amount of moisture you can remove 
from the rug after it has been cleaned? 

Mr. Leonard: About ten per cent 
of the removal of liquid put on in every 
case There was one, however, in spite 
of the amount removed, that took quite 
a bit longer to dry in one case. That 
may have been the particular atmospheric 
conditions of the room at that time, or 
the type of weave. That was a relatively 
hich pile weave of the texture type, and it 
Whether 


or not it wet out more, whether it held 


seemed to hold the detergent. 


more, or whether the material was slightly 
deliquescent, I don’t know. It took some- 
thing like 12 to 14 hours longer to dry 
than the other types. That occurred only 
in one case, however, and we got no evi- 
dence of mildew growth or wet-out to the 
back. 

Question: What type of formulation 
did vou use when you tested the alkyl 
iryl sulphonate type? 

V/ Leonard: That was the 40 
per cent active, 60 per cent salt. 


Question: Did you use additional 
agents with the alkyl-aryl sulphonate? 

Vr. Leonard: Three per cent solids 
as supplied 

Question: You used the three per 
cent solution? 

Vr. Leonard: That’s right. 

Question: Have you found anything 


in these synthetic detergents that will 
minimize color bleeding? 


Vr. Leonard 


have noted, occurs principally in strongly 


Color bleeding, we 


alkaline solutions. The strongest solution 


used in this series of tests was that of a 
a pH of 8-4. 
All the other 
detergents have a pH of 5 to 7. At those 


pH’s, no bleeding was observed 


neutral soap which had 


Phat produced no bleeding 


The synthetics have a more favor- 
able pH for location cleaning with regard 
to color bleeding than the soaps, which 
are always alkaline, provided, of course, 
the synthetics are not built up with strong 
alkalies 


Question Mi 


consideration been given to the function 


Leonard, has any 
of the technique in relation to those resoiling 
teits? Don't you think that that is an im- 
portant factor ; 

Vr. Leonard: The 


lication you mean? 


technique of 


Q n: In other words, take any 
e synthetic detergent and vary the 
‘ ique, and then test its resoiling. 


\fr. Leonard: We discussed the 
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problem of the amount added. 

Question: I am thinking from a 
purely mechanical viewpoint. Stick to the 
same percentage. 

Mr. Leonard: The man puts on a 
given amount of a concentration. He gets 
out 10 per cent of it, regardless of what 
detergent he uses, and there is 2.7 
cent left in the pile. Now, what othe: 

(Turn to Page 157 
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HOTEL MARKET 


(From Page 123) 





shampoo rugs in private rooms once 
a year. Rugs in public halls, lobbies, 
etc. are cleaned as often as necessary. 
In this connection it is interesting 
to note that in soft coal burning 
regions, cities with large industry, 
there is considerable 


etc., where 


dirt in the air, rug shampooing 
schedules are altered to meet these 
local conditions. 

‘Hotel corridor odor’ is a 
which, _ inci- 
directly back to 
Residual fatty 


acid left in the rugs decomposes 


common complaint, 


dentally, traces 
the shampoos used. 
and offers an ideal medium for 
fungus growth, building up the typi- 
cal musty hotel corridor odor which 
even the best kept hotels have in 
the past found it difficult to avoid. 
Recently, however, a new fungicidal 
ingredient has been introduced, for 
incorporation in rug and carpet 
shampoos, which is said to offer the 


answer to this problem. 


hepa penis compounds and re- 
lated sanitary chemical special- 
ties of the chain under discussion 
are listed under one of four main 
headings. For housekeeping, a vol- 
canic ash base scouring powder is 
used for cleaning bathroom fixtures 
and floors; two synthetic detergent 
cleaners are used for upholstery, lamp 
and window shades, and for rugs 
and carpets; a combination of crude 
oil and benzene is recommended 
as a furniture polish and cleaner; 
a light petroleum solvent is listed for 
spot washing of painted surfaces, and 
for painted wall washing a trisodium 
phosphate product is employed. 
The crude oil and benzene 
combination for cleaning may re- 
quire some explaining. Since, from 
the hotel’s standpoint it is not de- 


sirable for furniture wood surfaces 
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ATTENTION! 


JOBBERS — 


Then select these three! 


TILOPINE 





DEALERS — 


What is repeat business worth to you? 






DISTRIBUTORS 








LIQUID CLEANER 


20th CENTURY PINE CRYSTAL CLEANER 
ROBERTSON MECHANICS POWDERED 





HAND SOAP _ 








20th CENTURY 40 
2-4-D < 
Selective Kill 


ROBERTSON 
> Formula 6 
Entire Kill 


Super Quality 
Weed 
Control Chemicals 
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THEO. B. ROBERTSON PRODUCTS CO., INC. 


700 W. DIVISION ST. 


CHICAGO 10, ILL. 





























Quality 


SHELLAC 








Agents in Principal Cities 


South Braintree, Mass.—M. F. Robie & Sons 
Kenmore, N. Y.—James O. Meyers Co 
Burbank, Calif.—H. C. Ross 
Philadelphia 3, Pa.—A. C. Hurlbrink 

10 S, 18th St 


Chicago. Ul.—Harry Holland & Son, In 
Cleveland. Ohio—J. H. Hinz Company 
St. Louis, Mo.—C. J. P. Erickson 

2863 Gravois Ave 
San Francisco, Calif.—E. M. Walle 
Danbury, Conn.—J. E. Pike 


Canada—H., J. McAdie Co., Ltd 


Montreal and Toron 


Samples and Formulations will 




















be furnished on request 


BONE DRY BLEACHED 


#65 REFINED EXTRA WHITE 
#67 SEMI-REFINED 


Particularly recommended in 
aqueous solution — because 


@ LOWER ACID NO. 

@ REQUIRING LESS ALKALI 
@ GIVING HIGHER LUSTRE 

@ GREATER DURABILITY 

e@ GREATER FLEXIBILITY 

@ MORE WATER RESISTANCE 


ORANGE SHELLACS — ALL GRADES 
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to have a high polish, conventional 
wax based polishes are not used by 
the hotel chain in question. The 
benzene acts as a solvent cleaner 
forremoving surface dust and dirt and 
jight grease such as results from 
fingerprints, etc. If the wood sur- 
faces are badly marred or scratched, 
the furniture is refinished. Little 
polishing effort is required with 
the crude oil-benzene furniture pol- 
ishing combination. 

Kitchen cleaning materials 
are listed for glassware, dish washing, 
pot washing, composition floors, 
general cleaning of other surfaces and 
concrete floors. In the main, kitchen 
cleaning products are of the synthetic 
detergent variety. 

For the dining room, silver 
polish and burnishing soap are 
standard materials. 

For cleaning elevator guide 
rails, motors and similar surfaces, 
carbon tetrachloride is used by the 
engineering department in preference 
to flammable solvents. 

The labor pro ble m—high 
turnover, poor quality,—has been 
and still is a major headache. Dur- 
ing the war the situation was very 
bad, and has not improved very 
much since. As a result, certain 
services were discontinued: on-loca- 
tion rug cleaning, for example. In 
approaching the hotel market the 
labor situation should be taken into 
consideration. Departure from rou- 
tine operation and introduction of 
new products requiring new tech- 
niques are not undertaken without 
good reason. Training programs 
have not been used extensively in 
the past, but are now coming to be 
more widely employed in the hotel 
field. Films on the use of supply 
equipment and materials, such as 
that about to be released on vacuum 
cleaning by General Electric Co., 
is the sort of thing the supplier can 
do to help his customer. This ap- 
plies equally to information in the 
form of booklets, pamphlets and 
short lecture training courses that the 
seller of sanitary supplies can provide. 
Manufactur: usually have infor- 
mation in various forms that users of 
sanitary suy 
about as tl 
employes ir 


es are anxious to know 
asis for training their 
€ proper use of main- 
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tenance materials. With a rapid 
turnover in labor, however, unless 
training courses or lectures are re- 
peated at frequent intervals, few 
hotel employes are on the job long 
enough to receive this training. 


XTERMINATING work for the 

chain whose purchasing man 
was interviewed is done under con- 
tract by firms specializing in pest 
control. The policy of calling in a 
professional exterminator for pest 
control work is generally followed in 
the hotel industry. If the need for 
an exterminator arises too frequently 
with one of the hotels in the chain 
under discussion, a check is made 
on sanitation practices, the feeling 
being that if a hotel is maintaining a 
high standard of cleanliness, the 
chances of infestation are greatly 
reduced. The pest problem is com- 
mon to all hotels. Chlordane is 
strongly recommended for bedbugs 
by the American Hotel Association. 

Besieged by great numbers 
of sanitary supply salesmen, of whom 
the purchasing man interviewed had 
a rather low opinion, only a relatively 
few are seen. To get through to 
see the man who does the buying, 
salesmen must have something new 
and different (and useable), or a 
considerably improved version of 
an older product,—or an unusual 
selling approach. In the latter case, 
even if the salesman is successful 
in seeing and selling the buyer, the 
product must have merit or there 
will be no repeat orders. 

The use of pine oil disinfect- 
ants, mainly in basement areas; 
the replacement of other types of 
soap dispensers with the lather vari- 
ety, for reasons of economy and better 
washing; almost exclusive use of 
water emulsion type floor waxes; 
and a constant check on toilet bowls 
and urinals to see that they are kept 
clean, instead of using deodorant 
materials, which might mask an 
odor originating from lack of proper 
cleaning, are other trends or prac- 
tices existent in the chain hotel 
program investigated. 

Sanitation is a real problem 
for the hotel, particularly in its 
dining room, restaurant or bar. 
While hotels serve a minor share of 
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the food and drink sold in the U. S., 
usually they are the shining targets 
for enforcement officials of sanitary 
codes, whereas small bars and eating 
places of the “greasy spoon” variety, 
although greatly outnumbering ho- 
tels, are practically overlooked in 
clean-up campaigns. And yet, hotels, 
generally, make the greatest effort 
to operate on a sanitary basis. Wash- 
ing of glasses at either a permanent 
or temporary bar is difficult to do 
well, and is one of the problems 
hotel people are trying to solve. 
Taking away used glasses from the 
bar to wash elsewhere is unsatis- 
factory, particularly in a crowded 
room. 

As a market for sanitary 
supplies the hotel field is a large one. 
To sell it successfully the salesman 
must understand its sanitation prob- 
lems and be prepared to offer con- 
structive solutions to them. Price 
is a factor, but service and product 
knowledge are indispensable in sell- 
ing this profitable field. 





MOTH PRODUCTS 
(From Page 137) 





shown that a chlorinated camphene, 
now known under the common name 
of toxaphene, (41) displays very 
satisfactory control of the clothes 
moth and the carpet beetle. 


Altering Wool Structure 

N THE fourth and newest group 

of methods, protection of fibers 
from the ravages of moth larvae 
is achieved by altering the structure 
of the wool without impairing its 
physical properties. In the past, 
a number of workers (42, 43) indi- 
cated that the problem of long-time 
or even truly permanent moth-proof- 
ing would be solved through the 
study of the molecular structure of 
the fibers, particularly the disulfide 
linkages in the chain structure. As 
is now well known, (27) moth larvae 
digest wool only after breaking its 
disulfide cross linkages by means of 
reducing agents present in their 
intestinal tracts. Research has aimed 
at strengthening or rearranging these 
cross linkages to make them more 
resistant to this digestive action. 


(Turn to Page 155) 
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KLEENS WEEP NEV-A-STAIN NEV-A-DRI NEVASLIP 
“RED” “BRIGHT RED” “GREEN” “WHITE” 
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BUY QUANTITY—BUY TRUCKLOADS— BUY. CARLOADS 


If you buy them this way, you can take advantage of the BREAK DOWN on FREIGHT RATES. 
Because of their exceptional quality, these SWEEPING COMPOUNDS can be kept in your 
warehouse indefinitely (NO FEAR). They will NEVER DRY, FREEZE OR SPOIL. 

Build on quality:—Do not class them with the ordinary WATER SOAKED SWEEPING COM- 
POUNDS now FLOODING the market. 


mm \/hy Pay Freight on Water?am | 


The war has been a great educator. It has developed many new products, new outlets for sales, 
new ideas in promoting sales, and various new sanitary and maintenance materials. HENCE: 


THESE FOUR PREPARATIONS 


Wilt Contain WiLL 
NEVER NO WATER NEVER 


DRY DRY 
[EXCLUSIVE PRODUCTS| 
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Sweeping Compound Mfrs. Co. of N. Y., Inc. 
419-421 BROOME ST., NEW YORK 13, N. Y. 
Established Since 1898 


Soap Yoblers... 
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SUPPLY CONVENTION AND FOR CLEANING PROBLEMS because of years of development 
MERCHANDISE DISPLAY and research by top chemists. Our soaps are compounded to give 
SHERMAN HOTEL maximum economy and safe cleansing, and establish a new high in low 
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We Manufacture 


@ Liquid Serub Soaps ¢@ 
Liquid Shampoos @ Liquid Toilet Soaps © Surgical Soaps ©® Vegetable Oil Jelly 
Soaps ® Disinfectants @ Polishing Cloths ®@ Liquid Metal Polish ® Specialty Products 
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Soap Solutions 
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LABORATORIES, Inc. 
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LABELS... 
(From Page 137) 





tration continues to be marketed, 
the law likewise is violated. This is 
the basic principle for the enforce- 
ment of all economic poison laws, 
the label and composition in each in- 
stance being the determining factors 
in registration and law enforcement. 

On the whole, labels which 
meet the requirements of the Federal 
Insecticide Act, also meet the re- 
quirements of most states. However, 
this is not true in all cases and there 
seems to be a tendency away from 
this uniformity as shown by proposed 
states. In a 
manufac- 


legislation in a few 
small number of cases, 
turers have withdrawn certain of 
their products from one or two state 
markets, because of the inconvenience 
of meeting label requirements, or 
because the small volume of business 
enjoyed has made it uneconomic 
to meet such requirements. Where 
a manufacturer or marketer is at 
all uncertain regarding the require- 
ments of states into which he pro- 
poses to extend his sale, it behooves 
him at this time, more than ever 
before, to familiarize himself with 
these state laws and regulations. The 
same is true of states in which he 
has been selling where a law change 
may alter the status of his products. 
His trade associations are probably 


doing all in their power to keep him 


informed promptly, but he should 
in addition himself know the regu- 
lations under which he is operating. 

Experience shows that where 
a manufacturer runs into difficulties 
with his labels, but where he indi- 
cates a sincere endeavor to comply 
with regulations, most enforcement 
officials have been wholly coopera- 
tive. This does not necessarily mean 
that the manufacturer must accede 
to all official demands if he honestly 
believes that he is meeting the re- 
quirements of the law in the light 
of his own knowledge or expert 
technical advice. On the whole, 
officials have been reasonable and 
helpful. However, a warning might 
well be placed here to those manu- 
facturers who cut the corners or 
who revert to label tricks and trick 
wording. They may find “the book 
thrown at them,’’—for most enforce- 
ment officials know all the answers 
and all the tricks and do not fancy 
clever dodges. 

Thus far under the new Fed- 
eral Insecticide Law, hundreds of 
manufacturers have straightened out 
their label problems through direct 
consultation and cooperation with 
USDA officials. The Department 
has done everything within the law 
to aid manufacturers to adjust their 
labels under the new regulations 
and to avoid hardship cases, but 
has shown an inclination to become 
tougher than ever on the question- 
able or obviously phony product. 





UTLINED here are specimen 
labels for ten products which 
represent types being commonly pro- 
duced and sold today. Two panels 
for each label are given, the front 
with name, ingredient statement, 
and the and the 


back panel with directions for use 


usual ca utions, 


and other pertinent information. 
These labels are based on those of 
leading manufacturers which were 
obtained with permission to repro- 
duce the information here. In some 
instances, the directions have been 
shortened or other minor changes 
made, but the 


features of each remain unchanged. 


have been basic 
All have been submitted to Washing- 
ton in connection with the registra- 
tion of a product with USDA, and 
although USDA actually approves 
no labels at any time, these labels 
and their products have been ac- 
cepted for registration. 

In some instances, more de- 
tailed information is given on labels 
here than is required by the federal 
In the case of the 5% DDT 
Insect Spray label, it is noteworthy 


law. 


that roaches are not mentioned as 
an insect which.may be controlled. 
The residual effectiveness of 5% 
DDT here is a controversial point, 
and of such roaches are 
deliberately omitted although the 
oil and 0.1% pyrethrins should be 
sufficient to kill these insects if and 
when the spray hits them. In _ the 
case of the Moth Crystal label, note 


because 











J NO-NAME 
ROACH POWDER 











***k* 
e 
cee Ee eee eee 
Sodium fluoride 
Sodium tetraborate. 
Pyrethrins 
Inert SOEs ob cctensesee 
s*e * 
Caution 


Avoid contamination of foods 
Do not inhale dust 


Store away from children and pets 


*** * 


Warning: May be fatal if taken internally 


ss * * 


NO-NAME CHEMICAL C9. 
888 Blank S., Blanktown, Ga. 


Contents . . . 8 oz. net 


75.03% 

65.00% crevices, around sinks and 
10.00% 

0.03% ants are seen. Keep powder dry. 
24.97% effectiveness 


instead 





Back panel (7)... 


DIRECTIONS FOR USE 
PRINKLE or dust this powder from the container into all cracks and 
cellars and closets, on shelves, floors and other places where roaches or 


Sweep up old powder weekly and replace with a new supply 
as long as roaches are seen. 


Use powder also as a preventive for a month or two even if no 
further roaches or ants are seen 
prevent further development of infestations. 


If children or domestic animals frequent 
to be used, it is suggested that NO-NAME R 


»ipes, along and behind baseboards, in 


If it becomes wet or damp, it loses its 


Its regular use as above will help to 


laces where powder has 
ACH SPRAY be used 
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the cornerstone 





* Genuine tapered black nylon 
bristles 


¢ Wide end flare 


* Hand-made construction 
with pitch cement 


* Natural lacquered beveled 
end block 


¢ Extra well filled for body and 
long life 


© 3%” trim 































WHEN AT THE NATIONAL 
SANITARY SUPPLY ASSN. 
CONVENTION 
SEE OUR EXHIBIT AT 
BOOTHS 38 and 39. 











BRUSH WORKS, § INC 


| Swptre 


Don’t take our word for it! 
Put the Blackstone to the 
test, and you'll see what a 
great maintenance job this 
versatile floor-sweep does! 
Longer lasting and economi- 
cal, here is the brush that 
will get you the contract on 
bids to schools, hospitals, in- 
stitutions, etc. Jobbers write 
today for a complete listing 
of all-around, money-saving 
Empire brushes! 


specialiata in 
household, maintenance 


and personal brushes 





since 1909 


GREATER 
KUL soo 
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FOR 
INSECTICIDE 
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INSECTI-SOL Longer float . . . deeper pene- 


tration . . . freedom from odor and stain—these are 
the important features you add to your insecticide 
sprays when you specify Penn-Drake Insecti-Sol as 
the base. Excellent for all types of sprays, this 100% 
volatile base is the perfect solvent for use with DDT 
solutions or DDT crystals in low concentrations. 


SUPER-SOL Whenever fast drying or rapid 


evaporation is needed, specify Penn-Drake Super-Sol 
as your solvent. Ideal as a mothicide base, this 
odorless solvent also is recommended for use in 
odorless paints, home dry cleaners, DDT residual 
sprays, metal parts cleaners and in other products 
requiring a high flash. 


PENNSYLVANIA REFINING CO. 


Butler, Pennsylvania 
Branches: Cleveland, Ohio and Edgewater, N. J. 


Representatives in all Principal Cities 
Pp 
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NO-NAME 
K ' 10% DDT 
INSECTICIDE POWD 
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FOLLOW THESE DIRECTIONS... 


ER HIS Insecticide Powder is for the control of insects such as moths, 








** * * 


her insects 
Active ingredients g 
Dichloro-diphenyl-trichloroethane (DDT)... . 
DDT setting point, 89 C minimum 
Rotenone ° . 
Pyrethrins 
Other cube resins 
Inert ingredients 
Pat. Reissue No. 22,700 


es * * 


Caution 
Avoid contamination of food 
Avoid inhaling dust 
Do not use on cats or other animals which 
Cover fish bowls when using 


NO-NAME CHEMICAL C¢ 


Contents . . . 8 oz. net 





KILLS aches, fleas, ants, moths, bedbugs, ticks, carpet beetles and some 


888 Blank St., Blanktown, Ga 


11.3% 


10.0¢ and into baseboards 


Roaches and silverfish . . . 


carpet beetles, roaches, water bugs, bedbugs, ants, fleas, ticks, and 
certain other pests in houses, kennels, chicken houses, barns, stables, and 
other buildings. Apply directly to insects or to cracks, crevices, runways, 
animal beds, nests, etc 
lightly with broom or brush. This powder has a long-lasting residual 
effect if deposit is undisturbed. 


Bedbugs . . . 


For floors, rugs or carpets, shake on and brush 


Sprinkle bedsteads and mattresses, and along cracks 
Repeat treatment when necessary. 


Sprinkle behind cabinets, on floors, 


1.0% in cracks, around pipes and sinks, etc. or blow into openings and cracks 


0.1% 


0 2¢ 
=< 


88.79 Some ants... 


Moths and carpet beetles . . 
into carpets, rugs, etc. on both sides, around baseboards, in chests, on 


with powder duster. Repeat regularly to prevent reinfestation. 


Sprinkle thoroughly around ant runways into 
house, along baseboards, in cracks, or wherever ants travel to get food. 
Repeat treatment regularly. 


- Sprinkle thoroughly and brush 


3 shelves, etc. where these insects frequent. Dust woolen garments, blankets, 


lick themselves 


On animals . 


etc. before storing, with attention to seams, folds, etc. Repeat when neces- 
sary to maintain an effective deposit of powder on treated articles. 


. « This powder may also be used against horn 
flies, and other insects such as lice and ticks on farm animals. Dust carefully 


). over the whole animal, particularly on back and around horns. Avoid 





getting in animals’ eyes 
hair. Do not use on cats. 
fowl. Repeat as often as necessary 


For fleas and ticks on dogs, brush lightly into 
Can be dusted on chickens, turkeys and other 








the recommendation of 60 to 80 
cubic feet per pound of paradichloro- 
benzene instead of the 100 cubic 
feet permitted by USDA as the safe 
maximum,—apparently to allow a 
margin of safety for ““human error.” 

Note also the composition 
of the 10° DDT Insecticide Powder. 
In addition to this large percentage 
of DDT which is generally accepted 
as sufficient to kill roaches, this 
product also contains pyrethrum 
powder and 1% rotenone. This is 
the product of one of the largest 
manufacturers of insecticides. Ap- 
parently, no effort or expense has 
been spared to make certain that 
this material will “kill the bugs dead, 
and keep them dead,” as the ro- 
tenone advocates used to say before 
the days of DDT, and are now 
saying again. 

These labels are offered here 
as something of a practical guide 
and for comparison purposes by 
manufacturers. They may contain 
errors. Although they might be used 
a a starting point, there is still no 
substitute for submitting any new 
label to an expert for his perusal 
before sending it to Washington or 
elsewhere. And, the fact must be 
remembered that these labels may 
or may not meet all state require- 
ments, so that an individual check 
under each state 


necessa ry. 


law is altogether 


No consideration has been 


given here, course, to municipal 
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and other local label requirements, 
particularly fire law requirements 
of some large cities for inflammable 
products, or local poison regulations 
where such may be in force. These 
naturally are matters for individual 
spot attention by each marketer, but 
nevertheless should not be over- 
looked. 





DISINFECTANTS 
(From Page 145) 





resistance for testing disinfectants 


and antiseptics. * 


Conclusion 
UMEROVUS recent reports em- 
phasize the significance of the 
“secondary reservoirs” in the spread 
of infections of respiratory origin. 


Sedimented pathogenic organisms, 


protected by dust, lint, dried mucus, 
etc. are stirred up from these reser- 
voirs by air currents, sweeping, dust- 
ing or other mechanical means to 


contaminate the air of enclosed 


spaces, and to set up infections via 
the nasopharyngeal route of entry. 
Measures directed toward the sterili- 


*The observations by Fliett, Haring, Guiteras and 
Shapiro (88) to the effect that it is possible to produce 
an increase in the minimum germicidal concentrations 
of phenol (acting in 10 minutes) from 1:80 to 1:65 
with respect to E£. #yphosa, and from 1:65 to 1:55 
or 1:50) with respect to S. aureus (by using charcoal 
or ferric chloride in the transfer tubes) do not affect 
the position of phenol as a satisfactory standardizing 
agent. In the first place the “inactivation” is of the 
order of around only 20 per cent. In the second place, 
this phenomenon may be relevant to some other 
aspect of the disinfectant problem, but hardly to 
that of standardization of test cultures. Incidentally, 
Tilley reported more recently that he was unable to 
confirm the findings of Flett and his collaborators (89) 
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zation of the air (e.g., the use of 
ultraviolet irradiation or of germici- 
dal vapors) are no longer deemed 
adequate to cope with this mode 
of indirect infection which is con- 
sidered even more significant than 
direct infection, e.g., by droplets 
(or droplet nuclei) expelled by some 
form of forced respiratory action. 

Because of the sedimentation 
of the infectious particles and the 
continued viability of the microor- 
ganisms protected by dust, mucus 
etc., the effective application of 
proper disinfectants to the contami- 
nated surfaces is a logical procedure 
directed against the prevention of 
the spread of infectious diseases of 
respiratory origin. 

Since the standard testing 
methods are not altogether informa- 
tive with respect to the latter prob- 
lem, a fresh approach appears to be 
indicated to the determination of 
the fitness of disinfectant formula- 


tions for the purposeunder 


discussion. 
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ARISTO 





SIZE: 
Nine inches wide 
Eighteen inches long 
Six_inches deep 
CONSTRUCTION: 





VOGUE JR & SR 


The above Sand Urns are but THREE of the models manufactured by 
Ex-Cell. The workmanshsip involved in the manufacture of an Ex-Cell 
f Sand Urn is of the highest calibre and the material that goes into 
the construction is the finest money can buy. 
| When buying Sand Urns always look for the finest. 
f Don't trust yourself,with inferior merchandise. 
| Look to Ex-Cell for leadership. 

| These and other models sold by Ex-Cell are finished in four colors 
| of the highest quality baking enamel—Red, Black, Green and Brown. 
l They are individually packed and can be shipped anywhere. 


A NEW ALL PURPOSE MAIDS BASKET 





Here at last is the ideal basket for Hotels, Restaurants, Hospitals, 
and Institutions. It is light in weight yet sturdily built. It has three 
compartments and is finished in a high luster aluminum finish. The 
basket is of all steel construction and is bonderized. Why look 
further. This is what you need. Something you can stand behind and 


Prime perforated steel used throughout. 


All welded construction. 


Perforations allow greater circulation of air. 


PROTECTION: 


Rubber legs on bottom to prevent 


scratching of the finest of finishes. 


Manufactured by 


| EX-CELL PRODUCTS CORP. 


1233 SOUTH WABASH AVE., CHICAGO 5, ILL. 
Write new for free literature and Price list. 
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For The 
N.S.S.A. 


CONVENTION 
May 8-9-10-11 


HOTEL SHERMAN 


Has reserved quarters 


for 


OIL-KRAFT 


soeterteetoete 


Jobbers attending the convention are 
cordially invited to visit with us. Our 
room numbers will be posted on the hotel 
bulletin board. We will be very glad 
to see our old friends and to make 
new acquaintances. 


OM, Mw 
oeleeoeoese 


OIL-KRAFT manufactures Potash Vege- 
table Oil Soaps, Liquid Hand Soaps, 
Scrub Soaps, Cleaners, Pine Oil Dis- 
infectants, Floor-Waxes. 


OIL-KRAFT 


INCORPORATED 
3330 Beekman St. 


CINCINNATI 23, OHIO 


. » « for the jobbing trade only 
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MOTH PRODUCTS 


(From Page 149) 





It was found that this could 
be achieved by reducing the disulfide 
linkages in wool with thioglycolic 
acid or other mercaptans and then 
reconstructing the cross linkages by 
a reaction with alkylene dihalides. 
Wool thus treated was much more 
resistant to moth attack than 
treated wool. Simultaneously it be- 
came more resistant to alkalies, re- 
ducing agents and oxidizing sub- 
stances. However, this method 


un- 


proved too expensive for industrial 
use. 

Many workers have entered 
the search for simpler and less costly 
methods. Extensive work by Harris 
and his associates (44) resulted in a 
more economical method in which 
the reduction and reconstitution of 
the sulfide linkage take place simul- 
taneously. In this one-step process, 
sodium hydrosulfite is used to reduce 
the cross-links and formaldehyde, 
alkylene dihalides are 
structure. 


glyoxal or 
used to reconstitute the 
The reconstituted wool is resistant, 
not only to moths, but also to alkalies, 
oxidizing and reducing agents. 
Undoubtedly the most widely 
publicized method in this fourth 
category is the “Boconize’’ process. 
With patents applied for early in 
1947, “Boconize” made by Bocon 
Chemical Corp., New York, is re- 
ported (17, 45) to act chemically 
as an acid salt of an aromatic amine. 
It reacts with the disulfide linkage 
in the fiber to render it unpalatable 
to the moth larvae. Because of this 
action, the compound is claimed to 
give highly durable effects. Tests 
are cited which indicate that once 
applied, ““Boconize” will withstand 
as many as 25 dry cleanings and 
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Other 


include: absence of color or 


five washings. advantages 
listed 
odor, resistance to light, heat and 
perspiration, and adaptability to 
spray, padding or exhaustion ap- 
plication. 

Another product which seems 
to belong in this category has been 
introduced recently as “P.M.C. 50” 
(Fine 
From the scant information available 
(46) it is a 
which protects wool against moth 


Organics, Inc., New York.) 


nitrogenous material 


damage. It is capable of withstand- 
ing up to 20 dry cleanings and four 
or five launderings. 
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THIS LOW COST DISPENSER, AVAILABLE IN PINT OR QUART SIZE, IS 
MADE OF HEAVY GAUGE STEEL AND IS COPPER, NICKEL AND CHROME 
PLATED TO GIVE A BRILLIANT, EASILY CLEANED SURFACE THAT WILL 
LAST FOR YEARS. ITS MOST OUTSTANDING FEATURE IS THE EASE 
WITH WHICH IT MAY BE TAKEN FROM THE WALL, CLEANED AND 
REFILLED. IT LOCKS TO THE WALL WITH A SIMPLE LOCKING DEVICE 
IT DISPENSES ALL POWDERED SOAPS. 


GENERAL 
MANUFACTURING & ENGINEERING CO 


PARKER-KARLOV-SCHUBERT AVENUES 
CHICAGO 39, ILLINOIS 
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5 Year Guaranteed 


*Per-Mo Mothproof Liquid 


KNOCKOUT SELLERS! 


packed in Pints, Quarts, 1% gal 
*¥ gal. and 5 gal. containers or in 
Drums. 


*Per-Mo Flameproof Liquid 


packed in Drums or gal. Containers 


*Per-Mo Rat & Mice Liquid 


packed in 8 oz. bottles or in Gals 


*Per-Mo Rat Bits 


made with RED SQUILL (Fortified 
packed in 4 oz., 16 oz. and 
Bulk. 


*Per-Mo Rat Paste 


made with RED SQUILL (Fortified 
packed in 4—8 and 16 oz. jars 


*Per-Mo Brown Rat Killer 


made with ANTU. Packed in 4 
and 16 oz. jars. 


*ALL PER-MO PRODUCTS CAN BE PACKED UNDER YOUR PRIVATE LABEL 


= cb lpadighe PER-MO PRODUCTS CO. WRITE TODAY. FULL ' 
: Original Makers of Per-Mo Mothproof Liquid PARTICULARS FIRST LETTES 


3602-04-S Woodland, Kansas City 3, Mo. 
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A. Winser 
Donald B. Dickson 
Frank J. Vorda 


Donald Peatee 
George L. Simmons 
A. L. Swerdlik 
John Backlund. 


Joseph H. Schwartz 
John B. Fitzpatrick 
Leon Franklin. 

J. H. Lawson 

C. R. Lichtenberg. . 


Mal Flanagan. 


PROGRAM COMMITTEE 
........Armour & Co., Chicago 


Wholesale ‘Janitors’ Supply Co., Chicago 
REGISTRATION COMMITTEE 


U.S. Sanitary Specialties Corp., Chicago 


United Floor Machine Co., Chicago 
EXHIBITION COMMITTEE 


Drueding Brothers Co., Chicago 
. Franklin Metal Products Co., Chicago 


. Chicago Sanitary Products Co., Chicago 
BANQUET AND ENTERTAINMENT 


Sani-Craft Co., Chicago 


The Mellocraft Co., Toledo, O. 
Oil-Dri Corp., Chicago 


.United Sponge Co., Chicago 


Federal Varnish Co., Chicago 


. Federal Varnish Co., Chicago 














NSSA MEETING 
From Page 123 





across the nation. You get a close-up 


of the competition must be 


prepared to face 


you 
you get the basic 
facts you need to analyze your own 
position. And you'll find that what 
has succeeded in, let’s say, California 


may be just what you need to 


boost your sales in Ohio. 
This past year, the 

of the N.S.S.A. 

of the most important steps in the 


program 


has included one 


growth of our industry—sanitation 


education. The appalling state of 


the nation’s sanitation in eating 
places, factories, hospitals, public 
buildings, schools and elsewhere is 


fast being corrected by the tremen- 


dous efforts of the sanitary supply 


salesman and his organization. And 
at this year’s convention, you'll 
learn of your association’s major 
efforts to assist distributors in this 


sanitation educational work. 

You'll see the premier show- 
ing of the association’s new training 
film, which is now in production. 
And you'll get a full and complete 


description of the new Sanitation 
Institute program. This is the pro- 
gram designed to tour the nation 
and reach your customers and the 
public i neral, 

M ersonal contacts during 
the build of this Sanitation In- 


stitute pr in gave me more really 


worthwhi niormation and _ sales 
help than any other study in my 
April, 


I’m 
you will find this particular 


past experience. That’s why 
sure 
discussion unusually stimulating and 
profitable. 

Last but certainly not least, 
the most important accomplishment 
of our convention is the spirit of 
camaraderie and 


good fellowship 


that prevails. This fundamental co- 
operation is the very foundation on 
which our industry has grown from 
swaddling clothes to its present full 
Our 


are in the great American tradition 


stature. annual conventions 


of holding group meetings for a 
democratic discussion and exchange 
of mutually helpful ideas. 

The road ahead leads to new 
attend- 
ance in Chicago on May 8, 9, 10 and 


profit opportunities. Your 
11 at Hotel Sherman helps keep you 
and your business on that road. 


ACCI Meets on Coast 
The western division of the 


American Council of Commercial 


Laboratories held its annual meeting 


Mar. 26. 


in San Francisco, 





SOAP PLANT OBSERVER 


(From Page 91) 





The 


stop to 


and angle best suited to filling. 
conveyor should have a 
prevent drift when a carton is partly 
filled, and package to 
be released on to the main causeway 
little effort. If, filling, 
the container has to be 


allow the 
with after 
handled 
again before it is delivered to storage 
the conveyor system is not operating 
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The 
of conveyor used must be developed 


at maximum efficiency. type 
to suit a particular requirement. 
In most cases several different types 
of transmission systems are involved. 





RUG CLEANING 
(From Page 148C) 





variation could occur? 
Question: I am 
10 per cent. 
Mr. Leonard: There are certain 
machines that could pull out more than 
that. 


considering that 


Question: Measuring one vacuum 
cleaner against the other, the time factor 
involved, the differential between the time 
of application and the follow-up with the 
vacuum, what is the pick-up rate. 

Mr. Leonard: That’s an equipment 
problem. In that case, the greatest removal 
in that one machine is about 50 per cent 
of the solution put on. If you used 3 per 
cent solution then, you would still remain 
with 1-!% per cent left. That is well above 
the threshhold resoil limit of the detergent. 
which we discussed earlier. 

The tests that we have made indicate 
that unless the pick-up follows within ten 
seconds after the scrubbing machine, the 
ten per cent limit holds, usually. Now, 
the particular machine that has been 
devised to handle 50 per cent does so because 
the vacuum is right on the same machine 
as the scrubber. That machine is limited 
to relatively narrow widths, and it doesn’t 
work too well on textured carpets for 
certain mechanical reasons. 

Question: Leaving some of that in 
the rug, does that tend to cause the fiber 
to mat, ruin its elasticity? 

Mr. Leonard: I tried to evaluate 
that by the calcium-chloride test here. 
The carpet that we used with the sulfonate 
compound did show quite a bit of matting. 
We couldn’t tell whether that is the 
nature of the carpet itself. That is one of 
the incidental variables. I can’t say, at the 
present time, whether it does or not. 
But the plain carpet that we put calcium 
chloride on did not show particularly 
greater matting than the others on the 
short laboratory test we made. How that 
would work over a longer period of time, 
I don’t know, and we’d have to do a lot 
of work to determine that. 

Question: You described your 
method of dropping a liquid into the rug 
and building up the foam, and then working 
with the machine. I have heard of a 
method where they prefoam the liquid. 

Mr. Leonard: 1 haven’t used those 
machines myself, but there has been some 
discussion as to the efficacy of prefoaming, 
and just how it is coming out, I don’t 
know. I have seen indications pro and con. 
One set of data I have seen indicates that 
the detergency is not so good as that in 
which you put the material onto the pile 

and foam it there, perhaps because the 
liquid doesn’t contact the pile, and the 
amount of liquid put on with the foam 
alone is not enough. On the other hand, 


the removal is said to be easier. 





















































267 GENESEE STREET 


A Fool-Proof DISPENSER 


LOCK-TO- WALL 
MOUNTING 


MORE DURABLE— 
Mount it on wall or 
waterpipe, the Ace 
dispenser actually 
locks to the mounting 
from inside the body, 
which has a locking 
refilling cap! 


NEW TYPE VALVE 
—Caterpillar combina- 
tion valve and spring- 
steel agitator for meas- 
ured powder release; 
perfected by The Ace 
Dispenser Co. for 
years of service. 











STURDIER — 


Extra heavy steel 


body and wall mounting, reinforced. Heavy plastic 
observation window. 


Send for literature. 


ACE DISPENSER CO. 


Manufacturers of Soap Dispensers Exclusively 
BUFFALO 4, N. Y. 











SOLE DISTRIBUTORS IN CANADA 


RED LINE CHEMICALS OF CANADA LIMITE 


Mimico (Toronto 14), Ontario 


“Canada’s leading manufacturers of Sanitary 
Chemicals to the Private Label Trade 
Your enquiries solicited All replies confidential 


Ph) 
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Insecticides mus? get into every crack and 
crevice—under mouldings, behind baseboards, 
between plumbing—and your sprayer must have 
complete penetration to reach these hiding places. 

Mistmaster Portable Electric Sprayers give 
perfect and complete penetration. In this patented 
sprayer, insecticides are first broken into minute 
particles by a rotary compressor, then warmed 
above room temperature, and finally, atomized 
completely by tremendous pressure at the nozzle. 

The result is complete penetration. Insecticide 
floats longer in the air, settles gradually into every 


possible opening in complete strength, and does 
thorough and effective job of coverage. 


Other distinctive features of the Mistmaster 
Electric Sprayer are the Automatic Time Switch 
which can be set for spraying 1 to 24 minutes be- 


fore shutting itself off, the volume control whic 


h 


regulates the density of spray to suit conditions, 
and the adjustable spray nozzle which may be 
directed in any position. Light in weight, built 
throughout to precision standards, this perfected 
sprayer is conveniently held in one hand, may be 
used for both portable and stationary spraying, 
and will give a life-time of thoroughly satisfactory 


service with all oil base insecticides. 


Write for Free Literature and complete 
information, or mail the coupon 


POCO OO88SSSSSS2S268288S8888808608 
§ SPRAYER CORPORATION OF AMERICA 

# 1708 Payne Street, Evanston, Illinois 

: © Send complete information on the Model 54 Mistmaster 

‘ Automatic Sprayer. 

‘ UO We are interested in details of your dealer franchise. 

' 

t Neme__ wanes = — 

' 

« Address - — 

' 

3 City SS EEE 

Rem mmm eee meee wee ee ee eee ee seasase= 
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POLISH UP YOUR PASTES! 


With today's expanding market for electric polishing machines, paste polishes are back in the picture 
for household and industrial use. 
Are your pastes up to date? Are they 
priced in line with competition? 
Yours for the asking are time-tested waxes and reliable formulations for the manufacture 


of modern paste polishes. Using these raw materials, you can produce light-colored, 
firm-textured, non-separating pastes. 





Paste polishes made with our waxes have eye appeal . . . smooth, glossy tops, firm consistency. They 
have wear appeal .. . solvent retention is excellent, film is easily buffed to a high gloss. They have 
cost appeal .. . you will find the unit cost for raw materials gratifyingly low. 


For samples—quotations—formulas—cost analyses 
—write us today on your business letterhead. 


—, 













ture of \ 
Wax — Importers & Exporters of all Waxes 
Cornelius Products Co. 










the manufac 
Emulsion 
AXES 


*« For 
Water 














General Wax Refining Co. / 
Mfrs., Refimers & Bleachers of Waxes 





14E. Jackson Blvd. 386 FOURTH AVE. 1145S. Central Ave. 
Chicago 4, Ill. New York 16,N. ¥. Los Angeles, Calif. 














ProTexaL 


Sanitizing Hand Dishwashing Compound 


We'd like you to meet PROTEXAL, another member of the large 
Namico family of quality soap products. These features tell 
why PROTEXAL will do a better dishwashing job for you: 


e Cleans and sanitizes in one speedy operation. 
e Gives abundant suds in hardest water. 








PROTEXAL is available in bar- e Free rinsing in either hot or cold water. 


rels of 325 Ibs.; kegs of 125 
lbs. (smaller sizes on request). 


e No toweling required. 
e Economical—only 1 oz. needed per gallon of 


water. 
Send taday for a free e Extra mild. 
e Pink indicator color. 
gonetanst sample o4 7 Designed and labeled to meet sanitary regula- 
PROTEXAL Gens. 


* Rea. U. S. Pat. Crr 


National Milling & Chemical Company 
Vudustriial Soap Products Scace 1896 


4603 NIX ON $8 € 8 FT e PO) tee 6s it Pies a 
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YOU TOO, CAN AFFORD 
A SWELL VACATION 


“HOOK ON’”’ TO THE 
HOSPITAL SPECIALTY LINE 





Vacations cost money it’s true, but if you save 
the profits you make by selling sanitary nap- 
kin dispensers and sanitary napkins—your 
vacation dream will come true! Join the hun- 
dreds of jobbers throughout the country who 
sell our sanitary protection to industrial 
plants, department stores, office buildings, 
hotels, restaurants, theaters, clubs, schools, 
colleges, terminals, etc. 


Here are just two of our many dispensers for 
women’s restrooms everywhere: 


e The TAMPAX* Vendor dispenses 25 
TAMPAX (internally-worn sanitary 
protection), with instructions for use. 


e The AUTO-MATRON dispenses 24 
GARDS Sanitary Napkins. Perfectfor 
the large restroom that caters to wom- 
en employees and patrons in pro- 
viding the most modern sanitary 
equipment. 


Write us today for our 1949 catalog and details 
on how you can open the door to bigger sales, 
more profits with the Hospital Specialty line. 


30 Years of Specializing in Sanitary Protection 
Through Dispensers 


*Reg. U.S. Pat. Off. Tampaz Incorporated, Palmer, Mass 


THE HOSPITAL SPECIALTY CO. 


1996 EAST G6th STREET - CLEVELAND 3, OHIO 
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FLAKES 
CRUSHED 

CRYSTALS 
BALLS 

CHIPPED 
Also Available: 


COAL TAR DISINFECTANTS 
(coefficients 2 through 20) 
PINE OIL DISINFECTANTS 
TAR ACID DISINFECTANTS 
LIQUID CLEANER 


INN 


\\ 


AIQ\\\\\\\ 


For full information and prices, 
write to Koppers Company, Inc., 
Fifth Avenue, New York, N. Y. 


KOPPERS COMPANY, INC. 
Pittsburgh 19, Pa 
























§. C. Johnson Changes 

The appointment of F. I. 
Sharp as manager of the Albany, 
N. Y. sales region was announced 
recently by S. C. Johnson & Son, 
Inc., Racine, Wis. Other company 
changes announced concerned J. J. 
McSunas, Jr., merchandiser of house- 
hold fabric finishes; J. C. Lansford, 
assistant sales training director; H. P. 
Friis, assistant export manager, and 
John Lindblad, merchandiser of wax 
fortified interior finishes. 


Mac B. Feinson Dies 

Mac B. Feinson, 53, president 
and founder of American Dispenser 
Co.. New York, died of a_ heart 
attack March 17. He had been in 
poor health for some time prior to 
his death. Funeral services were 
held March 20, at Riverside Chapel, 
New York. Mr. Feinson had long 
been identified with the soap dis- 
penser industry, having been with 
Bobrick Manufacturing Corp., Los 
Angeles, as New York representative 
for some time before he formed his 
own company. Mr. Feinson was 
active in the affairs of the National 
Sanitary Supply Association. He 
is survived by his widow, who will 
continue to operate the business. 
Hyman Moves Coast Office 

The west Coast office of Julius 
Hyman & Co., Denver, was recently 
transferred from 9 Main St. to 25 
Beale St., San Francisco 5, Calif. 
Edward Degginger is manager of the 
San Francisco office. 





Poole of Derris Retires 

Otis M. Poole, president of 
Derris, Inc., New York, and a 
director of Dodwell & Co., Ltd., 
announced his retirement as of April 
1, rounding out 54 years of service. 
He was succeeded by Emil L. (Ed) 
Dahlin as president of Derris while 
Guy Dodwell will take 
activities as general 


Dodwell & Co. 


over his 
manager of 


Mr. Poole joined 
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Dodwell in 1895 in Japan, having 


gone out to that country from his 





OTIS M. POOLE 


native Chicago to enter the tea 
trade in 1888. He lived continuously 
in Japan until the great earthquake 
of 1923 during which he lost all his 
posessions. He returned to Victoria, 
B. C. and subsequently met Mr. 
Dahlin in Seattle. Mr. Dahlin joined 
Dodwell “temporarily” and came 
east with Mr. Poole in 1925. 
formed Derris, Inc. as a Dodwell 


They 


subsidiary in 1931. Mr. Poole plans 
to spend most of his time hereafter 
Charlottesville, 
Virginia. At a cocktail party at 
the Governor Clinton Hotel, New 
York, on March 18, given by his 


at his farm near 


associates, Mr. Poole was guest of 
honor. 


Boyle-Midway Shifts Lesher 

Eugene A. Lesher, who has 
been with the firm since 1930, was 
recently named assistant sales man- 
ager of the southern sales region of 
Boyle-Midway Co., New York. L.G. 
Feirtag is in charge of sales in the 
area. 


Velsicol Expands in Southeast 

Velsicol Corp., Chicago, re- 
cently announced that it is maintain- 
ing warehouse stocks of technical 
the Carolina Bonded 
Storage Co., Columbia. 


chlordane at 
Adequate 
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stocks of both clarified and agricul- 
tural grades of chlordane are availa- 
ble for shipment to Florida, Georgia, 
North and South Carolina, 
Mississippi, Alabama and Tennessee. 
In addition to George Missbach of 
Atlanta, Velsicol is now represented 
by Ralph E. Williams, who has been 
appointed southeastern representative 
with headquarters at 1134 West 
Yates Ave., Orlando, Fla. Mr. 


Williams is a graduate entomologist. 


New Bactericidal Bomb 

A bactericidal aerosol bomb, 
*“Microbomb,”’ a household type gly- 
col vaporizer was introduced recently 
by Carand Corp., Racine, Wis. The 
12 ounce bomb, which contains 11 
percent triethylene glycol, which is 
claimed to be effective against air- 
borne bacteria, retails for $2.89. It 
will be distributed through retail 
drug stores. Carand Corp. is a new 
company, whose principals are A. J. 
Horlick and William Mathee. 


Lehn & Fink Trebles Profit 
Lehn & Fink Products Corp., 
$378,557, more than three times as 
great as in the comparable period 
of 1947, during the six months ended 
Dec. 31, 1948, the company reported 
recently. Earnings were equal to 94 
cents a common share for the 1948 
period, as against 25 cents a share 
in the same period of the previous 
year. 
New Huntington Wax 
Huntington Labora- 
Ind., recently 


announced a new concentrated floor 


tories, Huntington, 
wax which, it is claimed, is not 


harmed by alcohol. 


Penick Names Dysart 

Ralph B. Dysart was recently 
appointed mid-western sales repre- 
sentative for S. B. Penick and Co., 
New York. He will make his head- 
quarters at the company Chicago 
office in the Tribune Tower. His 
father, T. B. Dysart, has been with 
Penick for about 35 vears as manager 
of the southern plant at Asheville, 
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Here's the easiest furniture 
polish in the world to make! 











And an ACE 
of a Finish Producer Too! 


Only three ingredients required—mineral oil, water and 
Nopco* 1248-X furniture polish base. 

That's the tip off: Nopco 1248-X furniture polish base. 
No need for a complicated formula if you use Nopco 
1248-X—no need even for heat. You simply add the oil 
to the base at room temperature, agitate thoroughly and 
add water. 

If ever the saying ‘easy as falling off a log’’ was 100% 
pertinent, it is here! 

And this is no case of gaining in one direction at the 
expense of another. For not only does Nopco 1248-X 
provide an extremely simple and economical method of 
obtaining a furniture polish, but the polish produced is 
of top notch quality, characterized by high stability and 
freedom from stickiness and excessive oiliness. 


Minimum rubbing results in a uniform, glossy finish that 
both protects and beautifies. Write for details today. 


' 

i NOPCO CHEMICAL COMPANY 
; Harrison, New Jersey 
' Gentlemen: 

: Please send me full information about Nopco 1248-X 
i Furniture Polish Base. 
' Name 

' 

' Firm 

: Address 

; City Zone State 


*Reg. U. S. Pat. OF 


NOPCO CHEMICAL COMPANY 


Harrison . . . . . New Jersey 
ee 














CERTIFIED COLORS 





A broad range of shades for Shampoos, 
Soaps, Drugs, Medicines, Creams, Rinses, 
and Cosmetics. 


PYLA-SYNTH COLORS 


Fast colors for the New Synthetic Deter- 
gents in Red, Blue, Green, Amber and 
Yellow. 





e We offer a full line of fast colors for all 
soap and soap products. 


e Send for free samples. 
Send for price lists. 


PYLAM PRODUCTS CO., INC. 


Manufacturing Chemists, Importers, Exporters 
799 Greenwich St. New York City 14 


Cable Address “‘ Pylamco”’ 

















ROSBY 


THE MARK OF QUALITY§ 


CROSBY PINE OILS 


CROSBY CHEMICALS offers for your selection 
four grades of Steam Distilled Pine Oil, XH, 
STANDARD, AMBER and SPECIAL, de- 
signed to meet practically all Specifications, 
Products and Processes that require a Steam 
Distilled Pine Oil. 


TYPICAL ANALYSIS 


Grade Specific Phenol! 
Gravity Coefficient* 
Se oe ee ee 0.945 6.2 
Ee ee ee 0.940 5.5 
Ds Sihekdennedewn anes 0.936 5.0 
| ee ret 0.932 3.7 


*On a concentrate containing 80% Pine Oil (F.D.A. Method.) 


CROSBY CHEMICALS, INC. 


DE RIDDER, LOUISIANA 





162 Say you saw it in SOAP! 


April, 1949 

















00s, 
ses, 


ter- 


and 


all 











Ban DDT on Dairy Cattle 

DDT should no longer be 
used for insect control on dairy 
cattle, the U.S.D.A. recommended 
late last month. The Department 
of Agriculture also cautioned against 
feeding dairy cattle or livestock being 
finished for slaughter any forage 
treated with DDT or other chlorin- 
ated hydrocarbon insecticides. Ap- 
plication of DDT directly to milk 
cows, it has been determined, can 
result in contamination of milk. 

In place of DDT it is recom- 
mended that methoxychlor be used. 
Little or none of this insecticide 
appears in the milk of dairy cattle 
when it is applied in amounts suf- 
ficient to give effective control. 
Use of pyrethrum sprays, reinforced 
with piperonyl butoxide, is also 
suggested as a safe, yet effective, 
alternative to the use of DDT. Only 
safe space sprays such as pyrethrum 
sprays, or thiocyanates, are recom- 
mended for use in dairy barns or 
milk processing buildings. DDT and 
other chlorinated hydrocarbons are 
still suggested for use as residual 
sprays,—but only for use around 
buildings where dairy animals are 
not housed, on fences and other 
such places where flies congregate. 

No change has been made 
in previous recommendations for 
use of DDT for control on other 
non-dairy livestock, including beef 
cattle. 


Strohmeyer & Arpe Elect 
Walter A. Benz, formerly 
vice-president and secretary, was 
recently elected president of Stroh- 
meyer & Arpe Co., New York 
importers and wholesalers of com- 
mercial waxes. He succeeds Arthur 
H. Hoffman who has become chair- 
man of the board. Other officers 
include A. F. Drucklieb, vice-presi- 
dent; Frederic S. Cluthe, treasurer; 
G. Arias, assistant vice-president, 
and Richard W. Moeller, secretary. 


Form Trabon Co. 


Noble L. Mooneyham and 


John C. Lunkes, formerly with Velsi- 


col Corp., have established The 
Trabon ( ympany, 122 So. Michigan 
Ave., Chicago 3, Ill. The Trabon 
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Company will operate as manufac- 
turers’ representatives, serving the 
paint, chemical, insecticide and 
foundry fields. 

Mr. Mooneyham was in the 
employ of Velsicol Corporation for 
14 years, the last 3 years of which 
he held the position of general sales 
manager, while Lunkes had been 
with Velsicol Corporation for seven 
years, holding the position of director 
of purchases the last two years. 
Food Inspectors Meet 

More than 100 persons at- 
tended the sixth annual Dairy and 
Food Inspectors’ and Sanitarians’ 
School which was held April 4-7 at 
Michigan State College, East Lan- 
sing, Mich. Papers on rodent control 
and DDT poisoning were among the 
topics of discussion. 


Quaker Names Haring 

W. J. Haring was recently 
appointed technical director of 
Quaker Chemical Products Corp., 
of Conshohocken, Pa. 


New Aerosol Mothicide 

A new moth product, an 
aerosol bomb type mothicide, be- 
lieved to be the first designed for the 
purpose, was announced recently by 
General Chemical Division of Allied 
Chemical and Dye Corp., New York. 
The new low-pressure aerosol mothi- 
cide will be sold through drug, 
hardware, department and paint 
stores. The fair-trade retail price is 
$1.98 for the new “AIREX” bomb. 
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Johnson Names Mason 

C. W. Mason, who has been 
with the firm for 20 years, recently 
was made president of George T. 
Johnson Co., sanitary supply distrib- 
utors, South Boston. At a_ party 
honoring his advancement recently, 
employees presented Mr. Mason 
with a television set. 


New Calspray Concentrate 

California Spray-Chemi- 
cal Corp., Richmond, Calif., has 
announced a new insecticide con- 
centrate, “‘Isotox,”’ specially formu- 
lated for pest control work in build- 
ings, warehouses, homes, etc. It 
contains 20% of the pure gamma 
isomer of hexachloro-cyclohexane, 
and is recommended for superior 
control of ants, flies, cockroaches, 
clothes moths, silver fish, bedbugs 
and other pests. 


PCE Appoints Entomologist 

Pest Control Equipment Co., 
47 West 43rd Street, New York, has 
announced the appointment of Sid- 
ney L. Suib, entomologist, as a 
special representative. Mr. Suib is 
a graduate of Cornell University, 
and has taken additional courses 
at the U. S. Department of Agricul- 
ture Graduate School. He was at- 
tached, as civilian entomologist, to 
the Headquarters Corps of the En- 
gineer Section of the Army, and 
was assigned to South Korea. While 
there he planned, organized, and 
inspected Post Engineer Insect and 
Rodent Control activities. Previous 
to that Mr. Suib was an entomologist 
with the Communicable Disease 
Center of the U. S. Public Health 
Service in Atlanta, Georgia. 


Two Join Bjorksten 

Dr. Eugene L. Woroch, for- 
merly connected with Wisconsin 
Alumni Research Foundation, from 
which university he received his 
doctor’s degree in 1947, recently 
joined the staff of Bjorksten Research 
Laboratories, Madison, as section 
leader. James E. Henning also joined 
the staff of Bjorksten as a research 
chemist. He received his B. S. degree 
at the University of West Virginia. 


163 


















“SCIENTIFIC” 


portable 


VACUUM FILLER 


Fills directly from drum, pail or demijohn; no overhead 
tanks required. Suitable for bench or tray work; also fills 
containers in original shipping cartons. 











FOR perfumes to nail polish. 
meat sauces to silver polish. 
FILLS vials to gallons; all cans including quarts. 
Our many years of “Know-How” at your disposal in mak- 
ing special filling handles for every shape of container, 
every type of liquid. Quick change-overs. 
Cleans itself automatically in 5 minutes. 
OUTPUT about 50 to 150 gross daily. 

ACTUALLY PAYS FOR ITSELF IN A FEW WEEKS! 


SCIENTIFIC FILTER CO. 


Mfrs. of Filters; Filling, Capping, Labeling Mchry. 
2 FRANKLIN SQUARE NEW YORK CITY 7, N.Y. 

















PRIVATE 








FORMULA — 
WORK 





Let us 





manufacture 
it for you! 


Those preducts which you are not equipped to 


manufacture yourself . . . those odd items which 


do not fit into your plant . . . mosquito repellent, 


| flea powder, salves, ointments, tube filling, powder 


filling, ete. ... 
store, and ship your specialties . 
strictly confidential 
. consult us without 


we buy materials, containers, pack, 
. most modern 
methods and equipment .. . 

. and our charges are low . . 


obligation. 


R. Gesell, Incorporated 
formerly Ehrmann-Strauss Co., Inc. 


206 W. HOUSTON STREET NEW YORK 














ANILINE OIL 
CRESYLIC ACID 
NAPHTHALENE 
TAR ACID OIL 

TRICRESYLPHOSPHATE 


TRIPHENYLPHOSPHATE 
XYLIDINE 


COALTAR CHEMICALS CORPORATION 
William D. Neuberg, President 

GRAYBAR BLDG., 420 LEXINGTON AVE., NEW YORK 17, N.Y 

TELEPHONE: MURRAY HILL 5-9508 

CABLE: “‘COALTARKEM"’ 
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IMMEDIATE DELIVERY—ALL SIZES 


ROUND PAPER CONTAINERS, METAL OR PAPER ENDS 
EXCELLENT FOR PACKAGING 
@ MIKE OR HANGER BOXES @ MOTH CAKES 
@ DRUGS & CHEMICALS @ VAPORIZER BOXES 
@ PARA CRYSTALS @ INSECTICIDES 
@ CLEANING COMPOUNDS 


WRITE FOR INFORMATION AND PRICES 


PACKARD CONTAINER CORP. 


MANUFACTURERS OF 
PAPERBOARD TUBES AND CANS METAL END CONTAINERS 


UNion 5-5818 
5811 PARK AVENUE WEST NEW YORK, N. J 
New York City Telephone: Longacre 4-2348 
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Evans Joins Commonwealth 
Dr. Robert E. Evans, formerly 
director of the laboratories of the 
Evanston _(Ill.) 
Health Depart- 
ment, recently 
joined Common- 
wealth Sanita- 
tion Co., Pitts- 
burgh, as re- 
search director. 
A 1938 graduate 
of the University 





of Massachusetts, 

where he assisted in the preparation 
of conference courses for pest control 
operators, Dr. Evans was bacteriolo- 


gist with the Illinois Department of 


Public Health until 1945, when he 
took the Evanston post. He served 
in the Sanitary Corps of the U. S. 
Army during World War II, spe- 
cializing in insect and rodent control 
work. Commonwealth Sanitation 
Co. has headquarters in Pittsburgh, 
and offices in 12 other cities, making 
it one of the largest pest control 
organizations in the U. S. 


New Booklet on Toxaphene 

The use of toxaphene against 
a wide variety of crop and tree 
insect pests is discussed in a new 
booklet, “Facts about Toxaphene 
Insecticides,” announced recently by 
Hercules Powder Co., Wilmington, 
Del. The booklet contains a progress 
report on tests being conducted, 
which may broaden the field of 
application for toxaphene. During 
1948, according to the booklet, the 
first year that toxaphene was com- 
mercially available on a national 
scale, more then 30,000,000 pounds 
of toxaphene dusts and sprays were 
produced. Production facilities for 
the manufacture of the insecticide 
have been increased for the 1949 
season. 


Data Sheets on ‘*118’’ 

Technical data sheets on a 
new insect toxicant, “Compound 
118,” produced by Julius Hyman & 
Co., Denver, were issued recently. 
According to the data sheets the new 
compound has been found to equal 
or exceed the insecticidal activity of 
the gamma isomer of benzene hexa- 
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chloride at effective dosage levels. 
The compound is residual but does 
not show rapid paralytic action. At 
the present time, ““Compound 118” 
is not available to pest control opera- 
tors because its toxicity to warm- 
blooded animals has not been fully 
determined. 


Steam Sprayer Circular 

A circular on its steam type, 
electric insecticide sprayer was issued 
recently by Madewell Products, Inc., 
Oakland, Calif. Specifications, a list 
of features and mode of operation 
of the “Madewell Electro Sprayer” 
are covered in the circular. A photo- 
graph of the sprayer in operation 
and a cutaway drawing showing the 
inner workings of the mechanism, 
with various parts identified, illus- 
trate the circular. Space is provided 
for the name and address of the 
distributor. 


New point of sale display for ‘‘Sloane”’ 

cleaner and wax, made by Sloane- 

Blabon Corp., New York. Feature of 

the display is rugged cardboard floor 

that holds 70 Ibs. of various size units 
in the line. 
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Kirk Joins McCormick 

Lawrence M. Kirk, of New- 
ton, Massachusetts, has been ap- 
pointed regional sales director for 
New England of the Bulk and In- 
stitutional Division of McCormick 
& Co., Baltimore. Prior to the 
war, Mr. Kirk was sales manager 
of Standard Brands in South Africa 
and later served as sales manager 
for the same organization in its 
New England Institutional Depart- 
ment. He will operate from the 
McCormick offices in the Board of 
Trade Building, Room No. 410, 131 
State St., Boston 9. 


Bacteriologists to Meet 

The Society of American Bac- 
teriologists will hold its 1949 annual 
meeting May 16-20, at the Nether- 
land Plaza, Cincinnati, Ohio. The 
program will include papers relating 
to all types of bacteriology, as agri- 
cultural, dairy, dental, food, general, 
industrial, medical, sanitary, soil, etc. 


Fuld Bros. N. West Rep. 

Fuld Brothers, Inc., sanitary 
chemical manufacturers of Baltimore 
report the appointment of Robert 
A. Morrison and Robert A. Morri- 
son, Jr., of Portland, Oregon, as 
new representatives of the firm in 
Washington and Oregon. The 
Messrs. Morrison are located at 104 
Sherlock Building, Portland, Oregon. 


New Folder on ‘‘Roccal’’ 

Winthrop-Stearns, Inc., New 
York recently issued a folder on 
their “‘Roccal,” quaternary ammo- 
nium type sanitizing agent. The 
folder deals with the use of the 
germicide in the egg industry, and 
gives directions for the use of the 
material in a number of phases of 
poultry farm sanitation. 


Film on Brooms 

Deshler Broom Factory, Inc. 
Deshler, Nebr., recently announced, 
the availability of a 16 mm. sales 
training film in sound and color 
dealing with brooms and whisks. 
A spokesman for the firm says the 
film should be helpful in training 
salesmen and also in_ educating 
customers in the differences between 
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brooms. 


cetyl oleyl 





New Low-cost Wetter 
Liquid Michelene DLF is the new modified alkyl aryl sulfonate 


that sells for less. DLF wets fast, won't break in storage stays 





stearyl clear though cold, has no petroleum odor, builds high foam, 


fry alechols cleans in acid or alkali bath. Used in textile wet proc essing, 


chemical processing, sanitary supply formulating. And the 


price is low. Get new booklets on Michelene surface-active 


MAW cnet AND COMPANY, INC. agents and Cachalot fatty alcohols. M. Michel and Company, 


90 BROAD STREET - 


NEW YORK 4, N. Y. 


since 1926 bosic suppliers to chemical manufacturers and distributors Inc., 90 Broad Street, New York 4, N. Y. 















sizes) 


® Available in tin, monel metal or stain- 


less steel 
© Easy operation 


© Moderately priced 
HAGERTY BROS. & CO. 


8 PLATT STREET, NEW YORK 7, W. Y. 
Class containers since 1849 Dependable Dispensers For More Than Forty Years 


a. a ~~ 


alle wand bottle filler or 


For the manufacturer who needs fast, accurate, a 
spill-proof hand fillings. Flow of liquid or cream 
controlled by simple, hand-operated valve. 


© Pint, quart, half-gallon, gallon sizes 
(Metal stands at extra cost for larger 





HAVE YOU HEARD ABOUT THE 
Tew BOBRICK DISPENSERS? 


@ See Our Representative at Booth! 15 
at the National Sanitary Supply 





Association Convention in Chicago. 





Write Immediately for Details to 
our New York or Los Angeles Office. 


Bobrick 
SOAP DISPENSERS 


1214 NOSTRAND AVE 
BROOKLYN, N.Y l ANGELES 


























Tamms SILICA 


Soft Amorphous Type 


Grades to meet various abrasive 
requirements .. . 
metal polishes. 


Tamms TRIPOLI 


Rose and Cream Colors 


for all kinds of 


Once-ground, double-ground and air- 
float — ideal grades for buffing and 
polishing. Also rubbing compounds. 












Preferred for | 


7 POLISHES! 
Soy ' 
:, Top grade, ground extremely fine. 


A milder abrasive than silica. Best 
a eye aw €, for silver polish. 
Tamms BENTONITE 


(Suspension Medium) 


Tamms MULTI-CEL 


Diatomaceous Earth 











Tamms products are widely used 
in the polish trade, preferred for 


quality results. Write today for Very finely-ground colloidal clay. 
prices and samples. Wholly soluble — absorbs 5 times its 
weight in water. 








Dept. RM-3, TAMMS SILICA CO., 228N. LaSalle Street, Chicago | 
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N.A.1.D.M. To Meet in Chicago June 13-14 


DECISION on plans to re- 
A organize the association and 
separate, simultaneous section ses- 
sions will be the highlights of the 
mid-year meeting of the National 
Association of Insecticide & Disin- 
fectant Manufacturers, to be held 
June 13 and 14, at the Drake Hotel, 
Chicago. Melvin Fuld, Fuld Broth- 
ers, Inc., Baltimore, is chairman of 
the program committee, which in- 
cludes, W. J. Zick, B. Heller & Co., 
Chicago; N. J. Gothard, Sinclair 
Refining Co., South Chicago, Ind.; 
Jack Varley, James Varley & Sons, 
St. Louis; T. Carter Parkinson, 
McCormick & Co., Baltimore; P. G. 
Bartlett, West Disinfecting Co., Long 
Island City, N. Y. and Melvin 
Goldberg, Pesticide Advisory Serv- 
ice, New York. 

The morning of the first day 
of the meeting, Monday, June 13, 
will open with a general session. 
At this session plans for reorganizing 
the association will be discussed and 
possibly voted on. The president 
and secretary will present their re- 
ports at the morning session on 
June 13. That afternoon the first 
of the two groups of simultaneous 
sessions on disinfectants and deodor- 
ants, insecticides, aerosols, wax and 
soaps, detergents and related sanitary 
chemicals will be held. Another 
similar session will be held Tuesday 
morning, June 14. On “Tuesday 
afternoon, a general session, the 
final one of the meeting, will be 
devoted to a discussion of subjects 
of general interest. 

The banquet and entertain- 
ment will take place on Tuesday 
night. Serving as general chairman 
of the entertainment committee is 
James E. Ferris of Niagara Alkali 
Co., New York, assisted by Henry 
Frazin of Central Can Co., Chicago, 
and L. W. Jones of McCormick & 
Co., Baltimore. Ira P. MacNair, 
MacNair-Dorland Co., is in charge 
of arrangements. 

On Sunday afternoon, June 
12, meetings of the various com- 
mittees will be held. including a 


meeting of the board of governors. 
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The board and committee chairmen 
will hold their dinner on Sunday 
night, following which committee 
reports will be given. 
Westvaco Advances Williams 
William N. Williams, for- 
merly head of the production depart- 
ment, has been appointed assistant 
to the executive vice-president of 
Westvaco Chemical Division of Food 
Machinery and Chemical Corp., 
New York. He continues as vice- 
president of the division. Fred S. 
Rooney, formerly assistant to Mr. 
Williams has been appointed acting 
manager of production, with Ray- 
mond F. Moran, previously central 
process control director, as his as- 
sistant. 


Flies Are PEA Topic 


A symposium discussion of 
flies was the feature of the March 
14th monthly meeting of the Pro- 
fessional Exterminators Association, 
held in the educational hall of the 
American Museum of Natural His- 
tory in New York. Dr. C. H. Curran 
of the Museum staff commented on 
a motion picture entitled “One 
Second in the Life of the Fly,” 
which fwas shown at the meeting. 
Other {speakers and ,their subjects 


DR. A. BLANK 
PSYCHIATRIST 


were: Capt. Sheldon Lang of U. S. 
Public Health Service who spoke 
on “Fly Resistance and Community 
Fly Control Planning;” Dr. T. 
Walter Reed of California-Spray- 
Chemical Corp., who discussed ben- 
zene hexachloride and its use in 
exterminating, and C. C. Alexander, 
who briefly discussed DDT. About 
60 members and guests attended 
the meeting, which was conducted 
by J. L. Huberman, president. 

Zorsch Joins Mich. Chem. 


Charles P. Zorsch, for ten 
years active in agricultural chemical 





sales in the midwest, has joined the 
sales staff of Michigan Chemical 
Corporation, Saint Louis, Michigan. 
Mr. Zorsch will manage sales of 
the corporation’s agricultural line 
in Iowa, Illinois, Missouri, Nebraska, 
Kansas and central southern states. 
His headquarters will be in Keokuk, 
Iowa. 


New Rex Deodorizer 

Rex Research Corp., Toledo, 
O., recently announced that its new 
aerosol type deodorizer being intro- 
duced to the grocery and supply 
trade will carry the name ““Thur-O- 
Aire.” One dozen 12-ounce con- 
tainers are packed to each shipping 
case, having a weight of 13 pounds. 
The deodorizers are fair-traded at 
$1.59 each, or three for $4.50. 
































‘‘My family thinks I’m queer, doctor! | read directions on labels!’’ 
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can tubes 


dD e 1?) Answer: As handy as a 
: billion per year — the 
number of times Americans bought these ideal con- 
tainers in 1948. This overwhelming endorsement is 
proof of the superior all-around convenience of col- 
lapsible tubes. They dispense in even measure. 
They're compact, and no container is safer or easier 
to pack, carry, or store. They're leak-proof, air-tight, 
afford positive sanitary protection for your product. 
Our exclusive Sheffield Process Tubes withstand the 
most terrific abuse. Investigate their advantages for 
your product. Our new illustrated catalog is yours 
for the asking. 


THE SHEFFIELD TUBE CORP. 
Home Office . . . New London, Conn. 


SALES OFFICES 
New York 18 500 Fifth Ave., Dept. S-2 
Chicago 16 3132 Canal St., Dept. S-2 
Los Angeles 38....7024 Melrose Ave., Dept. S-2 














Ox y Gum Rosin is made from the gum 






of the /iving pine tree—a pure, natural product. 






Gum Rosin is the original, standard rosin— 






the finest that can be made. 






Available in a variety of color grades and with 











uniformity to meet requirements. 






Consult your local supplier for prices and 





specifications, or write 










AMERICAN TURPENTINE 
FARMERS ASSOCIATION 


General Offices: VALDOSTA, GEORGIA 





















PENNOWAX 


Oxidized Petroleum Wax 


Emulsions — Floor Polishes 
Carbon Paper — Protective Coatings 
M. P. 90-190°F Acid Value 5-55 


AMORWAX 


Refined Petroleum Wax 


Paste Polish — Shoe Polish 
Laminating — Impregnating 
Insulation 


M.P. 100-195 °F Pen. 2-25 Color Amber-White 


Refined Genuine Yellow Ozokerite 
Ceresines Paraffines 


Write for 


formulations, specifications, quotations, tech. data 





PENNOTEX OIL CORPORATION 


29 Broadway 





New York 6, N. Y.— 








it in SOAP! April, 1949 


Say you saw 


AUTOMATIC SOLUTIONIZERS 


The best equipment ever built 


FOR DISPENSING DETERGENTS TO WASH TANKS 
OF DISHWASHING MACHINES. 





ENTIRELY AUTOMATIC 
COMPLETELY HYDRAULIC 


HOLDS WASH SOLUTIONS CONSTANT 
TO ANY USABLE DEGREE 


Permanent Carefree Troubleproof Economy 


INDEPENDENT SPECIALTIES : 
152 W. 75th St. Chicago 2, ILL. 

















Nichols to Carpet Co. Board 

Thomas S. Nichols, president 
and chairman of the board of 
Mathieson Chemical Corp., New 
York, was recently elected a director 
of Bigelow-Sanford Carpet Co., Bos- 
ton, at the concern’s annual stock- 
holders meeting. Mr. Nichols was 
elected president and chief executive 
officer of Mathieson in April, 1948. 
Previously, he had been a _ vice- 
president of Prior Chemical Corp., 
New York, with whom he _ had 
served since 1937. 


State Insecticide Bills 

An amendment to increase 
the registration fee in the Economic 
Poisons Law of Oregon, raising the 
fee from $15 per product, with 
a maximum of $50 if four and not 
more than 25 items are registered, 
to $10 per product with no maximum 
is now being protested by the Na- 
tional Association of Insecticide & 
Disinfectant Manufacturers. The 
NAIDM is requesting that Oregon 
amend its law to provide an exemp- 
tion for federally registered products 
without fee; or, reduce their fee to 
$2.00 per 
maximum per registrant of $25. 

Oklahoma’s House Bill 79, 
which was passed by the Senate 
and House, was amended to provide 
that in listing federally registered 
insecticides, a fee of $2.00 per brand 
be paid, with an annual maximum 
per registrant of $25, except that 
without regard to the number of 
brands listed the minimum fee be 
$5.00. 

The New Hampshire House 
Bill 175, relating to economic poi- 


brand with an annual 


sons, has been recommitted to the 
Appropriations Committee, and was 
amended to include the optional 
labeling and registration under pro- 
test provisions. No reduction in 
the annual registration fee of $10 
per product, with a $100 maximum 
for any number of products 
registered is provided. 

The Utah House Bill 90 died 
since the legislature adjourned before 
voting on the bill. 

In New Jersey, Assembly Bill 
293, which supersedes the state’s 
economic posions law of 1912, closely 


follows the Federal economic poisons 
law. It permits optional labeling and 
registration under protest. The bill 
is to take effect Jan. 1, 1950, if 
enacted, and provides for an annual 
registration fee of $5.00 per product, 
The NAIDM 


is Opposing the registration fee pro- 


with no maximum. 


vision. 

South Dakota House Bill, 
177, an amendment to the state’s 
economic poisons law of 1947, pro- 
viding for full formula disclosure on 
the label has been passed and is now 
law. 
C. R. Lichtenberg Marries 

Charles R. Lichtenberg, presi- 
dent of Chicago Sanitary Products 
Co., Chicago, was married there 
March 15 to Miss Emma Wolpert. 
The couple sailed from New York 
aboard the §. S§. Argentina for a 
cruise to South America, where they 
will visit Brazil, Chile, Uruguay 
before returning to Chicago, May 5. 


Booklet on ‘‘Veegum’’ 

“Veegum,” an emulsifier, 
thickener and suspending agent made 
by R. T. Vanderbilt Co., New York, 
is discussed in a new, illustrated, 
42-page booklet published recently 
by the Specialties Department of 
the company. The material is a 
complex colloidal magnesium alumi- 
num silicate, having film forming 
and unusual viscosity characteristics. 
It is inorganic, odorless, tasteless 
and non-toxic. The booklet is di- 
vided into two sections; one describes 
the product and its properties, the 
other is a workbook of formulas. 
Copies are available by writing the 
company at 230 Park Ave., New 
York 17, N. Y. 


NPCA Issues Index 

An index of its service letter 
for 1948 was issued recently by the 
National Pest Control Association, 
Brooklyn. The association is also 
distributing copies of a summary 
of the paper given at the recent 
Purdue Conference by Dr. Edward 
L. Holmes, sanitation director for 
the American Institute of Baking, 
entitled, ““The Pest Control Operator 
and the Baking Industry.” 
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NAIDM Product Survey 

In an effort to obtain a more 
complete picture of products sold by 
its members under the five classifica- 
tions set up in the proposed reor- 
ganization plan, the National 
Association of Insecticide & Disin- 
fectant Manufacturers recently sent 
out a questionnaire to its member- 
ship. The five product categories 
include: household insecticides; dis- 
infectants and deodorants; waxes, 
polishes and floor finishes; soap and 
detergents; aerosols. Members are 
being canvassed to determine how 
their products are packaged, methods 
of distribution and into what catego- 
ries their products fall. 


Insecticides ACS Topics 
Several aspects of insecticides 
and rodenticides were discussed in a 
symposium on economic poisons 
of the Division of Agricultural and 
Food Chemistry at the American 
Chemical Society meeting in San 
Francisco, recently. Summarizing 
state and municipal health depart- 
ment specifications and requirements 
for the use of common residual 
insecticide sprays, Edward L. Holmes 
and Lloyd J. Salathe of the American 
Institute of Baking, Chicago, re- 
ported on a questionnaire survey 
conducted by their organization. 
Other subjects covered in- 
cluded the need for programs in 
such industries as baking, where 
DDT and chlordane and similar 
insecticides are used. The toxicity 
of chlordane to rats and the benefits 
and hazards of insecticides to public 
health were also discussed at the 
meeting. 
Naugatuck Moves Chi. Offices 
The Chicago offices of Nauga- 
tuck Aromatics division of United 
States Rubber Co., New York, were 
recently moved to 701 South LaSalle 
St., Chicago 5, from 14 North 
Franklin St. Bruno T. Grabowski 
is branch manager. 


Airkem Moves 

Airkem, Inc:, manufacturer 
of odor counteracting agents and 
air freshening products, moved into 
its own building at 241 E. 41 St., 


New York, on April 1. 



















Second to none in performance. 


Kearny, N. J. Greenville, S. C. 


PLURAMINE 
§-100% 


100°; Active 
Organic Content 


The Versatile Liquid Synthetic Deter- 
gent, rene At and Emulsifier for 
Manufacturers of Soaps, Cleansers, 
Cosmetics, Sanitary Preparations, 
Insecticides, Polishes and Waxes, Shoe 
Cleaners and Many Other Products. 


Ask for Sample and Technical Bulletin 


KEARNY rac C0., INC. 
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Economical 


FILLS BOTTLES 


FILL 


up to gallon jugs 


S CANS 


up to quart sizes 


Accurate automatic over- HERE ARE A FEW SATISFIED 
flow. USERS: 
Available in 5, 8, 10, or 12 E. L. duPont de Nemours & Co 
_ . : Dow Chemical Company 

ills thin, foamy and vis- Continental Distilling Corp 
cous liquids, hot or cold. Socony- Vacuum Oil Co., In: 


Speeds up to 80 containers Singer Sewing Machine Cx 
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Rapid change from size to Hudson Motor Car 

size. : , Arrow Liquers Cor 

Adaptable to Gravity Fill- Lyk-Nu Company, p 

ing Method. Bristol-Myers Co. 

IMMEDIATE DELIVERY MODERATELY PRICED 
Write for free literature 
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We invite your questions 





tHe Windsor avestion Box 


BOOTH 93 


“The Wax House” «+ Established 1923 


WINDSOR WAX COMPANY, inc. 


611-617 NEWARK ST. - HOBOKEN NEW JERSEY 


Cortlandt 7-0868 - Hoboken 3-1700 





170 











TURPENTINE 


DIPENTENE 
PINE OILS 


ROSINS 
LINSEED OILS 


TALL OILS 


TERPINEOL ;1 


TERPINEOL /214 
ALPHA TERPINEOL TERPIN HYDRATE 


PURE GUM SPIRITS 
STEAM DISTILLED WOOD 
SULPHATE WOOD 


STEAM DISTILLED 


STANDARD STEAM DISTILLED 
STEAM DISTILLED AMBER 
STEAM DISTILLED SPECIAL 
STEAM DISTILLED XH 


GUM AND WOOD 


RAW 
BOILED 
DOUBLE BOILED 


REFINED 
DEODORIZED 
PROCESSED 


ALPHA PINENE 
SOLTENE 





G. A. WHARRY & C0., INC. 


95 BROAD STREET NEW YORK 4, N. Y. 
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NPCA Convention Plans 

In connection with the 17th 
annual convention of the National 
Pest Control Association, to be held 
Monday, Tuesday and Wednesday, 
Oct. 17-19, at the Biltmore Hotel, 
Los Angeles, the association is cur- 
rently canvassing its members to 
determine if there will be a sufficient 
number attending from the east to 
make up a special train. Martin T. 
Mever of Theodore Meyer, Est., 
Philadelphia, chairman of the travel 
and transportation committee is ask- 
ing that reservations be sent to him 
as promptly as possible so that the 
necessary arrangements with the 


railroad and hotel can be made. 


Breuer Floor Care Booklet 
Breuer Electric Manufactur- 
ing Co., Chicago, recently issued a 
34-page booklet covering in detail 
problems of plant and _ institution 
floor care and maintenance. The 
brochure bears the title ‘““The Tor- 
nado Method,” and describes the 
equipment necessary, the steps to 
be followed with both old and new 
floors of every type and composition, 
from preparation through sealing 
and finishing to maintenance. A 
stain removal chart is also included. 
Copies of the booklet are available 
by writing the company at 5100 


Ravenswood Ave., Chicago 40. 


PMMI to Meet May 9 

The spring meeting of the 
Packaging Machinery Manufacturers 
Institute will be held May 9 at 
the Hotel Dennis, Atlantic City, 
N. J. A group get-together will be 
held Sunday evening, May 8, ac- 
cording to the committee on ar- 
rangements which includes George 
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W. von Hofe, New Jersey Machine 
Corp., Carl E. Schaeffer, Stokes & 
Smith Co. and Wallace E. Coughlin 
and K. M. Peterson of Pneumatic 
Scale Corp. The meeting precedes 
the Packaging Exposition, being held 
in Atlantic City, May 10-13. The 
17th annual meeting of the Institute, 
will be held Oct. 31-Nov. 2, at the 
Edgewater Beach Hotel, Chicago. 
Announces Sizz Tabs 

Schaeffer Manufacturing Co., 
St. Louis, has announed a new 
quaternary ammonium effervescent 
tablet for the preparation of sanitiz- 
ing solutions. The company states 
that the new tablets, trade named 
“Sizz Tabs,” dissolve quickly in 
water without forming a sediment 
and give clear solutions of sanitizing 


rinse. 


ECA Pesticide Purchases 
Economic Cooperation Ad- 
ministration purchases of insecticides 
during the first 11 months of opera- 
tions amounted to $718,000. An 
additional allocation for the purchase 
of agricultural pesticides by the 
Netherlands during the first quarter 


of 1949, was announed recently. 


Chempaper Changes Name 
Chempaper, Inc., 652 N.W. 
14th St., Miami, Fla., changed its 
name to Standard Chemical Co., 
according to a recent announcement 


by R. B. Levin, president. 


Photograph below was taken during 
the 13th annual Pest Control Opera- 
tors Conference at Purdue University, 
Lafayette, Ind., recently. There were 
275 registrations for the conference. 
Prof. J. J. Davis of Purdue was in 
charge of arrangements for the course. 





New Ultra Floor Wax 


A new, self-polishing floor 


wax, ‘“‘Ultra Gloss Wax,” in the 
form of a white liquid, was an- 
nounced recently by Ultra Chemical 
Works, Inc., Paterson, N. J. The 
new product combines a Prime No. 
1 carnauba wax and “Ultrapone” 
a development of Ultra Chemical 
Works, which is said to produce a 
smooth, hard transparent film on 
floors. The product, which will be 
sold through department, hardware 
and housefurnishings stores, will be 
heavily supported by advertising on 
radio, television, newspapers and 
magazines, as well as with point-of- 
sale promotion aids. 
Nylons Wax Premium 

Wilbert Products Co., Brook- 
lyn, is currently offering as a_pre- 
mium a pair of 5l-gauge nylon 
stockings for 75 cents with each 
purchase of a container of its self- 
polishing floor wax. 


Carpet Cleaning Report 

The American Hotel Associa- 
tion has just issued a report, “Car pets 
and Their Maintenance,” which 
besides providing a guide to quality 
in the purchase of carpeting, also 
serves as an up-to-date manual for 
on-location cleaning of carpets 


Wyandotte Dish Washing Film 

A new, sound, slide-film, 
“Modern Commercial Dishwash- 
ing,” produced recently by Wyan- 
dotte Chemical Corp., Wyandotte, 
Mich., is available for showing before 
operators of eating and drinking 
places. The film may also be of 
interest to health and sanitation 


authorities. 
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Adjustable - Continuous 


SOAP CUTTER 


operated by the 
soap bar extruder 
Send for descriptive literature 


SHARP BROTHERS 


(ESTABLISHED 1914) 
201 Orient St., Bayonne, N. J. 























Wim. Diehl & Co. 


SHELLAC 


Refined Bleached — Orange 


CANDELILLA WAX 
Mixes a perfect blend in 10 to 
15 minutes. Easy to use... JAPAN WAX 


simply pour ingredients into 
hopper at bottom—the Brower 


Whirlwind Mixer does the rest 

a oe roma an CARNAUBA WAX and 
usually less than 5c per ton. High M. P. Substitutes 

Five Sizes 


Five sizes with mixing capaci- BEESWAX 


ties from 700 to 4,000 pounds. a 
Heavy welded-steel construction Natural High Lustre Wax H. M. P. 


—built to give years of service. 
Designed to reduce dust. Many 
other outstanding features. 


si: State he nin sins rt 336 W. 42nd St., New York 18, N.Y. 


feed plants, soap and industrial factories. Fully guaranteed. 
Let us send you full details and prices Phone: BRyant 9-5211 


For Fast, Easy 
Blending of Dry 
Soap Powders and 
Cleansing Compounds 
























BROWER MFG. CO., 403 N. 3rd ST., QUINCY, ILLINOIS 











Modern Polishes and Specialties 
By W. D. John $7.50 


This volume should be in the reference library of every liquid wax, polish, and sanitary sup- 
ply manufacturer. 

Over 700 modern practical formulas for polishes, floor waxes, floor oils, shoe polishes, sweep- 
ing compounds, glass and household cleaners are covered. Including history and development 
methods of preparation uses—manufacturing details and other technical data. 


Order from 
Mac Nair-Dorland Company 


254 West 31st Street New York 17, N. Y. 


Send Check With Order 
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Chemical Engineers 


Contracting — Consulting 


Complete Plants and 
Engineering Services for: 
Glycerine Fats and Oils 
Soaps Hydrogenation 
Fatty Acids Hydrogen 


Research, Reports, Investigations 


WURSTER & SANGER, INC. 


52nd Street and S. Kenwood Avenue 
Chicago 15, Illinois 


RESEARCH CHEMISTS 
and ENGINEERS 


A staff of 75 including chemists, en- 
gineers, bacteriologists and medical 
personnel with 10 stories of labora- 
tories and a pilot plant are avail- 
able for the solution of your chemi- 
cal and engineering problems. 
Write today for Booklet No. 17 


“<The Chemical Consultant and 
Your Business’ 


7 
FOSTER D. SNELL 


Incorporated 


29 W. 15th St. New York 11, N. Y. 








MIXING 
COMPOUNDING 
PACKAGING 


Soaps, Alkalies, Detergents 
Liquids—Powders 


Make our plant your own 


ROYAL CHEMICAL 
COMPANY 


2209 Terminal Tower 
Cleveland 13, Ohio 











E. G. THOMSSEN, Ph.D. 


Consultant on plant lay-out equip- 
ment design and product formulation 
for manufacturers of insecticides, dis- 
infectants, floor waxes, soaps and 
allied products. 

= 


306 Center St., Winona, Minn. 


SKINNER & SHERMAN, INC. 


246 Stuart Street, Boston 16, Mass. 
Bacteriologists and Chemists 


Engaged in general bacteriological 
tests and chemical analyses related 
to industry. 


F. D. A. tests of disinfectants, anti- 
septics, and fungicides. Tests of 
efficiency of sanitizing agents and 
procedures, etc. 





MOLNAR LABORATORIES 


Consulting, Testing and Research 
Specializing in 
Organic Synthesis 

Product Development and Control 

Disinfectant Testing and Formulation 


Toxicity and Dermatitis Tests 
Clinical Studies 


Member A. C. C. & C. E. 
211 E. 19th St., New York 3, N. Y. 











POWDER MIXING 


Soaps—Alkalis—Detergents 
carefully compounded 
according to your own 

specifications 
LABORATORY FACILITIES 
WAREHOUSING 
SHIPPING 


Tex-ite Products Co. 


58-60 Dobbin St., Brooklyn 22, N. Y. 
Tel. EV. 7-1862 


SEIL, PUTT & RUSBY, Inc. 


Earl B. Putt, President and Director 
Analytical and Consulting Chemists 
Specialists in the Analysis of Organic In- 
secticides, Pyrethrum Flowers, Derris Root, 


Barbasco, or Cube Root—Their Concen- 
trates and Finished Preparations. 


DRUGS—ESSENTIAL OILS—SOAP 
16 East 34th St., New York 16, N. Y. 





C. C. McDONNELL, D.Sc. 


Formerly Chief Insecticide Division 
Production and Marketing Administration 
U. S. Department of Agriculture 


CONSULTANT 


Insecticides, Fungicides, Disinfectants, 
Rodenticides, Weed Killers. Formulas, 
labeling, advertising and registration un- 
der the new Federal Insecticide, Fungi- 
cide, and Rodenticide Act. Represent 
manufacturers at hearings before the 
Department of Agriculture. 


122 Hesketh Street, Chevy Chase 15, Md. 














Stillwell and Gladding, Inc. 


Analytical and Consulting Chemists 


Members Association of Consulting 


Chemists and Chemical Engineers 


130 Cedar St., New York City 6 











Paul H. Scrutchfield, Ph.D. 


Consulting Chemist 
Specializing in synthetic resins for 
use in protective coatings, adhesives, 
paper, textiles, ion exchange and 
plastics. 

Library and Laboratory 


Facilities Maintained 


1237 Church Street Hannibal, Mo. 








J. W. McCutcheon 


475 Fifth Avenue New York 17 
LExington 2-0521 
Consulting Chemist 
Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 


Laboratory: 367E. 143 St., New York 54,N.Y. 
ME. 5-4298 
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Special Offerings of 


SOAP MACHINERY 


Completely Rebuilt 


All used equipment rebuilt in our own shops. 
Guaranteed to be in first class condition. 


Newman's BRAND NEW 


Stee! Steam Jacketed 
SOAP CRUTCHERS 


Sizes 1,000 to 10,000 Ibs. 








SPECIAL 
BARGAINS 


Johnson Automatic 
Soap Chip Filling, 
Weighing and Seal- 
ing Machines for 2 


Ib. and 5 Ib. Pack- 


Single screw 


All completely 


e*) 
soap plodders 


with 6, 8, 10 or 12 inch screws. 
rebuilt 





SOAP POWDER MILLS 
Sizes 10A and 14 


Automatic Power Soap Cutting Tables 


and 


unconditionally guaranteed. 


JONES AUTOMATIC com- 
bination laundry and toilet soap 
presses. All complete and in 


perfect condition. 








ADDITIONAL REBUILT SOAP MACHINERY 


H-A, 1500, 3000, 4000, 5000 
Ibs. capacity. Steam Jacket 
Crutchers. 

Dopp Steam Jacketed Crutchers, 
1000, 1200, 1500 Ibs. and 
800 gals. capacity. 

Ralston Automatic Soap Presses. 

Scouring Soap Presses. 

Empire State, Dopp & Crosby 
oot Presses. 

2, 3, 4, 5 and 6 roll Granite 
Toilet Soap Mills. 

H-A 4 and 5 roll Steel Mills. 

H-A Automatic and Hand- 
Power slabbers. 

Proctor & Schwartz Bar Soap 


H-A 6, 8 and 10 inch Single 
Screw Plodders. 
Allbright-Nell 10 inch Plodders. 
Filling and Weighing Machine 
for Flakes, Powders, etc. 
Steel Soap frames, all sizes. 
Steam Jacketed Soap Remelters. 
Automatic Soap Wrapping Ma- 
chines. 
Glycerin Evaporators, Pumps. 
Sperry Cast lron Square Filter 
Presses, 10, 12, 18, 24, 30 
and 36 inch. 
Perrin 18 inch Filter Press with 
Jacketed Plates. 
Gedge-Gray Mixers, 20 to 6000 


Schultz-O'Neill Mills. 

Day Pony Mixers. 

Gardiner Sifter and Mixer. 

Proctor & Schwartz large roll 
Soap Chip Dryers complete. 

Dopp Steam Jacketed Soap 
crutchers, 1000, 1200 and 
1350 Ibs. capacity. 

Day Talcum Powder Mixers. 

All types and sizes—Tanks and 
Kettles. 

Ralston and H-A Automatic 
Cutting Tables. 

Soap Dies for Foot and Auto- 
matic Presses. 


Broughton Soep Powder Mixers. 
Williams Crusher and Pulverizer. 
Soap Powder Mills. Day Grinding and Sifting Ma- National Filling and Weighing 
J. H. Day Jaw Soap Crusher. chinery. Machines. 
Send us a list of your surplus equipment—we buy separate units or complete plants. 


NEWMAN TALLOW & SOAP MACHINERY COMPANY 


1051-59 West 35th St., Chicago 9, Ill. Phone Yards 3665-3666 


ages guaranteed in Ibs. capacity, with and without 


Dryers. 
Sifter Tops. 


perfect condition Blanchard No. 10-A and No. 14 











Our Fifty Years of Soap Experience Can Help Solve Your Problems 
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